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Everything iPod. 
Everything Mac. 

Introducing Apple Premium Resellers. 

Apple Premium Resellers live and breathe the Mac. 

They'll help you choose the model that's best for you 
and get you set up with the software and accessories 
you'll need. Same with iPod. Premium Resellers offer the 
complete range, along with a great selection of add-on 
products that let you enjoy your music wherever you go. 

Practical advice, in-store demonstrations and events that 
showcase the very best from Apple. 

ACT Mac 1 Canberra City. Mac 1 Canberra Civic. Mac 1 Fyshwick. 

NSW Academy Bondi Junction. Comp Now North Sydney. Complete Computer Centre Wagga. 

Digital Appeal Central Coast. Digital Appeal Tuggerah. Mac 1 Burwood. Mac 1 Hamilton. Mac 1 Wollongong. 
Maccentric Chatswood. Maccentric Warringah Mall. Next Byte Balmain. Next Byte Baulkham Hills. 

Next Byte Broadway. Next Byte Macquarie Centre. Next Byte Pitt Street. Next Byte Sydney CBD. 

QLD Mac 1 New Farm. Next Byte Brisbane CBD. Next Byte Surfers Paradise. 

SA Mac Centre Norwood. Next Byte Adelaide CBD. Next Byte Glenunga. 

TAS Next Byte Hobart. The Mac Shop Launceston. 

VIC All Systems Go Berwick. Beyond the Box Moonee Ponds. Comp Now Chadstone. Comp Now Chapel Street. 

Comp Now Geelong. Comp Now Malvern. Comp Now South Melbourne. My Mac Melbourne. Next Byte Bourke Street. 
Next Byte Elizabeth Street. Next Byte Ivanhoe. Pentagon Digital Mont Albert. 

WA Digilife Mt Hawthorn. Digilife Perth CBD. MacWorx Joondalup. Next Byte Carousel. Next Byte Nedlands. 



2007 Apple Computer Australia Pty Ltd. All rights reserved. Apple, the Apple logo, Mac, iMac and iPod are trademarks of Apple Computer, Inc., registered in the U.S. and other countries. 






You Choose - Mac Pro Offers 

4 Great Offers - 4 Weeks Only (from May 7 th to June 9 th 2007 ) 



Purchase any Mac Pro 
with an Apple Cinema 
Display before June 9th 
2007 and you can choose 
any one of these 4 Great 
Mac Pro Offers from 
Designwyse. 



Offer 2 - FREE iPod 
Video 80GB - Valued at 


—-- 1 

Offer 1 - FREE RAM 
upgrade to 4GB Valued 
at $1169 # 


Offer 3 - FREE 
Apple TV & HDMI 
Cables-Valued at $499 




Offer 4 - An Extra 
$500 Discount or Gift 
Voucher 


MacPro Workstations 

ExGst 

Inc Gst 

Quad 2Ghz Intel 1GB/250GB. 

16 x DL S/Drive, GeForce 7300 GT 

.$3159-. 

.$3475 

Quad 2.66Ghz Intel 1GB/250GB. 

16 x DL S/Drive, GeForce 7300 GT 

.$3590.... 

.$3950 

8 Core 3Ghz Intel 1GB/250GB. 

16 x DL S/Drive, GeForce 7300 GT 

.$5814.... 

.$6395 

Apple Cinema Displays (New Low Prices) 


Apple 20” Cinema Display. 

Widescreen. Native 1680 x 1050 resolution. 

.$813.... 

.$895 

Apple 23” Cinema Display. 

Widescreen. Native 1920 x 1200 resolution. 

.$1268.... 

.$1395 

Apple 30” Cinema Display. 

Widescreen. Native 2560 x 1600 resolution. 

.$2540.... 

.$2795 


Why it’s Time 
to Go Mac Pro 

• Adobe CS3 software runs 
like lightning at Intel native 
speeds on a new Mac Pro 

• Choose 4 or 8 Core Intel Xeon 
processing power 

• Stable, rugged architecture for regular 
commercial use 

• Huge RAM and hard drive expansion capacity 

• Ultra high graphics expansion slots with multi 
display capacity for increased productivity 

• Uncompromised power for workstation use 

• Mac Pros can be used as economical servers 

• Mac Pros are very economical compared to 
similarly configured PC alternatives 



Prices subject to change without notice. E&OE. ^Eqivalent Price on Apple Australia Website. Not to be used in conjunction with any other offer. 

Offers do not apply for single Education orders, but MAY apply if ordering 3 or more workstations - please call. Offers apply to brand new product only. 

DWMW0607 



4/200 Princes Highway 

Website: www.designwyse.com.au 

Authorised Reseller 

Dandenong VIC 3175 

Email: sales@designwyse.com.au 























































You Choose - Apple iMac Offers 

4 Great Offers - 4 Weeks Only (from May 7th to June 9th 2007) 





Purchase any 
Apple iMac before 
June 9th 2007 and 
you can choose 
any one of these 4 
Great iMac Offers 
from Designwyse. 


Offer 1 - free 

RAM upgrade to 
2GB - Valued at 
$270 # 



Offer 2 - free 

iPod Nano 
2GB - Valued 
at $219 



Offer 3 - free 

Applecare Protection 
Plan (3yrs) - Valued 
at $269 


Bes 1 
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Offer 4 - An Extra 

$200 Discount or Gift 
Voucher 


Apple iMac Computers 

ExGst 

Inc Gst 

17” 1.83GHz Intel 512/160GB. 

24 x Combo, GMA950 graphics 

.$1390. 

...$1530 

17” 2GHz Intel 1GB/160GB. 

8 x DL S/Drive, Airport & Bluetooth 

.$1663. 

...$1830 

20” 2.16GHz Intel 1GB/250GB. 

8 x DL S/Drive, Airport & Bluetooth 

.$2068. 

....$2275 

24” 2.16GHz Intel 1GB/250GB. 

8 x DL S/Drive, Airport & Bluetooth 

.$2680. 

....$2949 

Apple iMac Options 

Bootcamp & Windows XP or Vista.... 

.$250. 

.$275 

Inc installation of Bootcamp and Windows XP or Vista Home Premium 


Onsite Delivery & Installation. 

.$177. 

.$195 


Includes basic internet setup - Melb Metro Area Only 


‘ After June 9th, please call to check regarding offers. 


iMac Key Features 

Intel Core 2 Duo processor 

Powered by Intel’s latest 
breakthrough chip, the new 
iMac is now up to 30% faster than 
the previous generation. 

Built-in iSight camera 

Have a video chat with friends or family, record a 
video at your desk, or take fun pictures with Photo 
Booth — right out of the box. 

Front Row & Apple Remote 

Treat yourself or your classmates to a show — hear 
music, view photos, or watch videos on your iMac 
from across the room. 

iLife Software Suite 

With Mac OS X and iLife '06,you can easily create 
photo albums, watch or make a movie, build a blog, 
compose a song, and much more. 


IN MELBOURNE CALL 


FREECALL - NO CHARGE 



9706 8858 1800 334 684 



Desi; 

Professional Computer Solutions 





























































GRIFFIN 



design. Back-lit 
e. 


PowerBlock 

Power and charge almost 

Travel 

anywhere 


Reflect 


Reflective privacy case 
for iPod 


Distributed in Australia by poWGrmoy^' 


www.griffintechnology.com 
























Apple TV: 
Ready for 
prime time? 

By Christopher Breen 

In September 2006, Apple 
committed to digital 
content with what is now 
known as Apple TV, a 
simple piece of hardware 
that gives your iTunes 
content new life on your 
TV. Now that it’s here, 
we’ve put Apple TV 
through its paces to show 
you how to make the 
most of it. 


Music. 

041 

Make your own 
music video 

Video. 

047 

Highlights from the 
National Association of 
Broadcasters conference 

Mobile. 

051 

Palm Treo 750 and 
Sagem my401 c 

Photo. 

054 

Pro File: Bruce Peebles, 
digital pioneer 


Help folder 

058 

Tips and queries from 
our readers 

Win fabulous EyeTV 
and IceTV prizes! 

064 

Get your rhyming 
shoes on. 
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Buzz. 

Apple under the 
microscope 

017 

Between shareholders, 
environmentalists and 
government investiga¬ 
tors, Apple has been 
under pressure from all 
fronts recently. Steve 
Jobs answered most of 
that criticism in a 
bravado performance at 
the annual shareholders’ 
meeting. Also: Microsoft 
takes aim at open 
source competitors. 
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Test drive. 


Samsung 305T 

Photoshop CS3 

m 

m 

Apple Cinema HD 

InDesign CS3 

Display 


m 

Illustrator CS3 

Dell Monitor 


3007WFP-HC 

Dreamweaver CS3 



HP LP3065 

Adobe Creative Suite 

m 

3: part one 

NEC Multisync 

068 

LCD2690WUXi 

Revolutionary as well as 


evolutionary 

Dell Monitor 


2707WFP 
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AMW lab: big flat 


panel displays 


065 


Size still matters 
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Tell us a better story and well publish it as our next ad. Well even throw in 
some fortune with that fame. Winners are eligible to receive one of three new 
2007 Volkswagen® Eos® convertibles. Visitjupiterimages.com.au/eos. 

The Volkswagen trademark is used with permission of Volkswagen of America, Inc. 


WIN ME! 
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Commentary. 


From the Macintosh scene to the magazine. 


By Matthew JC. Powell. 


© 

Hot Links 

www.microsoft.com/mac 

Mactopia 

www.apple.com.au/itunes 

iTunes 


Update update 


A S any reasonably conscientious Mac user knows, keeping 
your software up to date is very nearly as important as 
keeping backups up to date. As much as we like to crow 
about the malware-free experience of computing on a Mac as 
opposed to that other operating system, the fact is that code is written 
by human beings and human beings are fallible. They make mistakes, 
and they leave flaws. 

When those flaws are discovered, they have the potential to make 
life very unpleasant thanks to other human beings who take pleasure 
in other people’s misery. The world, tragically, is imperfect that way. 

Of course, one might argue that eventually all code will be written by 
computers, free of human foibles. Then we’ll really be in trouble. 

For the most part, when developers (including Apple) update their 
software, there’s not much in the way of difference for us users. Some 
little thing that most of us never noticed anyway gets fixed, something 
else that few of us use is improved, maybe performance is enhanced 
by an infinitessimal proportion. We install the updates and take their 
word that life is better. 

Except, sometimes, it’s better than that. Just recently a couple of 
my key oft-used apps have been updated from near-useless to rather 
good. I feel I should share. 

For one, there’s iTunes. I used to like iTunes 6. It did everything I 
really needed it to do, and when iTunes 7 came out I saw a lot of its 
functionality as silly eye candy, but I updated anyway. 

iTunes 7 was broken. The interface was rubbish, and would fail to 
update when I tried something adventurous like, say, scrolling. Forget 
Cover Flow — that would require a restart if I even tried. I presumed 
this was because I’m still using OS X 10.3.9 on my old workhorse 
G4/667 PowerBook (someday my Leopard will come ...). Fancy things 
like Cover Flow, I reasoned, were for people with more up-to-date 
hardware than mine. I stopped using iTunes, except when I really 
needed to. 

Then came iTunes 7.1.1. Now iTunes works again. Scrolling doesn’t 
break it. Even Cover Flow works, and works nicely. Making sure that 
iTunes works this well on a six-year-old PowerBook running a super¬ 
seded operating system surely cannot have been a high priority for 
Apple, but it’s done. Once again, I rather like iTunes. 

Then there’s Entourage. Entourage is one of these boring things — 
e-mail either works or it doesn’t work really, and updates tend to be 
imperceptible to the average user. My problem with Entourage was 


that it would, every once in a while, just stop in the middle of what it 
was doing (read: what I was doing) and have a think for a bit. For no 
reason. Meditation time. 

At first when it did this, I would spend the time clicking madly and 
testing out the more innovative end of my vocabulary, wishing ill upon 
Bill Gates and his heirs (believe me that every time it has rained in 
Redmond Washington over the past four years, it has been my 
bidding). As time went on, I came to accept that it would just happen, 
there was no reason for it, and I should use the time to go get a drink 
or a snack, maybe take a walk. (These moments of zen could be quite 
lengthy, and I could use the exercise.) 

Then, a few weeks ago, Microsoft offered an update to Office 2004. 
Among other things, it promised “a problem that caused Entourage 
to stop responding for several minutes during ordinary use has been 
fixed”. It’s been nearly four years since Entourage 2004 was released, 
and we’re into the home stretch before Entourage 2008 hits, but finally 
the bug that was killing my e-mail usage has been fixed. 

And it actually has. It doesn’t do that thing anymore. For years I’ve 
been making a point of telling everyone whose ear I could bend not to 
use Entourage because of this bug, and now it’s been fixed. When I 
buy my MacBook Pro running Leopard in a few months’ time, I had 
been planning to ditch Entourage once and for all — now I’m contem¬ 
plating the possibility of thinking about reconsidering. That’s a big thing. 

The upshot of all this is that if you’re the type of person who tells 
Software Update to "Skip” when it informs you of an update, or if you 
only install the Security Updates, have a rethink. It could be that the 
very thing that you wish your Mac did (or didn’t do) has been fixed on 
the quiet. 

And the further upshot — as I wrote to Glyn Nicholas in last issue’s 
Mailbox — is that Apple and Microsoft and others need to make these 
essential updates available on disc for users still using dial-up connec¬ 
tions to the internet. It’s more than just a feature here and there — 
one update can transform your product from an object of hatred and 
ridicule to something useful and essential. 

Surely that’s worth the effort? ^ 



We all shine on... 
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CINERGY brings you 

High Definition 
Digital TV for your MAC 


Single Analogue & DVB-T tuner 
in a USB stick. 


Dual DVB-T tuner in a USB stick 
with Diversity technology 


CINERGYhybridT USB XS CINERGYDT USB XS Diversity 


1 Powered By | 


[eye tv® M 



CINERGY DIGITAL TV TUNERS 

Turn your MAC into a high definition digital TV & digital 
video recorder with the CINERGY range of digital TV tuners. 

Watch & record free-to-air digital TV in standard or high 
definition on your iMac, MacBook, PowerBook or MacPro 
Workstation. With the combination of Elgato's award¬ 
winning "EyeTV" software & Terratec's intelligent solutions, 
all products will work perfectly on a PowerPC or Intel 
processor MAC. 

Available in USB2 & Express card versions. 


Features: 

> Timeshifting 

> Electronic Program Guide 

> Includes 3 months Free 
Subscription to ICE TV® online EPG. 

> Record in SD or HD resolution. 

> Teletext support 

> Transfer videos to your iPod Video 

> Includes remote control 

> Works with Windows PCs! 



Q/3 “(© 2.0 


Distributed by 

lako pacific 


c lflcj 


www.lakopadfic.conn 


Available at 



CITY 

S OFTWARE 

Black Tie Service, Plain Wrap Prices* 

www.dtysoftware.com.au 


Made by 


TERRATEC® 


www.terratec.com 


























MACCD 
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Apple Store 

www.apple.com.au/store 



Proudly Distributed by 


TRY BYTE 


www.tryandbyte.com.au 


FREQUENCY 

COMMUNICATIONS 

frequency.com.au 


DiGi life 

Home of your Digital Lifestyle 
www.digilife.com.au 



-VUVIy Mac 

J J AUSTRALIA 

www.mymacaustralia.com.au 



compnow.com.au www.maccentric.com.au 


© 2007 Electronic Arts Inc. Electronic Arts, EA, the EA logo and The Sims are trademarks or registered trademarks of Electronic Arts, Inc. in the U.S. and/or other countries. All rights reserved. The ratings icon is a registered trademark of the Entertain¬ 
ment Software Association. Aspyr is a registered trademark of Aspyr Media, Inc., and the Aspyr star logo is a trademark of Aspyr Media, Inc. Mac and the Mac logo are trademarks of Apple Computer, Inc., registered in the U.S. and other countries. All 
other trademarks are the property of their respective owners 








































SpeckTone letter 
of the month. 


Mailbox. 


013 


Letters should be e-mailed to matthew.powell@niche.com.au with 
a subject header of “Mailbox” or by post to Australian Macworld Mailbox, 
170 Dorcas Street, South Melbourne, Victoria 3205. Letters of fewer than 
200 words are given preference. We reserve the right to edit letters and 
probably will. To be eligible for the SpeckTone Retro prize, you must 
include your full name and address, including state or territory. 


Your magazine, your forum. 


Hot Links 

www.beesoft.net 

ProTa 



This issue Conexus (02 9975 
2799) is giving a SpeckTone Retro 
speaker system valued at $250 to 
the Australian Macworld reader 
who sends in what we deem to be 
the most interesting letter. 

Listen to your iPod at home with 
this exceptional speaker system 
that accepts virtually all dockable 
iPods. All 4G, 5G, mini, and nano 
iPods can be placed in and 
played through the SpeckTone 
Retro dock connector. Even an 
iPod shuffle can be plugged in 
via the AUX input jack on the 
back of the SpeckTone Retro. 

The Specktone Retro delivers 
dynamic, rich sound with 
uncompromising quality thanks 
to its analogue circuitry, 4-inch 
subwoofer and 28 watt output. Its 
sleek retro design is 
complemented by a high-gloss 
lacquered wood finish. The iPod 
even charges when the Retro is 
turned on. Speck’s Skintight 
cases (included for nano and 5G 
iPods) allow you to use the 
SpeckTone Retro without 
removing the case. 


Un Fair Play 

I've recently just got broadband 
and begun looking through 
iTunes Store. From there I 
bought and downloaded several 
music videos. When I tried to 
import them all into iMovie HD, 
to then burn to DVD in iDVD, I 
realised that you can't use the 
iTunes Music Store downloads 
for any other purpose than to 
listen or watch on your iPod, 
because they are encrypted 
with something called DRM. 
Believe me, I've had enough 
trouble trying to find free 
software that will convert DVD to 
mpeg4 (until Dan Warne 
recommended MediaFork — 
thanks by the way). Sonow I 
ask for assistance in finding free 
DRM m4v conversion software. 

Jesse Higgins 
Redland Bay, Qld 

It’s a good point, Jesse, and one 
I’m glad you made. Apple calls 
its Digital Rights Management 
(DRM) system FairPlay, and for 
the most part that’s a good 
name for it. The philosophy is 
that once you purchase music 
from the iTunes Store you should 
be free to do whatever you want 
with it — within reason. So you 
can burn CDs, share with other 
computers, copy it to iPods and 
so on, but within limits. I happen 
to feel that it strikes a good 
balance between what people 
want to do with their music and 
what the copyright owners want 
to stop them doing. 

But with video, I feel FairPlay is a 
misnomer. Why can't you burn a 
DVD of your iTunes videos? Why 
can’t you import them to iMovie? 
The restrictions on video are 
much more onerous than the 


restrictions on music, to the 
point where I think they’re unfair 
and unreasonable. If Apple 
wants the iTunes Store to 
succeed as a video distribution 
model, it has to do better. 

By the way, there are tools 
around to remove the DRM on 
iTunes videos, but they’re illegal 
so you won’t be reading about 
them in AMW. Sorry. — M.JC.P 

Speed spin 

I’ve heard a lot about flash 
memory lately, so bought a 
couple of flash drives to see 
what’s the buzz about. On the 
packet it said: “High speed data 
transfer, up to 480 Megabits per 
second. In megabytes>^r 
second it is roughly 48. 

I reformatted the drive to Mac 
OS Extended (Journaled) and 
copied a directory with 1.3GB of 
files to it. It took ten minutes. 
That’s about 2.2 megabytes per 
second. 

However, this discrepancy irks 
me. Why do we have to follow 
blazing politicians into spin 
territory? Is it possible to do 
something about misleading 
adverts like this? 

Miklos Somogyi 
via internet 

Some very important words there, 
Miklos: "up to”. 480Mbit/sec is 
the maximum speed of USB 2.0 
according to the specification. 
That means that in an ideal world, 
with a fast USB 2.0 controller on 
your computer and only that one 
device plugged in, that’s how fast 
it can potentially go. In reality 
myriad factors affect data 
throughput and the effective 
maximum is closer to 
320Mbit/sec. The very fastest 
Flash drives have been clocked 


transferring 30 megabytes per 
second in ideal circumstances. 
You haven’t said what kind of Mac 
you've plugged it into, but if your 
Mac only has USB 1.1 (as it might 
if it’s more than a few years old) 
then you won’t get anywhere near 
the speed of USB 2.0. — M.JC.P 

Share and share alike 

On page 66 of Australian 
Macworld 05.2007, Brett was 
looking for good share software. I 
have been using ProTa Gold for 
over seven years and found it to 
be brilliant. It has just been 
updated and is available for free 
download so you can test it (see 
“Hot links”). 

I tried using Windows emulation 
and Windows share software and 
there is just no comparison. 

ProTA is fast, easy to use, Mac 
OS X friendly, feature-rich and can 
track your portfolio, provide 
charting, back testing of trading 
systems, custom indicators, 
reporting — every aspect you 
could ask for to track and analyse 
the share market. 

You can save custom charts 
and make notes as well as 
export and print your results if 
you wish. Data is readily 
available for local and for 
overseas stocks. You can 
refresh your charts easily during 
the day too! I highly 
recommend ProTA as the best 
share charting software I have 
seen on the Mac (or any 
platform for that matter) and it is 
a fraction of the price of many 
other programs. 

Glenn Rowen 
UI lad u I la, NSW 

Thanks for the heads-up, Glenn. 
— M.JC.P 


Terms and Conditions. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@niche.com.au with 
a subject header of "Mailbox". Entries will be judged by the editorial staff of Australian Macworld. The judges' decision in relation to any aspect of the competition is final and binding on every 
person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually judged based on its degree of interest. 4. Employees, 
their immediate families and agencies associated with this competition are not permitted to enter 5. The Promoter accepts no responsibility for late or misdirected entries. 6. The best entry/entries 
as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change in the value of the prize occurring between the publish date and the date the 
prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) will be notified by mail. 10. All entries become the property of the Promoter. 11. The 
collection, use and disclosure of personal information provided in connection with this competition is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of 170 Dorcas 
Street, South Melbourne, Victoria 3205 Ph 03 9525 5566, (ABN 13 064 613 529). 
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Mailbox. 


Parallels universe 

I enjoyed the article on "4 ways 
to Windows", 05.2007. I just 
wish I had seen it a month 
earlier, as I have just gone 
through the process myself. 

That said, I came to much the 
same conclusions as are in the 
article (except I hadn't heard of 
VMware Fusion). 

In the end, I have ended up 
running Boot Camp, plus 
Parallels (which uses the Boot 
Camp install of Windows XP). 

However, in Christopher 
Breen's sidebar "Which 
Windows", he states: 
"Regardless of which version of 
Vista you install, Microsoft 
demands that each installation 
have its own license." 

I realise that I am using XP 
not Vista, however I was able to 
get a new activation key for my 
Parallels version just by calling 
up Microsoft and ensuring them 
that both versions were running 
on the same physical computer 
(I took this line on advice from 
the Parallels help team). 

It might be worth trying this 
with Vista to avoid the double 
cost of two licenses. 

Also, for those trying to get a 
copy of XR and not able to get it 
at computer stores, I got my 
(OEM version) from eBay, where 
there seem to be a large 
number still being sold. 

Jeff Thorpe 
via internet 

Microsoft changed the licensing 
rules for Windows when it 
introduced Vista, and does 
specifically state that only the 
Ultimate edition can be used in 


a virtual environment such as 
Parallels. There is no technical 
reason for it, it’s purely a way for 
MS to force people onto the 
pricier versions of its OS. Chris 
Breen and others have, 
however, managed to get the 
Home editions working under 
Parallels, but I don’t want to 
promise that anyone else will be 
able to get Microsoft to activate 
them. 

Just by the way, it’s also a 
violation of the license to obtain 
an OEM copy of Windows aside 
from buying it with a machine, 
so you were actually lucky to get 
Microsoft to activate your eBay 
copy at all. — M.JC.P 


Wishful thinking 

I just have a quick question: is 
the eMac on the cover of issue 
04.2007 a real machine? I 
bought my girlfriend a G4 eMac 
as her first Mac and did a bit of 
searching for a good one but 
have never seen one like on 
your magazine cover. 

Maly Anon 
via internet 

Tim Marty, the Photoshop whiz 
who created that G5 eMac for 
the cover, is most flattered by 
having fooled you, Maly, but 
unfortunately it’s an entirely 
digital creation. Perhaps Apple 
should have a look. — M.JC.P 


Boom boxes? 

I was wondering if you have 
ever done reviews on (or would 
consider), NAS boxes that state 
they can be used as iTunes 
media servers. As the iTunes 
library gets bigger and bigger 
(and whose isn't), the ability to 
put in onto an external (possibly 
RAID protected) box is 
appealing. If we ever get movies 
from the iTunes Store here, then 
this problem will become worse. 

Trouble is, how well do these 
boxes work? I would love to 
share my iTunes library amongst 
my three computers (2x Mac's, 
lx Media Center PC) without 
iTunes having to be running on 
the primary machine. 

Ken Woodward 
via internet 

We haven’t looked at them yet, 
Ken, but we certainly will. 

Thanks for the tip. — M.JC.P 

Correction 

In the 04.2007 issue of 
Australian Macworld we 
gave the RRP of Adobe 
Lightroom as $345, with a 
saving of $150 available if 
you purchased before the 
end of April. Unfortunately, 
somewhere along the line 
some wires had been 
crossed, and the $345 was 
actually the retail price after 
the discount had been 
applied, not before. The 
actual retail price is $495. 

We apologise for the 
confusion and 
inconvenience caused. 

— M.JC.P 


Coming to Australian Macworld 

AMW lab: LCD panels. After this month's look at big 
displays, we’ll take a look at screens for the rest of us. 

The Hub: photo retouching tips and techniques. The 

software and skills you need to make the most of your 
digital snaps. 

Test drive: Adobe CS3 part two. More updated appli¬ 
cations in Adobe's supersuite under the microscope. 

To advertise. Call Steven O’Donnell on 03 9525 5566. 

To subscribe. Free-call 1800 804 160. 


Coming to Desktop 

Now presenting. How some of the finest film title sequences 
were created. 

Profile: Pixar. Desktop speaks to one of Pixar's very talented art 
directors, Ralph Eggleston. 

TV, Film and post production. From cameras to lights, projec¬ 
tors to screens — what is needed to make TV and film happen. 
One more thing. Autumn:01 — Redesigning the V Music Festival. 


To advertise. Call Dominic Miller 03 9525 5566. 
To subscribe. Free-call 1800 804 160. 
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New Products from Try & Byte 


Lineform 


$109.95 


Lineform is a completely new drawing program. Winner of a 
2006 Apple Design Award, it is the ideal tool for vector based 
diagrams and illustrations. Powerful features combine with a 
simple interface to create an intuitive artistic process. 

* Core Image support provides real-time, nondestructive 
filters 

* Launches in under a second 

* Powerful Bezier editing tools 

* Boolean operations 

* Expert typesetting 

* Artistic strokes 


* SVG for full document import/export 

. 1 

fc'"" 


* 

* and much more... 


Mac 

Universal 



Heroes of Might and Magic V 


$99.95 


World Book 2007 by Software MacKiev 


$99.95 


The Heroes Franchise Enters a New Era 

Dive into the new groundbreaking 
Might and Magic universe for the 
most complete strategy gaming 
experience ever created. 



The game features a deep, scalable 
turn-based battle system for 
challenging tactical combat as well 
as the option of a brand new Active 
Battle System for faster play. Players 
can choose from more than 200 
skills, 170 creature abilities and 40 spells to build up heroes 
and armies.This is a new, darker, heroic fantasy universe that's 
more mature with six unique factions and more than 80 
different creatures 


Heroes V is made for Intel machines ONLY. 


Export Sounds, Animations and Video to iPod 

Software MacKiev's 2007 World 
Book Encyclopedia has thousands 
of new and updated articles, maps 
and photos, the World Book Trivia 
Challenge Game, and content for 
your iPod. World Book, the most 
award-winning Mac encyclopedia, 
contains every article from the 22- 
volume World Book paper-bound 
set — plus thousands of 
photographs, video clips, 
animations, 3D panoramic views, 
famous speeches and much, much more. 

Export all the sounds, video clips and animations in World 
Book to your iPod and use them for school presentations. 



Cool Feet by Cableyoyo 


$19.95 


Cool feet is designed to provide 
ventilation and ergonomic 
improvements to your laptop. In 
each set there are two tall and two 
short feet which elevates your lap¬ 
top on any surface. 

Create a comfortable angle for 
typing, even on your lap! 





iPod'MacBook/MacBook Pro/laptops not included. E&0E. Prices and specifications subject to change without notice. Prices do not include delivery. 

Available from your local Apple Reseller or from Try & Byte T R Y & BYT E S <02) woe 5227 s • ^xXT^oeTeos 065 
For your nearest Apple Reseller, go to: http://www.apple.com/au/buy/ www .tryandbyte.COm.au 










There's a world of 
information waiting 
to meet your data! 

Introdudng FileMaker Pro 8.5 

Featuring the revolutionary FileMaker Web 
Viewer that delivers web data on demand! 
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FileMaker 

pyq 8 5 


FileMaker Pro 8.5 also includes: 

New! FileMaker Learning Center 
provides a wealth of online resources 
to help you get started quickly and to 
improve your FileMaker skills. 

New! Universal Application 
Support means FileMaker Pro 8.5 
runs natively and faster on the new 
Intel-based Macs. 

For more information including product, 
pricing and special promotions visit: 

www.filemaker.com.au/macworld 


Introducing a new way to access and 
manage your world of Information 

This new version of FileMaker® Pro includes the breakthrough FileMaker Web 
Viewer that delivers information from the Web directly to FileMaker Pro 8.5 - to 
provide the easiest way for you to access and manage your world of information. 


New! FileMaker Web Viewer 


• Mapping made easy — View maps, directions 
and driving details from your favorite mapping 
Web site based on addresses stored in your 
database! 

•Shipping Details at Your Fingertips - Get 

package tracking details from your favorite 
shipping Web site with shipping details 
automatically displayed based on tracking 
numbers stored in your database! 



• News Delivered to Your Virtual Doorstep - Get 

important news and financial information on 
contacts and companies from your favorite Web 
sites and search engines. 

• Organize Research Instantly — View online 
encyclopedias and research information from 
popular Web sites 

• Get instant information on Product Updates - Get 

up-to-date information, competitive pricing, 
inventory details and more by linking directly 
to the Web sites of manufacturers, supplier and 
vendors. 



FileMaker: 

© 2007 FileMaker, Inc. All Rights Reserved. FileMaker and the 
file folder logo are registered trademarks or trademarks of 
FileMaker, Inc. in the United States and other countries. All other 
trademarks are the property of their respective owners. 


South Australia 
Victoria 
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■ APPLE NEWS 

© 

Hot Unks 

www.apple.com/au/hotnews/agreenerapple/ 

A Greener Apple 

Jobs answers critics 
at shareholder meeting 

A T Apple’s annual shareholders meeting in Cupertino, 
Steve Jobs and other company executives heard criti¬ 
cism about the company’s stock-options scandal and the 
recently announced delay of the forthcoming Leopard version of 
Mac OS X, while Jobs himself dished out some criticism of the 
environmental group Greenpeace. 

The most heated shareholder comments at the meeting were over 
the company’s practice of backdating stock options. “Backdating 
stock options is unfair to shareholders who can’t travel back in 
time and purchase shares at past market lows,” said Brandon Reese, 
who said he represented the powerful union lobby, the AFL/CIO. 
Reese then asked Jobs to give back the restricted stock he received 
for the cancelled options that were improperly dated. 

Jobs explained that the Board approved the options grant in 
August 2001. The grant was actually priced in October 2001, he 
said, at a higher price than when the Board approved it. 

“I actually got my options at a higher price, but I didn’t ask the 
company to reimburse me,” said Jobs. 

Reese then asked Jobs to explain to shareholders what he knew, 
and when he knew, about the backdating. Reese cited former 
Apple CFO Fred Anderson’s claims that Jobs knew about the 
accounting implications of backdating the options (see the 
analysis on page 19). 


“Fred Anderson did make some comments,” Jobs 
said. “I’ve worked with Fred for many years 
and I think he’s an awfully good guy, but I 
thought his comments were a little wrong.” 
Jobs then read aloud a statement from the 
Securities and Exchange Commission, which 
praised Apple for its “swift, extensive and 
extraordinary cooperation” in the investigation, 
including prompt self-reporting, an internal 
investigation, sharing the investigation results 
with the government and implementing new 
controls to prevent future fraud. 

Greenpeace and environmental 

issues. Although many observers anticipated 
that shareholders would criticise Apple about 
its environmental record due to the ongoing 
campaign against Apple by the environmental 
group Greenpeace, that criticism seemed to 
have largely been blunted by Jobs’ essay “A 
Greener Apple,” (see “Hot links”). 

At the meeting, two environmental proposals were withdrawn 
without being voted on. Two representatives from Greenpeace 
were present at the meeting and congratulated Jobs and Apple 
for the company’s commitment to the environment. 

However, Jobs had strong words for Greepeace and the way the 
organisation has chosen to measure the environmental commit¬ 
ments of manufacturing companies. “I think your organisation 
particularly depends too much on principle and not enough on 
fact,” Jobs said to the Greenpeace representatives. “You guys rate 
people based on what people say their plans are in the distant 
future, not what they are doing today. I think you put way too 
much weight on these glorified principles and way too little 
weight on science and engineering. It would be very helpful if 
your organisation hired a few more engineers and actually 
entered into dialogue with companies to find out what they are 
really doing and not just listen to all the flowery language when 
in reality most of them aren’t doing anything. That’s my opinion.” 

Jobs then gave an example of his complaints: In looking for 
alternate means of producing products without hazardous chem¬ 
icals, he said, Apple talked to some of the only organisations in 
the world that could make it happen. Despite the fact other 
computer makers have claimed they were working on alterna¬ 
tives, Jobs said Apple was the first computer company those 
organisations had actually heard from. 

Jobs then offered to help Greenpeace improve its measuring 
technology, saying that while Apple supported the idea of an 
environmental report card, it needed to be a real report card based 
on science. “Something that simple could go so far in our 
opinion,” said Jobs. “We are not going to set up a big infrastruc¬ 
ture to engage environmental groups. We are real interested in 
getting the work done.” 

Executive pay. When shareholders questioned Jobs about the 
way Apple compensates its executive compensation, Jobs said 
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that it was his responsibility to plan the compensation for 
everyone in the company except himself. The CEO — who has an 
annual salary of $1, although Forbes magazine estimated his 2006 
compensation at $646 million - joked about his own pay. “It’s a 
pretty simple meeting when it comes to me,” Jobs said. “I get 50 
cents a year just for showing up, and the other 50 cents is based 
on my performance.” 


■ VEXATIOUS LITIGATION 

0 

Hot Links 

www.sec.gov 

The US Securities and Exchange Commission 


The iPhone and Leopard. In a discussion about the forth¬ 
coming release of the iPhone and the recent delay of Mac OS X 
Leopard, Jobs said part of his responsibility at Apple was to make 
tough decisions that affect the products the company is working 
on. Jobs said that while the decision to delay Leopard was not 
popular with some people, he believed it was the right one to make. 
“Leopard will be worth the wait,” Jobs promised. 

The Apple CEO also said that his company can’t make up for a 
limited amount of engineering resources simply by throwing 
money at the problem. He said that the reason Apple is innova¬ 
tive is because the company is careful in who it hires, and so the 
process of growing the company’s talent pool can take years. “I 
wish developing great products was as easy as writing a cheque,” 
Jobs said. “If so, then Microsoft would have great products.” 

Jobs also pointed out the challenges Apple faces when entering 
the mobile phone market. He pointed out that in 2006 there were 
135 million MP3 players and 200 million PCs sold. In contrast, 
during 2006 one billion cell phones were sold. 

“We’re beginners and we have a lot to learn,” said Jobs. “The 
market is large and the opportunities are great. A few of us have 
been using the iPhone a lot and if you wanted it back, you would 
have to pry it from our dead hands.” 

Jobs did acknowledge that the company is still struggling to 
decide if third-party developers will be able to create software 
that will run on the iPhone. It’s a decision Apple “is wrestling 
with,” according to Jobs. 

Miscellaneous questions. Jobs and other senior Apple 
executives also tackled several other questions regarding Apple 
products during the meeting, among them: 

• Regarding .Mac, Jobs admitted that Apple’s suite of online 
services hasn’t achieved its full potential, but said the company 
was working on it. 

• When a shareholder asked Jobs for high-definition video content 
on iTunes and asked if his Apple TV could allow him to rent 
movies, the CEO smiled. “One never knows,” he said cryptically. 

• A shareholder from Vancouver in Canada asked why an Apple 
Store has not come to his city yet. “Patience is a virtue and your 
patience will be rewarded soon,” said Ron Johnson, Apple’s 
Senior Vice President of Retail. 

Shareholder praise. Several shareholders took the time to 
stand during the meeting and congratulate Apple and Jobs on 
doing a “fantastic job” during the last year. 

“I watched all of those people get up and say so many nega¬ 
tive things,” said Apple shareholder, Lynda Fudold after the 
meeting had ended. “I’m satisfied with the way that [Jobs] handled 
everything. The people that are still beating the [options] drum 
are ridiculous.”— Jim Dalrymple 


The SEC's Apple probe: 
What you need to know 

T HE investigation into the practice of backdating stock 
options at Apple has resulted in the US Securities and 
Exchange Commission filing charges against one former 
Apple executive while reaching a settlement with another. Here’s 
a summary of what’s happened in the investigation so far and 
what could potentially happen. 

What is stock-option backdating, and why is Apple 

under scrutiny for it? Backdating is a perfectly legal practise in 
which a company backdates the strike price of an option to a 
more favourable date, so that the employee’s option becomes 
more valuable. Again, this is all above board; it only becomes an 
issue when companies fail to notify shareholders and regulators 
that it’s taking place so that everyone has the complete picture of 
the company’s financial dealings. 

That’s why Apple - like hundreds of other companies - finds 
its practises under scrutiny. The company has acknowledged 
irregularities in some of the stock option grants it issued between 
1997 and 2001. More troubling from the perspective of regulators 
is that some of the options in question were allegedly approved 
by Apple’s board of directors at meetings that never took place. 

What, specifically, has happened so far? After 

announcing in June 2006 that its internal probe had found irreg¬ 
ularities in stock option grants - including one issued to CEO 
Steve Jobs — Apple conducted an internal investigation, restated 
its quarterly earnings from 1997 to 2005, and cleared current 
executives of any misconduct. In October 2006, as Apple 
announced the results of a three-month probe into stock option 
practices, Fred Anderson, Apple’s CFO from 1996 to 2004, 
resigned from his seat on the company’s board of directors. His 
departure followed that of Apple counsel Nancy Heinen, who left 
the company last May. 

The exits of Heinen and Anderson, coupled with Apple clearing 
current employees of any wrong-doing, seemed to suggest that 
the two ex-Apple executives would be the focus of the govern¬ 
ment’s investigation. And that speculation proved correct, when 
the SEC announced its plans to pursue a complaint against 
Heinen while settling with Anderson. 

What are the charges against Heinen? The sec alleges 

that Heinen helped backdate options given to top Apple execu¬ 
tives, causing the company to under-report its expenses by $US40 
million. Specifically, the SEC claims that Heinen backdated a 


Australian Macworld June 07 










019 



February 2001 grant of 4.8 million options to January 17, 
allegedly telling her staff to prepare false documents showing 
that the board of directors had acted on that day. A December 
2001 grant of 7.5 million options to Jobs was attributed to a non¬ 
existent board meeting on October 19. The SEC is seeking a 
penalty payment and refund of profits from Heinen, as well as 
an order barring her from serving as an officer or director of any 
other public company. 

Heinen’s attorney has refuted the SEC’s allegations saying, 
“Nancy Heinen’s integrity is unimpeachable.” 

What are the terms of Fred Anderson’s settlement 

with the SEC? Anderson will repay $US3.5 million in what 
the SEC termed “ill-gotten gains and prejudgment interest,” plus 
a $US 150,000 fine. “[Heinen and Anderson] failed in their duty 
as gatekeepers and caused Apple to conceal millions of dollars 
in stock option expenses,” said Marc Fagel, associate regional 
director of the SEC’s San Francisco office. 

So that settles the matter? Possibly, in announcing the 
action against Heinen and the settlement with Anderson, the SEC 
said it would not bring any enforcement action against Apple, 
citing the company’s “swift, extensive, and extraordinary co¬ 
operation in the Commission’s investigation.” When Apple was 
reached for comment, it specifically cited the SEC’s statement on 
its co-operation and reiterated that no current employee has been 
charged with any wrong-doing. Jobs actually went so far as to 
read the SEC’s statement at the company’s shareholder meeting. 

“Wall Street views this as an all-clear for [Steve Jobs],” said 
Piper Jaffray analyst Gene Munster. 

However, in a research note to clients, Lehman Brothers senior 
vice president Harry Blount noted that the SEC’s press release 
made no mention of Jobs, specifically, or whether the investiga¬ 
tion was completed. “We unsuccessfully attempted to get an 
answer to both questions,” Blount wrote. 

That’s a potentially significant point, in light of a statement 
released by Anderson, blaming the backdating incident on Jobs. 

What did Fred Anderson say about Jobs? According 

to a statement released through Anderson’s attorney, the one-time 
chief financial officer was told by Jobs in late Januaiy 2001 that 
he had an agreement with the board of directors to grant stock 
options on January 2. Anderson said he “cautioned” Jobs that the 
grant for executives would have to be priced based on the date of 


the board agreement “or there could be an accounting charge,” 
and also told Jobs the board would have to confirm it had given 
prior approval for the grant dates “in a legally satisfactoiy method." 
According to Anderson, Jobs assured him that the board had given 
approval and Anderson “relied on these statements by Mr Jobs and 
from them concluded the grant was being properly handled.” 

Anderson’s comments contradict Apple’s assertion that Jobs, 
while aware of the backdating, did not realise the implications. 

For its part, Apple took the unusual step of issuing a statement 
from six members of the board of directors dismissing Anderson’s 
claim and backing Jobs. “We have complete confidence in the 
conclusions of Apple’s independent investigation, and in Steve’s 
integrity and his ability to lead Apple,” the statement read. 

Why did Anderson make his statement? “The public 

statement might have been part of the negotiated settlement,” 
said Andrew Heath, a compliance expert with BusinessEdge solu¬ 
tions. Previous deals between the SEC and targets of backdating 
probes have prompted similar public statements, he added. 

And that statement could be part of a strategy for a subsequent 
wave of legal action against either Apple or Jobs. “I... think that 
Mr. Anderson himself, in connection with his SEC settlement, 
likely agreed to provide testimony that [may] mean additional 
actions against Apple executives, perhaps even Jobs,” said Robert 
Brighton, head of the securities law practice group with the law 
firm Ruden McClosky. 

Still, Lehman’s Blount wrote in his research note, the impact 
of Anderson’s comments bears watching. “We would note that 
Apple and Pixar have both already absolved Jobs of wrongdoing 
relating to the stock option investigation,” Blount wrote. 
“However, Mr. Anderson’s statement suggests that Mr. Jobs 
misrepresented the Board’s approval of the option grant. We 
believe Mr. Anderson’s statement modestly increases the possi¬ 
bility of an adverse outcome for shareholders.” 

Are there likely to be more shareholder lawsuits? 

A shareholder suit filed in December 2006 charged that Apple’s 
improper options timing gave Apple executives a windfall at the 
expense of shareholders. However, it’s not clear whether or not 
more shareholder suits are pending in the wake of the SEC’s moves. 

BusinessEdge Solutions’ Heath says that shareholder lawsuits 
tend to be linked to investors losing a large amount of money. 
Although Apple’s restated earnings pared profits by $US84 
million from 1997 to 2005, Heath points out that an average of 
$US3 million per quarter may not be considered big enough 
money to recoup via a lawsuit. 

Brighton notes that another shareholder suit might have a hard 
time gaining traction in court. “The courts ... have been influ¬ 
enced by a backlash against suits by plaintiffs’ attorneys targeting 
well-known companies and executives, at least in cases where 
stockholders have not suffered a decline in the value of their 
shares,” he said. Since Apple’s shares didn’t lose significant value 
from 1997 to 2002, it would be an uphill battle. 

“If there aren’t any [subsequent] lawsuits, that’s a telling state¬ 
ment from the investment community that they don’t feel [the 
backdating] is a significant issue,” Heath said. — Lisa Schmeiser, 
Philip Michaels and Jim Dalrymple 
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■ ACCESSORIES 

© 

Hot Links 

www.smartfabrics.com.au 

G-Tech bags 

www.stmbags.com.au 

Protecting your digital cargo 

Papa's got a 
brand new bag 

T HE task of carrying your Mac about from place to place 
may seem like unglamorous manual labour, but that 
doesn’t mean you can’t do it in style. A couple of 
“messenger” style bags have hit the market this month that push 
the boundaries. 

I can hear music. We’ve reported on G-Tech’s goodies before 
- bags and other accessories made of “smart fabric” that can be 
programmed to do all sorts of neat things, like controlling an iPod. 

The paradigm has shifted yet again with the introduction of G- 
Tech’s Messenger - a bag that not only includes iPod controls 
integrated into the carrying strap, but also an ultra-thin, ultra¬ 
light speaker incorporated into the opening flap. 

Plug your iPod into the bag’s internal pocket (keeping it well 
protected from the elements as well as prying eyes) and you can 
easily control playback, skipping tracks or even navigating menus 
(if you have a really good memory) all from the controls printed 
on the strap. 

The strap also includes a concealed headphone jack where you 
can plug in for personal listening. Unplug, and your music is 


pumped out of an ultra-slim speaker manufactured by NXT. For 
the size of speaker it is, the sound is surprisingly full. 

The G-Tech Messenger, at $179, is ideal for leisurely outings 
or even business presentations where your sound needs to carry. 



So True, Mate. Here at AMW we’re unashamed in our love 
of STM, the Aussie bag company that could. STM manufactures 
fantastic laptop bags (as well as other carrying receptacles) that 
it’s exporting to the world. 

The latest in the line is Duplex, a messenger-style bag made of 
Cordura and cross-hatch polyester which, we’re told, Robin Williams 
liked so much he bought one. Like all of STM’s computer bags 
they’re water resistant and very tough. They’re available in multiple 
sizes to suit everything from a MacBook to a 17-inch MacBook Pro, 
and have adjustable internal spaces to ensure a snug fit. 

At $140 for the large one or $130 for the smaller version, the 
Duplex is smart value as well as style. If you want to carry the bag 
Mork from Ork carries, contact STM (see “Hot links”) for more 
details. — M.JC.R 
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■ SECURITY 

© 

Hot Unks 

www.apple.com/quicktime 

Keep up to date 

QuickTime update 
patches Java flaw 

A PPLE released QuickTime 7.1.6, an update to its core 
multimedia software for Mac OS X and Windows, at the 
start of May. Among the issues adjusted in this release 
is a fix for an exploit in QuickTime for Java that first came to 
light at a security conference two weeks earlier. 

QuickTime 7.1.6 addresses numerous bug fixes and includes 
support for Final Cut Studio 2, and timecode and closed 
captioning support in QuickTime Player. Apple recommends the 
update for all QuickTime 7 users. 


“An implementation issue exists in QuickTime for Java, which 
may allow reading or writing out of the bounds of the allocated 
heap. By enticing a user to visit a web page containing a mali¬ 
ciously-crafted Java applet, an attacker can trigger the issue 
which may lead to arbitrary code execution,” reads Apple’s tech¬ 
nical note announcing the update. “This update addresses the 
issue by performing additional bounds checking when creating 
QTPointerRef objects. Credit to Dino Dai Zovi working with 
TippingPoint and the Zero Day Initiative for reporting this issue.” 

The exploit with QuickTime for Java was first reported as a Mac 
OS X issue as it was the winner in a $US 10,000 prize to break 
into a MacBook Pro set up at a recent security conference. It was 
later revealed as a cross-platform security flaw that affects Mac 
and Windows users alike. Security experts opined that it was 
inevitable the Mac would suffer such issues. The exploit’s discov¬ 
erer, Dino Dai Zovi, said he’s been using Mac OS X from the start, 
but said in a recent interview that he felt Microsoft’s new Vista 
operating system was more secure than Mac OS X. — Peter Cohen 
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■ USERS AND GROUPS 

© 

Hot Links 

matthew.powell@niche.com.au 

Got a group we’re not listing? Let us know. 

MUG events for June 

Fri 1 

SAAUC [SA] 

www.saauc.org.au/meetings.html 

Southern Highlands Computer Users' Group [NSW] 

www.shcug.org.au 

Sat 2 

AUSOM Incorporated [VIC] 
www.ausom.net.au/nextmeeting.html 
Mon 4 

Sydney Apple Macintosh Users Groups [NSW] 

homepage.mac.com/sydamug 

Gold Coast Macintosh User Group [QLD] 

www.goldcoastmacusers.org.au 

Tue 5 

WAMUG [WA] 
www.wamug.org.au 
TASMAC [TAS] 

groups.yahoo.com/group/tasmug/ 

MacTalk — Newcastle & The Hunter Macintosh User Group [NSW] 

groups.yahoo.com/group/MacTalk 

Wed 6 

ClubMac [NSW] 

www.clubmac.org.au 

Toowoomba Apple & Mac UG [QLD] 

www.taamug.org.au 

Coffs Harbour Mac User Group [NSW] 

groups.yahoo.com/group/coffs_mac_users 

Sun 10 

Gold Coast Apple Users Group [QLD] 
home.worldlink.com.au/appleserv/GCUsers.html 
Mon 11 

Macintosh Users Group Sunshine Coast [QLD] 

www.mugsunco.org.au 

Tue 12 

Macintosh Multimedia Group [VIC] 
www.ausom.net.au/multimedia.html 
www.imug.com.au 
ACTApple [ACT] 

www.actapple.org.au/Pages/Meetings/Meetings.html 
Wed 13 

Retirees & Others [VIC] 

www.ausom.net.au/retirees.html 

Bellarine Macintosh User Group [VIC] 

www.bellarine.org.au 

ClubMac [NSW] 

www.clubmac.org.au 

Sun 17 

Apple-Q [QLD] 
www.apple-q.org.au 
Tue 19 

Bendigo Education Apple Team [VIC] 

www.cvmu.net 

Sat 23 

Geraldton Macintosh User Group [WA] 

gmug.wamug.org.au 

Tue 26 



|ZYTECH 

.com.au 


External Drives 




Flash/Promotional 
_Drives 



• Minimum Qty 50 



Portable Drives 






iMug [VIC] 
www.imug.com.au 
Thu 28 

Central Victorian Macintosh Users [VIC] 
www.cvmu.net 


AND MORE!! 

email: sales@zytech.com.au 
Ph:(08) 9721 1125 Fx:(08) 9721 1126 
See us now at www.zytech.com.au 
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■ OPEN SOURCE 

© 

Hot Links 

www.neooffice.org 

Just in case this seems familiar... 

Sun lends hand on Mac 
OpenOffice project 

S UN Microsystems has assigned company developers to 
work on a Mac OS X version of the open-source 
OpenOffice.org productivity suite. ”As of now, Sun engi¬ 
neering will add its support to the ongoing Mac/Aqua porting 
effort,” Sun engineer Philipp Lohman said in a blog. Lohman and 
another Sun developer will work full-time on the project. 

In 2003, OpenOffice.org put aside development of a native Mac 
version - one that would use Mac OS X’s ’’Aqua” interface - but 
reopened the project in February. Currently, Mac users must install 
Xll, a Unix windowing environment, to run a non-Mac edition 
of OpenOffice.org on their machines. A parallel project, 


■ BRIEFS 

® 

Hot Links 

www.apple.com.au/macbook 

Updated MacBooks 

www.microsoft.com/mac.downloads.aspx 

Mactopia downloads 

tinyurl.com/385l4j 

Mac MOJO blog 

www.apple.com.au/itunes 

Get yer McCartney right here 

Apple updates MacBooks 

J UST as this issue went to press, Apple announced an update 
to its MacBook line of consumer laptops. The computers 
now start at 2.0GHz and go up to 2.16GHz processors, while 
standard hard-drive capacities have been increased up to 120GB. 
Larger hard drives (up to 200GB) remain available as build-to- 
order options. In addition, standard RAM on the MacBook is now 
1GB in all models, expandable to 2GB. 

Prices range from $1599 for a 2GHz MacBook with 80GB hard 
drive to $1899 for a 2.16GHz machine with 120GB hard drive 
and $2199 for the same thing in black, with a 160GB hard drive. 

An update to Apple’s portables had been expected following 
Intel’s launch of the “Santa Rosa” mobile processor platform a 
week earlier. However, these new MacBooks use faster versions of 
the older processors, rather than Santa Rosa. An Apple 
spokesperson said this decision was based on the opportunity to 
provide better customer value as the MacBook line already 
includes key components of the Santa Rosa platform including 
Gigabit Ethernet, high-speed RAM, and 802.lln wireless 
networking. — M.JC.P. 


NeoOffice.org, has already done most of the work towards an 
Aqua version of OpenOffice.org, but apparently Sun is not 
intending to build on that project. 

Lohman cited the Mac’s growth and its vocal user community 
as reasons for Sun’s decision. ”We are supporting this port 
because of the interest and activity of the community,” said 
Lohman. ’’Add in the growing Mac community as a whole and 
suddenly from Sun’s point of view, Mac has a higher value since 
our strategy is to be multi-platform capable.” 

Sun, which bought the forerunner of OpenOffice.org in 1999, 
sells a commercial version dubbed StarOffice. In 2000, it ceded 
the source code to the all-volunteer OpenOffice.org group, which 
has developed Linux and Windows editions. 

OpenOffice.org applauded Sun’s move. ’’With Sun’s contribu¬ 
tions, we expect to reach Aqua that much sooner.” 

A Mac port timeline decided by OpenOffice.org in March 
pegged a release of an alpha preview before June, with a full beta 
expected by the end of the year. The aggressive schedule also set 
Apple’s Worldwide Developers Conference (WWDC) as the debut 
date of the Mac OS X look-and-feel. 

And he admitted he’ll be asking for help himself. ’’Mac OS X 
and Aqua are quite new to me, so please bear with me as I learn 
about this (for me) exciting new platform. Certainly I will have 
many questions for my fellow Mac porters.” — Gregg Keizer 


Microsoft offers converter 

A LSO right on press time, Microsoft’s Mac Business Unit 
announced the release of a standalone converter for the 
company’s Open XML-based file formats, as employed 
by Office 2007 for Windows and the forthcoming Office 2008 for 
Mac. The converter allows users of Office:mac 2004 and Office 
x.X for Mac to read these files and convert them to rtf for editing. 

Julia Nicholls, Microsoft’s Product Marketing Manager for 
Entertainment and Devices explained that the drag-and-drop 
converter is an interim measure to enable some degree of inter¬ 
operability between the older versions of Office and the latest 
Windows version. Some formatting will be lost in the conver¬ 
sion, and Office Art 2.0 elements will be converted to bitmaps. 
A more-capable converter will follow some six to eight weeks 
after the release of Office 2008 later this year. 

The converter for .docx Word documents is available now from 
Mactopia (see “Hot links”) and more information can be found 
on the Mac BU’s blog (also see “Hot links”). Converters for .xlsx 
(Excel) and .pptx (PowerPoint) will be available via AutoUpdate 
sometime in the next few months. — M.JC.P 

McCartney warms to iTunes 

S IGNALLING a further thawing of relations between long¬ 
time litigants Apple Inc and the Beatles, Sir Paul 
McCartney has announced that his next album, “Memoiy 
Almost Full,” will be available for download from the iTunes 
Store on 6 June including an exclusive bonus track. 

The release of this latest McCartney album falls very close to the 
40th anniversary of the seminal Beatles album, “Sgt Pepper’s 
Lonely Hearts Club Band” on the first of June [just in case you 
were wondering why we did the wacky cover art). — M.JC.P. 
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■ VIDEO 

© 

Hot Links 

www.apple.com.au/itunes 

Will Australia’s iTunes Store miss the boat on video downloads? 

No future for paid video 
downloads, says report 

T HE iTunes Store’s salad days as an outlet for paid video 
downloads are short, according to a new report from 
Forrester Research. The company claims that paid video 
downloads will peak this year, to be replaced by advertising- 
based systems. 

Forrester Research analyst James McQuivey said that TV and 
cable companies will shift of the bulk of paid downloading to 
ad-supported streams, where they’ll have control of advertising 
and audience measurements. 

“The movie studios, whose content only makes up a fraction 
of today’s paid downloads, will put their weight behind 
subscription models that imitate premium cable channel 
services,” said McQuivey. 

Apple began offering TV shows for purchase and download 
more than a year ago through the US version of the iTunes 


Store. Users can purchase each episode of popular shows for 
$US1.99, or buy the entire season of a show in bulk, if they 
prefer. The shows can be viewed on a Mac or PC or using a 
video-capable fifth-generation iPod, and also on a big-screen 
set using the new Apple TV. Other international iTunes Stores 
(including Australia) have promised TV and movie downloads, 
but none have yet delivered. 

“Apple will have to rethink Apple TV, shifting it from a closed 
pay-per-view system to an ad-supported, broadband service 
provider model that puts YouTube videos ... directly on the TV,” 
said the report. 

Forrester predicts that Adobe Media Player and other technolo¬ 
gies will enable TV networks to offer add-supported downloads 
of prime-time shows. 

Forrester also said that ad-supported TV show streaming with 
eclipse Digital Video Recorder (DVR) use by the end of 2008. This 
phenomenon, according to the report, will fix one major problem 
now facing advertisers - users skipping over ads when they 
record them using their DVR. — Peter Cohen 




Robust and adaptable...POS*IM edges out in front when it comes to ^ ^ ^ ^ 
hitting the ground running and (providing) flexibility for your needs. ^, 


Australian MacWorld 08.2003 


POS'IM POS'IM is cost-effective, tried, true & proven with thousands of installations. POS'IM 

Easy to Use LightSpeed is ground-breaking, new multi user Point of Sale software. Barcoding options 

Single and Multi User Hansa provides integrated POS, Job Costing, ERP, CRM, Customisable reports 

Multi store, Multi Site Accounts, Project Management & more . Stock ' lnv0icing ' Debtors - 

Mac and Windows compatible Integrates with accounting 

Suitable for all Retailers & Stock Managers Since 1990 


Install Software 


Plug in a printer & 
barcode scanner 


POS*IM, LightSpeed or Hansa 


Choose your Mac 


Start Retailing! 


SYMBIOTIC AUSTRALIA 


)^KrM@G0(S ^©OEtDG ®(F i 
S®0©Go®nT)g 

Experts in Point of Sale & Inventory Management 


Call Symbiotic Australia on 03 9895 2999, or email sales@symbiotic.com.au 
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By Dan Warne. 


Off the net 

Latest shareware and 
free downloads 


Hot Unks 

www.ausmac.net 

Get them while they’re hot 



Coda 1.0 $US79.95 Shareware X (10.4) Intel 

A beautifully Mac-like web development suite for people who code 
by hand, it includes source-code editing, an integrated version of 
Panic’s Transmit FTP client, a full CSS attribute editor, previewing of 
rendered pages (even as you edit code) using Apple Webkit, direct 
access to the OS X Terminal, and language syntax references. Oh, 
and the “sites” feature (shown) is gorgeous bit of eye-candy. 

Adobe DNG Converter 4.0 Freeware X (10.3.9,10.4) Intel 
Adobe’s free utility takes the proprietary RAW file format from the 
different camera manufacturers and converts it to the open DNG 
(digital negative) standard. The idea is that your pics will be 
accessible into the future, even if a particular manufacturer’s RAW 
format falls out of favour. 

HoudahGeo 1.0 $US24.95 Shareware X (10.4) Intel 

If you’re a bit of a globe-trotting photographer, the one important bit 
of metadata that (most) digital cameras don’t capture is where 
photos were taken. HoudahGeo allows you to "pin” your photos to 
a world map, so you can view “all photos taken in France in 2006” 
(for example). 

MarcoPolo 1.0 Freeware X (10.4) Intel 

This brilliant app uses logic to figure out where you are and adjusts 
your settings accordingly. For example, you might only plug in a 
particular brand of USB mouse at work, which Marco Polo can use 
to figure out that it should change your default printer to the work 
one. Made in Australia by David Symonds! 

MagiCal 1.1 a3 Freeware X (10.3,10.4) Intel 
Replaces Apple’s menu bar clock and also provides a drop¬ 
down calendar. 


TVShows 0.3 Freeware X (10.4) Intel 

This program truly makes downloading TV shows outrageously 
easy. You select the TV show you want to watch, click Subscribe, 
and TVShows automatically downloads the torrent files and passes 
them on to your BitTorrent client. Tell it which season and episode 
to start downloading from, and it works out the rest, doing a pretty 
good job of avoiding duplicate episodes. 

Giftlt! 0.9 Freeware X (10.4) Intel 

A dashboard widget that not only reminds you of your friends’ and 
family members’ birthdays, but also lets you keep track of what 
they want — and what you want!! 

1 Passwd 2.3.11 $US29.95 Shareware X (10.4) Intel 
Stores passwords and forms in Safari, Firefox, Camino and Flock 
and can automatically fill in forms it has never seen before, based 
on your info. The passwords are stored securely in the Apple 
Keychain and it can handle multiple-logins/identities for each site. 
PhoenixSIldes 1.2.3 Donationware X (10.3,10.4) Intel 
It’s the image browser that the Mac OS X Finder is missing: quickly 
navigate through directories and get thumbnails and slideshows at 
lightning speed. 

Xslimmer 1.2.3 $US11.95 Shareware X (10.3.9/10.4) Intel 

Put your apps directory on a diet — this utility goes through and 
deletes the code you don’t need from Universal Binaries. For 
example if you’re on an Intel Mac, you’ll never need the PPC code. 

Microsoft Silverlight 1.0 CTP Freeware X (10.4) Intel 

Microsoft’s competitor to Flash. It works on Mac as well as 
Windows, so you may as well grab it. 

AppFresh 0.4 Freeware X (10.4) Intel 

Scan all your applications and find out which ones are out of date — 
then download the updates! Amazingly, this is totally free and links to 
the database of software on the excellent osx.iusethis.com web site. 
Picturesque 1.0 $US19.50 Shareware X (10.4) Intel 
Make beautiful web graphics with literally just a few clicks of the 
mouse. Picturesque turns images into those cool boxes with 
rounded edges on two corners, applies web 2.0 style reflections, 
and more. Plus, it’s made in Australia by Zac Cohan! 
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comp 

now 

compnow.com.au 


Computers Now 

Apple specialists since 1991 





iPod Hi-Fi K 

RRP $519 Our Price $419 = 
plus a FREE $20 Gift voucher 


Apple TV 


gift 


gift 


RRP $449 Our Price $439 c 
plus a FREE $20 Gift voucher 


MacBook/MacBook Pro 
Batteries 

WERE $499 SALE $185 

SAVE $14 


MacBook/MacBook 
Pro Power Adapter 
WAS $429 SALE $115 


Apple Mighty Mouse 

WAS $79 SALE $69 


Winter Catalogue in stores from 3rd June! Or from www.compnow.com.au 


Finance up to $3,500 with us & receive a 


comp 

now 


$219 - 2GB iPod Nano FREE 


FINANCE 


Finance over $3,500 with us & receive a 


Based on 36 months finance to 
approved customers. Offer ends 
01.08.07. Call 1300 66 55 86 or 
email finance@compnow.com.au 


$519 - iPod HiFi FREE 



rentnouu Call 1300 66 55 86 for pre-approval in minutes & then go shopping! 


| Computers Now Apple Premium Reseller, Apple 

Platinum Service Centres, Apple On-Campus Reseller 

Chadstone 

Shopping Centre t: 

03 9568 8655 

sales.chadstone@compnow.com.au 

Geelong 

255 Moorabool Street t: 

03 5223 1550 

sales.geelong@compnow.com.au 

Malvern 

1420 High Street t: 

03 9508 2600 

sales.malvern@compnow.com.au 

North Sydney 

222 Pacific Highway t: 

02 9951 7979 

sales.nthsyd@compnow.com.au 

RMIT 

Main Campus, Swanston St t: 

03 9654 8111 

sales.rmit@compnow.com.au 

South Melbourne 64 Clarendon Street t: 

03 9684 3600 

sales.sthmelb@compnow.com.au 

South Yarra 

409a Chapel Street t: 

03 9827 5011 

sales.chapelst@compnow.com.au 

UNSW 

V 

Main Campus, Randwick t: 

02 9385 2377 

sales.unsw@compnow.com.au ^ 


All prices include GST. Images for illustrative purposes only. Prices & specifications subject to change and stock availability. E&OE. www.compnow.com.au 




















Positive thinking 

W HEN a 21-year-old took over an ailing AppleCentre Taylor 
Square in 2001, some didn't take him seriously. Six years 
on, Ben Morgan's store is blazing a trail for more timid 
channel players 

It seems almost unbelievable that Ben Morgan only took over the 
then AppleCentre Taylor Square on 15 May 2001. In just six years, 
Morgan’s vocal and somewhat idiosyncratic approach to selling Macs 
has etched itself indelibly into Sydney’s channel landscape. 

“I remember it because I went down to the office on a moped, 


www.academystore.com.au 

The latest incarnation of Ben Morgan’s Apple reseller 

www.bd-5.com 

The tiny Bede BD-5J experimental jet aircraft 


Square had moved to Bronte Road from Flinders Street, Darlinghurst, 
renaming itself Academy Store and reiterating its commitment to Apple 
training, support and education. 

"I guess, like in most partnerships, we’ve got one partner who is 
quite content just operating and one who only has eyes for expan¬ 
sion,” Morgan says, with a laugh. “We had just moved into the [new] 
building in June." 

Little rancour was involved in the split, to hear Morgan tell it. He 
believed that Daniel had kind of run out of puff — he just didn’t any 


down to O’Connell St, to sign the contract,” Morgan says. He was 
21 years old. 

Since that day, AppleCentre Taylor Square has gone from one of the 


longer seem interested. “The investment of time personally became 
intense [at that time],” Morgan says. “And I was a lot more confident 
... by then than in the early days.” 


smallest, poorest-performing Apple resellers in the country to one of 
the largest; before Morgan's takeover, it was part of a failed Mac 
reseller consortium called Buzzle. Morgan picked it up in a receivership 
sale. Under Morgan and his team, the store has been regularly rein¬ 
vented with a near-constant stream of new ideas that help the reseller 
stay one step ahead of its competition. 

“Every day that we’re in business is a positive, because we started 
with nothing," Morgan says. 

It has been a bumpy ride. That moped journey was the culmination 
of six months of wrangling. Morgan initially had trouble getting Apple 
to take him seriously, although he’d already been working at another 
Apple reseller for a year. So he teamed up with an older sales 
manager, Shannon Daniel, and clinched the deal. 

Daniel stayed with Morgan through the tough times until the prover¬ 
bial final straw, which came last year, in September. AppleCentre Taylor 
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Etymotic Research 

• 6i Isolator earphones are designed 
specifically for use with the Apple 
iPod® and other small portable play¬ 
ers, providing greater sound output 
and enhanced bass. 

- In-the-ear secure fit for optimal 
performance 

- Highly accurate music reproduction 
with greater sound output and en¬ 
hanced bass 

- Exceptional noise isolation 


Audioengine 5 

• Audioengine 5 is a full- 
size iPod speaker system in 
a bookshelf-sized package. 
And with built-in subwoofer 
ports, the Audioengine 5 
adds incredible low-end 
bass without the need for 
an external subwoofer. 


i; vistra 
v* austral la 


vistra australia 

www.vistra.com.au 
1300-850 933 


Wicked Digital 

Phone 1300 652 802 
www.wickeddigital.com.au 


Frequency 

Phone 02-8353 7200 
www.frequency.com.au 
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The previous five years had been a struggle, with no external invest¬ 
ment and constant challenges in turning a profit. Academy Store has 
entirely funded its own expansion. And then it got even harder, with 
Apple’s move away from AppleCentre branding and final confirmation 
of its own Apple store opening in this country. 

“[Expansion] has put a lot of financial strain on the company,” says 
Morgan. The reseller almost didn’t survive: the new store opening last 
year created a big financial shortfall and the company had to renego¬ 
tiate with Apple to hold onto the franchise. 

Then there’s been Morgan’s much publicised differences of opinion 
with the vendor. He’s never been shy of commenting on a situation in 
the Mac channel — even when he seemed to be pointing a finger at 
Apple itself. That can have won him no love from Cupertino but, never¬ 
theless, he succeeds. 

Morgan considers the store a learning centre — not merely a mover 
of Apple-branded boxes and machines. Academy Store, of course, is 
still an authorised Apple reseller, but it also offers seminars in Mac soft¬ 
ware apps like Adobe’s Creative Suite, and a range of training options 
using an in-house cinema, series of workshops, children’s camps, a 
support bar, personal coaching and certification. Customers are encour¬ 
aged to invest in a ProCard membership to get the benefits — netting 
around 250,000 ProCard memberships is critical to Morgan's plan. 

He won't say how many members the store has signed up, though, 
beyond reiterating that Academy Store passed an initial goal of 5000 
in the first 12 months. 

Morgan reckons Academy Store's latest upheaval and restructure 
has put the company in just about the best possible position it could 
be in, on the eve of Apple's own store opening in Australia as this issue 
goes to press. "We're probably the only reseller in Sydney actually 
prepared to do business against Apple," he says. 

Morgan came to the conclusion years ago that the only way to 
compete against Apple — which, as the vendor, will always be more 
important to customers — is to focus on doing more than simply 
"regurgitating Apple", as Morgan puts it. Customers were telling the 
reseller that they wanted to know how to do more with Apple product 
— so Morgan's team and store decided to deliver. 


High flyer. Before moving to Glebe’s AppleCentre StatusGraph 
where he met Daniel in 2000 — a store also part of the Buzzle debacle 
— he worked at the Centre for Asia-Pacific Aviation (CAPA). “I was a 
junior administration clerk and that company was involved in putting 
together aviation [services] and providing consultancy to industry,” 
Morgan says. "I guess aviation is a core interest.” 

When we spoke, Morgan was recovering from crashing a hang- 
glider. As a child, he'd wanted to fly, or even be an astronaut — despite 
his poor performance in maths. He passed his pilot’s licence several 
years back, but has shelved plans to upgrade it to a commercial pilot's 
licence — he just doesn't have the time, he says. 

Anyway, he has hatched yet another plan. "I just purchased two of 
the world's smallest jets and well be taking delivery of those around 
July next year. They're being built," Morgan says. 

The idea, he says, is to use these Bede BD-5Js, which are about 
the length of a small hatchback, in air shows, in collaboration with a 
friend from the Sydney Aerobatics School. 

Arguably, he got something even more valuable from CAPA, though, 
which no doubt put him in good stead as a Mac reseller. "I really gained 
a great deal of experience in dealing with companies and businesses, 
understanding contracts and understanding projects,” he says. 

He hasn't ruled out a possible aviation business venture in future, 
either. The aviation industry, he claims, is particularly old-fashioned 
and inefficient — leaving a lot of scope for someone to come along 
and make capital out of some timely changes. 

Despite all the difficulties, the ideas and plans keep coming — 
and Morgan freely admits some people, even those who know him 
quite well, think he's mad. There's something to be said, though, for 
his unflagging persistence and perseverance in the face of what 
some might see as overwhelming odds. It may run in the family; 
Morgan's father was said to also be a keen businessman with a 
finger in many pies. 

"I always adopt the attitude that I don't see why we can't do it. 
You're only limited really by what you believe you can do." ^ 

Fleur Doidge believes that everyone has a story to tell. 



Slim Devices Squeezebox 

• Squeezebox is the afford¬ 
able way to deliver music 
into every room of your 
home. It plays a wide variety 
of digital music files, includ¬ 
ing uncompressed and loss¬ 
less formats - across a true 
802.11g wireless network 
connection. Thousands of 
Internet radio stations and 
RSS feeds too! 


Pacific HiFi The Hi-Fi Trader 

Phone 02-9660 6655 www.hifitrader.com.au 

www.pacifichifi.com.au 02-9550 4041 



Pixel Magic HD mediabox 

• Use your high definition TV 
to play back all your digital 
media files. HD videos, music 
and pictures in all the popular 
formats no matter where they 
are stored - internal drive (op¬ 
tional), USB drive, networked 
Mac or even a NAS! Easy. 


Resellers wanted! Call today 
1300 850 933 
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www.macworld.com/2007/03/firstlooks/atv_hacks/index.php 

Apple TV hacks 

www.logitech.com 

Harmony universal remotes 

www.apple.com/au/appletv/specs.html 

Apple TV tech specs 





♦ What you need to know about Apple’s entertainment hub. 


\ 

I N October 2005, Apple demonstrated its interest in selling video content 
alongside its digital music offerings by adding TV shows to the US version 
of the iTunes Store (for the moment we Aussies must make do with movie 
previews, music videos, video podcasts and Pixar shorts from the iTunes 
Store, but there is iTunes-compatible video content available elsewhere if you 
care to hunt around, and of course you can create your own). Great as it 
might have been to watch these programs on a computer or — in very small 
form — on an iPod, most people prefer viewing digital diversions from the 
comfort of a couch. When the company augmented the store’s catalogue in 
September 2006 with full-length movies (another innovation yet to make its 
way Down Under, but still “planned”), it became clear that Apple’s interest in 
the video business was no mere flirtation. That same day, Apple committed 
to digital content with the unveiling of what’s now called the Apple TV, a 
simple piece of hardware that gives your iTunes content — movies, TV 
shows, music, photos, and podcasts — new life on your TV. 

Now that it’s finally here, we’ve put the Apple TV through its paces to learn 
how you can make the most of this intriguing digital device. 
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Out of the box. The Apple TV box is a neat and tidy package 
that includes the device itself, a power cord (the power supply is 
built into the device rather than part of an external power brick), 
a 47-page user’s guide, some fine-print documentation you prob¬ 
ably won’t read, the customary white Apple stickers, and the 
same Apple Remote that ships with most current Macs. Not 
included with the Apple TV are cables for connecting the device 
to your TV, so you’ll have to provide your own (see the sidebar 
“What you need” for more information on outfitting your Apple 
TV with the necessary accoutrements). Given that Apple would 
have to bundle five cables to satisfy the most common connec¬ 
tions - HDMI to HDMI, DVI to HDMI, component video, 
analogue audio, and Toslink digital audio - this omission doesn’t 
surprise me. 

At about 19.5cm square and almost 3cm tall, the Apple TV’s 
footprint is a bit larger than the Mac mini’s. Arrayed across the 
back are power, USB 2.0, Ethernet, HDMI, component video, 
analogue audio, and optical digital audio ports (for help deci¬ 
phering these and other terms common in the world of high defi¬ 
nition video, see the Glossary on page 32). The front of the 
device bears a single light that can shine or flash white or amber. 

The purpose of all of these ports is pretty clear, barring the USB 
2.0 port. Apple tells us that the USB port is not for users; rather, 
Apple will employ the port to conduct repairs on your Apple TV 
in the event it needs them. You can’t connect an iPod or a hard 
drive to the USB port. That’s the story — at least for now. I 
wouldn’t be surprised if a future update to the Apple TV brings 
other capabilities to that port. 

Getting started. Setting up the Apple TV is almost child’s 
play. I plugged the power cord into the back of the Apple TV and 
into an outlet. 

I strung an HDMI cable between the appropriate port on the 
Apple TV and one of the HDMI ports on my Panasonic 42-inch 
plasma TV. (The Apple TV will output video to enhanced defini¬ 
tion [ED] or high definition [HD] TVs at 1080i 60/50Hz, 720p 
60/50Hz, 576p 50Hz [PAL format], and 480p 60Hz. And while it 
isn’t listed among Apple’s specifications, the Apple TV also 
supports 480i - so it will work with standard definition [SD] TVs 
that sport component connectors.) 

Streaming PIN. Connecting to the Apple TV requires you to enter a 
five-digit code into iTunes. 


e Connect to iTunes 

To stream iTunes content to your Apple TV. open iTunes and select Apple TV from 
the Devices list. You will need to enter this passcode: 


1 8 9 8 2 


eee 


iTunes 


(♦b i _ u 


• 

1 i 1 1 

- 


View Search 



iTunes interface. You decide which content you want to sync to the 
Apple TV via six tabs in iTunes. 

Using the TV’s remote, I selected the proper input and, in short 
order, there appeared the white Apple logo on a black back¬ 
ground. HDMI connections just work. If you use component 
video, you’ll be prompted to select the video output format for 
your TV (depending on your specific setup, you may have a few 
more steps to take than I did). 

Much like when you install OS X, you’ll then see a Language 
screen where you pick from among 15 languages, using the Apple 
Remote. When you make selections and press the play/pause 
button, you hear the same cute “clunk” sound that Apple’s Front 
Row uses. 

Connecting the Apple TV to your TV is only part of the setup 
- the device also needs to communicate with iTunes 7.1 or later 
on your Mac (or on a Windows PC). If you’ve plugged a cable 
into the 10/100Base-T Ethernet port on the back, the Apple TV 
will check there first for a viable network connection. If it finds 
one, it’ll attach itself to the network and attempt to use DHCP. 
(If you manually assign IP addresses to your gear, you can do 
this as well.) Otherwise, the Apple TV then searches for wireless 
networks, using its built-in 802.11b, 802.11 g, and 802.lln wire¬ 
less capabilities. The Apple TV lists every wireless access point it 
can find. Just use the Apple Remote to select the one you want 
and then press the play/pause button - you’re nearly ready to 
go. (You’ll also see an Other entry in the list of wireless access 
points. Select this, and you can configure wireless devices that 
are hidden from public discovery by using the on-screen 
keyboard to enter the name of the access point.) 

Most wireless routers automatically assign IP addresses to your 
networked devices via DHCP. Choose Using DHCP in the Network 
Setup screen, and then press the play/pause button. The router 



♦ TIP 


Power down 


There’s no power button on the Apple TV, but if 
you want to give it a rest, you don’t need to pull the plug. 
Instead, press and hold the Apple Remote’s play/pause button 
to put the Apple TV into a power-saving standby mode. 
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will establish a connection. If you need to enter an IP and subnet 
address manually, choose that option and a screen for doing so 
appears. You’ll see 12 blanks for the IP numbers: use the Apple 
Remote’s plus (+) and minus (-) buttons to change the selected 
number, and then use the forward button to select other blanks. 
Likewise, for secure networks, you’ll be asked to enter your pass¬ 
word via an on-screen keyboard. 

In my case, I have a wireless 802.11 n network setup, using the 
latest AirPort Extreme Base Station. It found the base station in 
just seconds. The Apple TV displayed its name and the name of 


my older 802.11 g AirPort Extreme Base Station. I selected the 
802.11 n network, and I was in business. 

Talking to iTunes. Once you’ve made the connection to your 
network, it’s time for the Apple TV to speak with its partner, 
iTunes. The Apple TV initiates this process by displaying a screen 
with a five-digit PIN. Your job is to go to the computer that you 
plan to use to sync content with the Apple TV, select the Apple 
TV entry in iTunes’ Source list, and enter the Apple TV’s PIN in 
the space allotted. 


♦ What you need 


For $449, you can buy Apple’s cool new digital device, but you 
won’t find many accessories in the box. Besides the Apple TV 
itself, you get a power cable, the Apple Remote, and a user’s 
manual. So what else do you need to start using — and getting 
the most out of — it? Here’s a quick checklist. 

The Apple TV is meant to work with certain 
types of TVs — specifically, wide-screen EDTVs or HDTVs 
capable of at least 480p resolution with HDMI, DVI, or compo¬ 
nent video connections. So if you don’t have such a set, you 
may need a new TV (see the sidebar “Picking an HDTV” for 
advice). Although Apple doesn’t really say so, you can use the 
Apple TV with an SDTV, as long as it has component video 
inputs. These TVs aren’t very common, but they are out there. 
Audio and video cables. You’ll need either one or two cables, 
depending on your particular setup. If your TV has a free 
HDMI port, an HDMI-to-HDMI cable will carry both digital video 
and digital audio signals from the Apple TV to your TV. 
Otherwise, you can use an HDMI-to-DVI cable if your TV has a 
DVI port, or component video cables (high-quality analogue 
cables that split into three parts, coloured green, blue, and 
red). The latter two options don’t carry audio, so you’ll need 
separate audio connections. If your multimedia stereo system 
has an optical digital audio port, use a Toslink cable. 
Otherwise, standard RCA-style red and white analogue audio 
cables will do the trick. Even people using HDMI may want to 
use a Toslink audio cable to hear sound through a stereo 
(especially if they don’t have an easy way to route sound from 
their TV to the stereo). Apple has partnered with XtremeMac to 
sell each of these types of cables at very reasonable prices 
through its online store ($50 for either HDMI-to-HDMI or 
Component Video cables). 

Speaking of cables, many TVs that have the 
all-digital HDMI connection usually have one or maybe two 


such ports. If you’re already using your 
TV’s HDMI ports for other devices (a 
Playstation 3, for example), you’re not 
out of luck. Products such as 
XtremeMac’s HDMI Switcher ($199; 
distributed by PowerMove 03 9464 
4999) will let you connect several 
HDMI devices to your TV and pick 
which one you want displayed at a 
given time 

You’ll also need 




fSEJHF 
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a computer and a way of connecting 
the Apple TV to your network in order 
to transfer and stream content. That 
means a Mac running OS X 10.3.9 or 
later, or a PC running Windows XP 
Home or Professional with Service 
Pack 2 (currently, Vista is not officially 

supported) and running iTunes 7.1 or _ _ 

later. Then you can directly connect an 
Ethernet cable from a router or hub to —- 
the Apple TV’s 10/100Base-T Ethernet 
port, or use its built-in wireless abilities (the Apple TV 
supports 802.11 b, g, and n) to connect to a wireless router 
such as an AirPort Extreme Base Station. For music 
streaming, 802.11 b might be OK, but 802.11 g or 802.11 n are 
better for video streaming. And of course, the speeds of 
transferring data to the Apple TV will depend greatly on your 
connection speed. 

Finally, you’ll need content. Once you 
pair the Apple TV with your computer, you should be able to 
play most things in your iTunes library. That includes music, 
movies, TV shows, and podcasts downloaded from the iTunes 
Store. In case you haven’t yet figured out how to buy stuff from 
the US iTunes Store, it will also work with AAC, MP3, Apple 
Lossless, AIFF, and WAV files that you’ve imported yourself, as 
well as with MPEG-4 and H.264 video that you’ve encoded in 
QuickTime or similar programs, and that fall within the 
supported parameters (for a complete list of Apple TV’s tech 
specs, see “Hot links”). — Jonathan Seff 


XtremeMac 
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Syncing. You’re allowed to sync an Apple TV’s internal 40GB 
hard drive (33GB of which is available to you) with one computer, 
so the computer isn’t necessary for playback. 

Apple says that the Apple TV’s hard drive will hold as many as 
50 hours of video (based on 1.5-Mbps H.264-encoded video at a 
resolution of 640x480, with 128-Kbps stereo audio), as many as 
9000 audio tracks (with an average of four minutes per song and 
AAC encoded at 128 Kbps), or as many as 25,000 pictures (JPEG, 
BMP, GIF, TIFF, and PNG images are supported, but not Raw). 
The Apple TV can play video encoded as MPEG-4 and H.264, and 
it supports the same audio formats that iTunes does (AIFF, WAV, 
MP3, AAC, and Apple Lossless). 

Unlike with an iPod, you can’t manually drag items from your 
iTunes library to your Apple TV. You must configure everything 
via the Movies, TV Shows, Music, Podcasts, and Photos tabs in 
the Apple TV preferences within iTunes to determine how content 
makes its way to your Apple TV. (The Apple TV prioritises your 
media, first syncing movies, then TV shows, music, podcasts, and, 
finally, photos.) You can ask the Apple TV to sync all your 



♦ TIP 


Once you add an Apple TV to your home enter¬ 
tainment system, the Apple Remote will probably join half a 
dozen other remotes on your coffee table. To cut the clutter, 
consider a programmable remote such as those in Logitech’s 
Harmony line. With a little effort, you can program them to 
use your Mac to control every device in your TV cabinet — 
including the Apple TV. 



Logitech 
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♦ Glossary 



The squarish aspect ratio of SDTV broadcasts. 

The wide aspect ratio of HDTV broadcasts. 

An interlaced-scan video mode with 480 lines of vertical 
resolution and 704 or 720 pixels of horizontal resolution; this is 
the traditional NTSC format used for SDTV broadcasts. 

An interlaced-scan video mode with 576 lines of vertical 
resolution and up to 768 pixels of horizontal resolution; this is 
the traditional PAL format used for SDTV broadcasts. 

A progressive video mode with 480 lines of vertical reso¬ 
lution and 704 or 720 pixels of horizontal resolution; this format 
is used on standard definition DVDs and for EDTV. 

A progressive video mode with 576 lines of vertical reso¬ 
lution and up to 768 pixels of horizontal resolution; this format 
is used on standard definition PAL DVDs and for EDTV. 

(W A progressive-scan video mode with 720 lines of vertical 
resolution and 1280 pixels of horizontal resolution. 
fR^SgAn interlaced video mode with 1080 lines of vertical reso¬ 
lution and 1920 pixels of horizontal resolution. 

A progressive video mode with 1080 lines of vertical 
resolution and 1920 pixels of horizontal resolution; this mode 
is currently used only on Blu-ray and HD DVD movies. 

Ha high-quality analogue connector that uses 
three separate plugs for a video signal. 
mmi Enhanced definition television; sometimes wide screen, 
EDTV can display at a higher quality than SDTV, but not as high 
as HDTV. EDTV is often used as a term to describe TVs that are 
capable of 480p resolution. 

A digital connector that carries a high definition video 
signal and a multi-channel audio signal over the same cable. 

High definition television; HDTV is wide screen and 
capable of displaying at least 720p. 

Used on most SDTVs and some HDTVs, an 
interlaced scan refreshes all odd lines of each frame and then 
starts over from the top with even lines; this can produce flicker. 

This method displays the lines of each frame 
I sequentially, making for smoother motion. 


Standard definition television; SDTV has a classic 4:3 
aspect ratio set at 576i resolution. 

A digital connector that carries a multi-channel 

audio signal. 


Ports galore. The Apple TV has all the ports you’d expect from a modern digital device: from left to right, you’ll find power, USB 2.0, Ethernet, HDMI, 
component video, analogue audio, and optical digital audio connections. 
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Movies menu. The Apple TV’s main interface starts with movies but 
gives you access to all your content. 



♦ Picking an HDTV 


HDTVs use many different technologies to produce images. 
Tube HDTVs use CRTs (cathode-ray tubes), as do 
traditional TVs and computer monitors. Flat-screen TVs 
use either LCD (liquid-crystal display) technology (pixels 
in front of a light source) or plasma technology (cells filled 
with gases between two panels of glass). Rear-projection 
TVs use CRT, LCD, digital light processing (DLP, which 
uses thousands of tiny mirrors), or liquid crystal on 
silicon (LCoS, which uses liquid crystals instead of 
mirrors) technology. 

HDTVs also come in many shapes, sizes, and prices, and 


content or selected playlists, or to omit certain types (no movies, 
for example). For photos on a Mac, you can sync JPEG, BMP, 
GIF, TIFF, and PNG files from iPhoto, your Pictures folder, or a 
folder of your choice. On a Windows PC, you can sync photos 
from a supported photo application such as Photoshop Elements, 
your My Pictures folder, or a folder of your choice. Note that 
when you connect to iTunes the first time, the Apple TV will need 
to connect to the internet to become authorised to play that 
account’s protected content (the Apple TV doesn’t count as one 
of the five computers that can play such content, however). 

To help manage your media files, iTunes provides shortcuts for 
choosing subsets of them. For example, you can choose to sync 
just TV shows, or request that only the most recent one, three, 
five, or ten unwatched movies or TV shows sync with the device. 
In such a scenario, once the movie or show has played through, 
it’s bumped off the list and deleted from the Apple TV, and then 
iTunes adds the next unwatched video. Because the Apple TV 
and iTunes are in constant communication, there’s no need to 
press a sync button to make this happen. Syncing is fastest via 
Ethernet but will also work wirelessly (for more on syncing 
speeds, see the sidebar “Staying in sync”). 

You can monitor syncing from the Apple TV’s Sources screen 
and select Apple TV. On the left of the screen, you’ll see a picture 
of the Apple TV and a progress bar beneath. It will tell you what 
it’s copying and how much it has copied. If you move to the 
Apple TV’s main screen, you’ll see a turning gear icon next to 
the category of media it’s syncing - Movies or TV Shows, for 
example. You’ll see this same information when you choose 
Syncing from the Sources screen. iTunes will show you what it’s 
doing in the information pane at the top of the window. 
Streaming. As anyone with even a moderately sized iTunes library 
knows, 33GB isn’t a lot of space — especially when it comes to 
movies and TV shows (you can upgrade your Apple TV’s hard drive 
with a bit of hacking - see “Hot links”). Luckily, the Apple TV can 
also stream content from up to five computers. You can always 
stream content from the Mac to which the Apple TV is already 
synced, but to set up streaming for a new Mac, navigate to the 
Sources menu on the Apple TV and select Connect To New iTunes. 
A new PIN appears on your TV. Enter this PIN into the Apple TV’s 
preferences in iTunes on the new computer, and you can stream 
content from that computer’s iTunes library to the Apple TV. 


each type has its pros and cons. Tube HDTVs have excel¬ 
lent picture quality and wide viewing angles, and they’re 
relatively inexpensive — but they’re bulkier and have 
smaller screens than other types of TVs. LCDs are thin and 
light; they come in large sizes, and their prices have fallen. 
On the downside, they don’t offer viewing angles as wide 
as those of tube TVs. Plasma TVs are also thin and light, 
come in even larger sizes than LCD, and have good picture 
quality and wide viewing angles, but they’re more expen¬ 
sive than other types of HDTVs at the entry level and don’t 
natively support the highest HD resolutions. Projection TVs 
(CRT, DLP, and the like) have very large screens, are rela¬ 
tively inexpensive, and offer high resolutions; they can also 
be bulky, and some technologies have viewing angle, 
colour, brightness, or uniformity problems. 

To view HD content, a TV needs hardware to convert the 
signal to something your television can display. Some TVs 
have HD tuners built in, which is useful for displaying 
digital content received over an antenna, but cable and 
satellite companies provide their own hardware for 
decoding their respective signals. 

As far as content from your Mac goes, the Apple TV is all 
you need to connect to an HDTV to watch TV shows or 
movies downloaded from iTunes — but note that Apple 
currently doesn’t sell HD content in the iTunes Store, even 
in the US. However, the Apple TV will let you play HD 
broadcasts that you’ve captured on your Mac using 
compatible hardware, although you may need to re-encode 
the show first. And most (if not all) of the pictures in your 
iPhoto library are high definition and should look great 
on an HDTV. 

With so many HDTVs out there, how do you decide which 
is right for you? Once you have an idea of what you’re 
willing to spend and how big you want your viewing 
experience to be, you’ll only be looking at a subset of the 
various technologies. Then decide which features are most 
important to you, and try to see a bunch of TVs in action at 
a few different stores. And if you don’t have a surround- 
sound stereo system, it might be a good time to check 
those out too. — Jonathan Seff 
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How quickly it streams depends on the speed of your network 
connection and the kind of content you’re streaming. If you 
have an 802.11 g or 802.11 n network, video should stream fairly 
well. And although Apple supports only music streaming over 
802.11b, I’ve gotten video to stream from a Mac with an 802.11b 
wireless card inside. (Note that you can’t stream photos with 
the Apple TV.) 


ZSLSM 


Finding your way around. If you've used Apple’s Front 
Row or navigated an iPod’s screen, you’ll feel right at home with 
the Apple TV. Once you’ve configured the device, you’ll see the 
Apple TV’s main screen. In that screen, you’ll see entries for 
Movies, TV Shows, Music, Podcasts, Photos, Settings, and 
Sources. You glide around the interface by selecting entries, 
pressing the Apple Remote’s play/pause button, and choosing 
options in the resulting screen. As with Front Row, you move 
back through the command hierarchy by pressing the remote’s 
menu button. 


► 4 


♦ AppleTV alternatives 



What if instead of watching your 
Mac’s video on your TV, you’d rather 
watch TV on your Mac? Or what if 
you’ve already got a Mac 
connected to your TV and you 
want to use it as a DVR or to view 
your media files? 

computer-based DVR; using its 
built-in TV tuner (or by connecting the 
250 to your cable box), you can record TV shows for later 
viewing on your Mac or iPod. If you can pick up over-the-air 
HDTV in your area, lets you pull those 

stations in and record them. Pinnacle’s TV for Mac HD Stick is 
similar to the EyeTV Hybrid; it lets you watch over-the-air 
HDTV channels, as well as analogue TV, and uses Elgato’s 
EyeTV Lite software. 

If you’re looking to watch content from your TV on your 
computer, Sling Media’s a unique system that 

connects to your TV, cable box or satellite receiver and then 
streams video and audio over your broadband internet connec¬ 
tion to wherever you happen to be in the world (presumably 
with a broadband connection, as well). Using the SlingPlayer 
software, you can watch whatever is currently showing on your 
home entertainment centre on a Mac, Windows PC, PDA, or 
other compatible device. 

For a combination of DVR and Slingbox, there’s 

and^^^^^^^^^^ffiThe Media Center connects 
your computer to your cable line or box and 
lets you record your favourite TV shows, in 
SD or HD, to your computer. You can 
even record multiple shows simultane- 



.T Albums 


Live At Massey Hall 1971 


Arnold Layne - EP 
At Folsom Prison 
Backless 

Live At Massey Hall 1971 
Loaded 

Milt Jackson And The Hip St... > 
Queen: Greatest Hits I & II > 
The Royal Tenenbaums 


Albums abound. Scroll through your music, complete with album-art 
previews. 


You’ll also find an iTunes Top Movies and Theatrical Trailers 
entry in the Movies screen. Just as in Front Row, you can watch 
movie trailers streamed from the internet. And yes, just as in 
Front Row, they look wonderful and load quickly over a typical 


ously, and then use Placeshifter to watch Media Center-saved 
programs from any network- or internet-connected computer. 
Unfortunately, although Placeshifter is available for the Mac, 
you currently need a Windows PC with a TV tuner card to use 
the main Media Center software. 

Another technology, known as UPnP (Universal Plug and Play), 
lets computers and other networked devices easily communi¬ 
cate with one another. When it comes to home entertainment, 
UPnP is being used to allow media-centre computers to stream 
content to other devices around the home. Unfortunately, there 
aren’t too many Mac products that support UPnP. However, if 
you’ve got a media receiver that supports UPnP, Elgato’s 
can stream many types of media files — iTunes 
music and video, iPhoto images, videos in your Movies folder, 
and even EyeTV-recorded TV shows — from your Mac to your 
UPnP-compatible system. 

And finally, there’s always Apple’s an attractive, 

easy-to-use interface for your photos, movies, music, and DVDs. 
If you’ve got your Mac hooked up to your TV, you can browse 
your media files — including anything purchased from the 
iTunes Store and even content shared by other Macs on your 
local network — using the Apple Remote. In fact, Front Row on 
a Mac looks a lot like the interface of the Apple TV. It doesn’t let 
you sync your media with another Mac, but a Front 
Row-compatible Mac can double as a DVD player and, of 
course, a computer. — Dan Frakes 
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To get an idea of how well the Apple TV would handle syncing 
content, especially over a wireless connection, I connected a 
Mac running iTunes via Ethernet to an Ethernet hub, a new 
802.1 In AirPort Extreme Base Station, and an older 802.11g 
AirPort Extreme Base Station. I then tested how long it took to 
transfer a movie, an episode of a TV series, and a single 
album, all of which were purchased from the iTunes Store — 
a total of 1.57GB. 

In my tests, having the Apple TV connected via Ethernet 
resulted in the fastest transfers, while transferring wirelessly 
via the 802.11 n base station was also quite fast. A switch to 
the 802.11g AirPort Extreme router, however, led to a serious 
slowdown; it took more than twice as long as transferring via 
the 802.1 In router. 

Since every network is different, it’s hard to extrapolate hard 
advice from this data. But here’s my take: If you’ve got an 
Ethernet jack by your TV set, you’re living the good life. If you 
have an existing 802.11g network, there’s a good chance that it 
will serve you well. Does a shiny new 802.11 n base station 
speed things up? If your 802.11g network suffers from speed 
or interference problems, a new router might help you out. 

At the same time, I had no problem playing back videos 
streamed over the network from my iTunes server, using the 
802.11g base station. Only when I tested an extremely high-bit- 
rate, high-resolution video did I see any stuttering, and that 
particular file had some pretty outrageous specifications. My 
point is, if you’ve got an 802.11g wireless network, you may be 
able to stream video from another room without a lot of trouble. 
And since you can sync overnight, the speed of your wireless 
network may not be a big issue anyway. — Jason Snell 
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DSL or cable connection. The iTunes Top Movies option is greyed 
out if you’re connected to the Australian iTunes Store for the 
moment, but when it goes active it will show you a list of the 
ten top-selling titles available from the iTunes Store. 

Within TV Shows, you’ll find an entry for iTunes Top TV 
Episodes - as with the iTunes Top Movies option, expect this to 
become useful once the content appears on the Australian iTunes 
Store. The Music entry contains iTunes Top Songs and iTunes 
Top Music Videos entries, and it displays album covers when you 
select one. Again, you get a 30-second preview (there are no 
podcast previews or recommendations available through the 
Apple TV). 

The Settings screen is where you control how the Apple TV 
behaves: here, you can control its screen saver (useful for 
preventing burn-in on some types of flat-panel TVs), software 
update function, and settings for repeating music, Sound Check, 
sound effects, and HDMI brightness. 

Watching it all. Viewing (or in the case of music, listening 
to) content is what the Apple TV is all about, and it works well. 
As you might expect, if you hold down the Apple Remote’s back 
or forward button while watching a movie or TV show, the Apple 
TV will move backward or forward, respectively, through the 
video at increased speed. During this fast playback, you can press 
the same button (back or forward) again to double the speed, 
and once more to further speed playback; to return to standard 
playback, press the play/pause button. 

Alternatively, briefly pressing the back or forward button will 
jump back or ahead, respectively, by chapter (for iTunes- 
purchased movies) or by a specific amount of time. For the 
latter, the exact length of this time jump varies depending on 
the length of the video you’re watching. For example, for a 
video clip that’s only a few minutes long, each skip is ten 
seconds; for a feature-length movie, each click of the button 
jumps five minutes. 

Apple TV is also clever about picking up where you left off. If 
you halt a movie midstream and later return to it after playing, 
say, a song, you’ll be asked if you’d like to play from the begin¬ 
ning of the movie or take up where you last stopped (if only my 
DVD player kept track so well), whether the file is on the hard 
drive or streaming over your network. And because the Apple 
TV is in contact with iTunes, you can begin watching a movie on 
your TV, stop it, and then resume viewing it from your computer 
later, for example. It’s just as smart about video played on an 
iPod. Play part of a video on your iPod, sync it with iTunes, and 
your Apple TV will offer to play it from the point where you 
stopped watching it on the iPod. 

The last word. Just as Apple broke ground in the consumer 
electronics market with the iPod, it has entered the video 
market in elegant fashion with the Apple TV. This product gives 
iTunes and your TV the language they need to converse 
amiably, and the result is the liberation of your digital content 
from within the confines of your computer’s and iPod’s smaller 
screens. ^ 


♦ Staying in sync 


Transfer speeds compared 


802.11 


802.1 In 


Ethernet 


Times are in minutes.seconds. Shorter is faster 
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introducing the all new dlo homedock deluxe 
now showing on your all things 3 od 

The all-in-one way to connect your iPod to your home TV and stereo. 

Out of the box, wireless with no network required. 

Enjoy your entire iPod music and movie library right from your sofa 
On-screen album art delivers the complete iPod experience 
“My Jukebox” feature lets you build playlists on the fly. 

Ships with S-video cable for the clearest viewing of your favorite videos. 
Full-featured, scratch-resistant remote with buttons for 18 dedicated functions 
12 color themes and multiple screen savers to personalize your experience. 


^wimorld your ipod :: your lifestyle : your choice 
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NetWorth. 
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The ways of the web. 


By Dan Warne. 


HotUnks 


Death, taxes and backups 


www.mozy.com 
Mozy Backup 
www.omnidrive.com 
Omnidrive 

www.shirt-pocket.com/SuperDuper/Dejavu 

SuperDuper! 

propagandaprod.com/ 

Deja vu 


I hate compiling tax returns. I really, really, really hate them, because 
they involve organising all sorts of disparate bits of paper, and 
typing in endless figures manually — all so the government can get 
a cut of my earnings. And I hate cleaning the bathroom too. Soap 
scum, body grime, noxious fumes. 

I make these points to show that there are worse chores in everyday 
life than remembering to get around to backing up your Mac. If I’d 
started this article off with "back up — it’s really important but not 
enough people do it," I guarantee you’d have turned the page to start 
in on The Hub. 

But the truth is, until very recently backing up has been an absolute 
bore. Such a bore, in fact, that one of my rela¬ 
tives forgot to back up for several years, had his 
house burgled, laptop stolen and entire digital 
photo library lost to thieves. He’ll never forget to 
back up again. 

Now for the good news. Where backup 
was once a matter of remembering to plug in an 
external hard drive and set the backup going (or 
sit there swapping recordable DVDs over in 
sequence), there are now much easier set-and- 
forget options available. 

Mozy Backup is an online service that provides 
2GB of online storage free of charge (in the hope 
that you’ll want to upgrade to a higher-capacity 
paid plan at some point in the future). And for every friend you sign 
up to the service, you and your friend each get an additional 0.25GB 
of free space. 

It comes with a great Mac backup client that allows you to schedule 
backups to occur whenever you know your computer will be on — 
overnight for example. 

You may have several concerns here, so let me address them: 
Won’t this blow my broadband download limit? Nope. When you’re 
backing up stuff from your computer to an online repository, you’re 
uploading, not downloading. Most ISPs provide totally free, unmetered 
uploads. The main exception is Telstra BigPond, which charges both 
ways — so if you want to take advantage of online backup and are 
with BigPond I’d recommend considering a different ISP 
Won’t “they” be able to read all my files? Nope. The files are 
encrypted before sending from your computer and are therefore 
stored in an encrypted format at the backup server at the other end. 
They can only be decrypted using a key that’s stored on your 
computer. Essentially, the Mozy backup service just sees a giant 
garbled file on its hard drive. 


I have way more files than 2GB. Well, you have a couple of options 
here. Pay $US5 a month and Mozy will give you unlimited storage space. 
Or, alternatively, use one of Mozy’s “backup sets” to just back up crucial 
files — Word and Excel files and your digital photos for example. 

I have many gigabytes of files — won’t these take a lot longer than 
one night to upload? Yup, and nope. Certainly your first backup 
might take a day or two, unless you have a fast ADSL2+ broadband 
connection. Subsequent backups are incremental, meaning that only 
new or changed files are uploaded. If you think about how many files 
you modify in a day, it’s probably not more than ten — 100MB or so. 

I’ve been testing Mozy Backup and it works exceptionally well. There 
are bigger free services on the web 
(mediamax.com provides 25GB free of charge, 
for example) but mostly they only have Windows 
software available. 

Another Mac-friendly online storage service that 
is worth knowing about, though, is Australian- 
based Omnidrive. It doesn’t offer a backup 
program, but its Mac client does mount the 
internet-based disk on your desktop like any other 
drive. You get 1GB of free storage. There are also 
Windows and Linux clients available, so you can 
access your files on your work PC as well. 

If you don’t trust the internet ... One other 
(more expensive) option if you don’t like the idea 
of uploading your files to an online space is to 
buy Apple’s new AirPort Extreme, which can have an external hard 
drive connected for over-the-air disk access. With this capability, you 
can buy a huge, inexpensive external hard drive and backup to it over 
the wireless network without having to remember to plug anything in. 

There are a number of good freeware and shareware programs that 
can do scheduled backups. My favourite is Deja vu, which costs 
$US24.95 and installs neatly as a preference pane into your System 
Preferences. You can set it to do daily, weekly and monthly backups to 
a remote location such as the hard disk attached to your AirPort 
Extreme router. 

However, another popular one that is freeware is SuperDuper! which 
can also do scheduled backups to an external disk. 

It’s worth considering though, that a backup to a disk attached to 
an AirPort Extreme will only protect you against sloppy thieves, or 
breakage of your laptop. It won’t protect you from your house burning 
down, for example. That’s where secure internet backup really comes 
into its own. 

Dan Warne is passionate about the state of broadband in Australia. 


Select what files you want Mozy to back ui 


1 Backup Sets 


3? Address Book Contacts 

_ Application Preferences 

2! Firefox Bookmarks 
: O ICal 
G IPhoto Library 
G iTunes Library 
2 Keychains 

2 Microsoft Excel Spreadsheets 
_ Microsoft PowerPoint Presentations 
2 Microsoft Word Documents 
_ Thunderbird Mail 


11.2 MB 

733.2 KB 
137.8 KB 

28.8 CB 

148.3 MB 
2.5 MB 


1S.1M 
406.4 M 


There are 1,049 files (285.2 MB) selected in Backup Sets. 

365 MB used by other computers on account. 

1.049 files (28S.2 MB) Quota: 2.2 C8 

( Cancel ) ( Save Confipuration ^ ) 
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jbl on stage n 


The new JBL On Stage II turns your iPod into a rich 
sound system that includes a sync point to your 
PC or Mac. It’s also a charger for your iPod, even 
when your computer’s switched off. JBL On Stage II 
puts your iPod on stage, and puts you in control. 

* The trademark On Stage is used with permission of OSA International, Inc. 


jbl spyro'& jbl spot' 

are both powerful, compact 2.1-channel 
multimedia sound systems. 

JBL Spyro consists of a pair of delicately 
beautiful satellites and an innocent¬ 
looking subwoofer. This awesome sound 
system is available in white, black, fuchsia 
and retro blue. 

JBL Spot comes with interchangeable 
black and white outer covers. But an eye¬ 
opening array of optional covers (JBL 
wrappers) in other colours and patterns is 
available . The choice is yours - and you 
can always change your mind later. 


jbl multimedia 




Comes with remote control 


H A Harman International Company 


jbl radial 



Just connect your iPod, MP3 player or other music 
source to JBL On Time and experience clean, 
powerful and dynamic sound. JBL On Time includes 
a radio, clock and dual alarm, and is the world’s 
first time machine to include a menu-driven, 
intuitive user interface. 


JBL Radial delivers clean, powerful high- and mid-frequency 
sound and plenty of deep, distortion-free bass from a compact 
device with almost unlimited versatility. As a music system, JBL 
Radial stands alone. As a computer peripheral, it replaces your 
external speakers and subwoofer. And as a multimedia entertain¬ 
ment center, it even sends your iPod photos and video to a TV 
monitor. But however and wherever you use it, it’s the sound that 
sets JBL Radial apart. 



CoNeXuS 


Australian Distributor 
www.conexus.com.au | 02 9975 2799 


Call us for the name of your nearest reseller! 


The only thing that cannot be changed 
about JBL Spot and JBL Spyro is the 
fantastic sound. 
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Epson Colour Laser Printers 

Epson AcuLaserCIlOO 

The affordable colour and monochrome laser 
printer that delivers high-speed, photo quality 
prints for small businesses and workgroups that 
require a compact and easy-to-use solution. 

• Effective print resolution up to 2400dpi. 

•Up to 25ppm monochrome. 

•Upto5ppm colour. 

•USBand Parallel. _ 

Epson AcuLaser Cl 100N 

As above with ethernet networking built-in. 

Epson CXI INF Multifunction 

Colour laser printer, copier, scanner and fax! 

The ideal colour and monochrome print solution for 
those work environments where quality and speed go 
hand-in-hand. With the advanced ability to send and 
receive fax documents in colour and monochrome, the 
AcuLaser CX11NF is the four-in-one MFP for incredible 
versatility in the home or business environment. 

• Effective print resolution up to 2400dpi. 

•Up to 25ppm monochrome. 

•Upto5ppm colour. 

• 600dpi optical scanner (enhanced up to 960 0dpi) 

• Stand-alone colour copying. ffjTiTsT 

• Stand-alone colour and monochrome fax. I$1249 




Epson Stylus 
Multifunction Inkjets 

All-in-one colour printer, scanner 
and copiers. 


Stylus CX3900 
BONUS $20 Cash-Back! 
Or buy with ink set and 
get$30Cash-Back!t* 


Stylus CX5900 
BONUS $50 Cash-Back! 
Or buy with ink set and 
get $60 Cash-Back!t* 


Stylus RX590 
BONUS $100 Cash-Back! 
Or buy with ink set and 
get $ 120 Cash-Back!t* 


Stylus RX650 
BONUS $130 Cash-Back! 
Or buy with ink set and 
get$150Cash-Back!t* 
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By David Holloway 


Hot Links 

www.apple.com/au/ilife/ 

iLife ’06 featuring iMovie and iDVD 

www.youtube.com/watch?v=tqBCOBRcMqc 

Air —“All I Need” 

www.fliptrack.com 

Make your own music video online 

www.istockvideo.com 

Stock video on a budget 

www.dvarchive.com/ 

Stock video footage 

www.ambrosiasw.com 

Snapz Pro X 2 

www.stupendous-software.com/ 

Download some free effects plugins 

www.mymusicplayertv.com/ 

www.myspace.com 

video.google.com.au/ 

www.youtube.com 

Share your finished product 

www.abc.net.au/rage/about/yourvideo.htm 

Submit your video to Rage 

www.aftrs.edu.au 

Australian Film, Television and radio School 

Be your own MTV 



T HE idea of making your own music 
video may seem a little out of reach 
for the average Mac user — 
successfully combining music and video 
looks a bridge too far. Here’s the reality: 
with a song, iMovie and some well thought 
out video footage you can create some¬ 
thing that would sit well in the midst of 
other videos on Rage or Video Hits and will 
entertain your friends and family to boot. 

What you’ll need. Aside from talent 
and a decent song (and plenty of today’s 
pop stars get by without either) there are a 
few essentials: 

iMovie. If you’ve purchased a Mac over the 
past three years or so you have iMovie. If 
you don’t then you’ll need to spend $119 
on iLife ’06, which contains iMovie HD, and 
iDVD which you may like to use when your 
project is complete. 

GarageBand. Also part of the iLife suite. If 
you have Logic Express or Logic Pro you’re 
even in a better position, but GarageBand 
has the grunt to achieve what you need. 

If you’re lucky enough to own one of the 
higher-end audio applications then inte¬ 
grating audio and video is easier. Pro Tools, 
Logic, Digital Performer, Finale and Sibelius 
all have film-scoring functionality. Final Cut 
Studio (now at Version 2) has Soundtrack 
Pro 2 as part of the suite for tight integra¬ 
tion. However, you can achieve great 
results with iMovie and GarageBand. 

Lots of time. It sounds trite but if you want 


to produce a seriously good piece of work, 
you need to devote days, not hours. And 
that’s assuming your music is complete — 
add a few more days if you’ve decided to 
write and record your own song. 

Planning. It’s obvious and it’s not sexy, 
but planning is key for a music video. Some 
key points to consider: 

Storyboard your music video. Whether 
you use paper or your Mac (Comic Life, by 
Plasq, is great for this), lay out the flow of 
your story. I know someone who creates an 
album in iPhoto and drags in screenshots 
of key video footage components to get a 
feel for the flow and to easily juggle 
sections. iMovie itself seems the more 
obvious tool — create a separate story¬ 
board project and experiment purely with 
sequence. Don’t get bogged down in 
editing or effects — that comes later. 

A fun way to get used to planning a clip is 
Fliptrack (see “Hot links”). Fliptrack allows 
you to create your own music videos online 
using a large range of well-known songs. 
You can only use still photos but it does 
give you some experience in putting 
together your own production. 

Mood matching. The accepted practise for 
music video is to match the pace and 
mood of your music and video. If it’s a 
ballad then fast-paced scene transitions will 
seem out of place. I actually think that logic 
places a brake on your creativity. The flow 
of your story does need to match the 


music, but the creative devices you use to 
achieve that should be totally up for grabs. 
Self-censorship is the death of creativity. 
If you go into a music video project 
believing you have nothing to offer 
creatively then you’re not likely to achieve a 
great deal. Go with your gut instinct and 
don’t let your doubts choke off creative 
pathways. The whole point of creating in 
the digital domain is the ease with which 
you can change your mind if something 
doesn’t work. Aside from time, what have 
you got to lose by trying things that your 
‘day job’ mind may say are silly? 

Less is definitely more. It’s natural to 
assume that a video clip needs lots of 
action to stay interesting and it’s a correct 
assumption. However, the action itself 
doesn’t have to be spectacular, it just has 
to keep the story flowing. A great example 
of this is French group Air, which had a 
major hit in 1998 with “All I Need”. The 
music video is well worth a look on how 
less is more (see “Hot links”). 

Footage — raw or cooked? As a 

musician, I tend toward the view that in a 
music video it’s the music that’s the most 
critical. The reality is probably a little 
different. There are a lot of music videos 
out there that you may struggle to hum 
along with, but you can clearly remember 
the visuals. Put simply, your footage is 
going to make or break the whole project. 
You really have two choices with your video 
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footage — stuff you’ve recorded yourself or 
footage from sources such as stock 
libraries. 

Cooked. If the purpose of your music video 
is widespread distribution and you’re not 
an experienced cameraperson with higher- 
end gear, you’ll probably want to lean fairly 
heavily on stock footage. That may seem 
like a cop-out, but using stock footage and 
creating a story from it is an art in itself. 

Two sites worth mentioning are DVarchive 
and iStockvideo (see "Hot links”). Both 
offer royalty-free footage, which means 
there are minimal restrictions on its use 
commercially. For broadcast quality video 
footage you are looking at a minimum of 
$30-40 for a short clip of ten to fifteen 
seconds. However, there are a number of 
ways to maximise your investment. 
iMovie’s video effects allow you to turn one 
ten second clip into thirty or forty seconds 
of engaging footage. Let’s use the example 
of a six-second clip of money falling out of 
the sky: 



It’s not a terribly exciting image but it has 
potential for the introduction to my music 
video, so I used iMovie’s standard effects, 
in this case Aged Film, Colour Posterize 
and Slow in combination with the video’s 
title to make this: 



(■A II bI iIII I I ■■■ !■■! IBM I 

tflTT^UE RED P l_ E 



I now have ten seconds of footage that 
introduces my song. In this specific case 
the money footage was the iStockvideo 
“free clip of the week” so my investment 
was nil for the first ten seconds. If you’re a 
genius at making a story from totally 
different pieces of footage then just collect 
the free videos for a couple of months and 
you’re set! Otherwise you will need to 
invest some money in related footage to 
make a story. For my video I typed the 
term money and was presented with more 
than 600 options. I ended up choosing one 
other clip to use, with the rest of my 
footage coming from my own resources. 
With effective use of transitions you can 
combine your own footage with stock 
footage in a seamless way. 


All the Rage. Fliptrack lets you create a 
rudimentary music video online. 

Raw. If you’re going for the more abstract 
music video, don’t forget to harness the 
graphic options that come stock standard 
with your Mac. Use an application like Snapz 
Pro to capture as much video as you want 
from your Mac’s applications. It’s free to trial, 
very easy to use and allows you to choose 
video output options. The iTunes visualiser 
generates some amazing patterns and 
colours and is a great place to start. I chose 
another Mac application to form the bulk of 
my music video: Photo Booth. The song I 
had written had an ominous-sounding lead 
vocal that is more of a monologue than a 
melody, so I wanted a head and shoulders 
shot of myself distorted by Photo Booth, 
‘singing’ the lead vocal. To achieve this I acti¬ 
vated Snapz Pro, started playback of the 



music in iTunes and then positioned myself in 
front of my MacBook Pro’s camera: 

Two takes later and I had the raw footage 
done. A Mac’s built in camera is not exactly 
HD, but in this case I don’t care because I 
decided to apply a number of iMovie 
plugins to make the ‘talking head’ even 
more surreal. I used the Saturate effect that 
comes standard with iMovie in combination 
with some free effects from demo bundles 
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supplied by Stupendous Software (see 
“Hot links”) and I achieved the following: 

I now have the foundation for the whole 
song using one free piece of stock footage, 
a demonstration version of Snapz Pro and 
a willingness to deform my own face within 
Photo Booth. 

Using plugins intelligently can also make 
the contrast between stock video and your 
own footage less obvious. Stupendous 
software provides plugins that allow you to 
merge two pieces of footage. Set your 
chosen piece of stock footage as the back¬ 
ground with your own footage as the fore¬ 
ground and you can get some professional 
results. In the case of my video I used 
some stock footage of a head in silhouette 
against TV static in combination with my 
own Photo Booth output to create some¬ 
thing unique. 

Audio preparation. You win either 
have your own music that you want to 
enhance with a video or you’ve decided to 
create a music video for personal enjoy¬ 
ment using a song you like. Either way, 
iMovie doesn’t really care. It’s the quality of 
the product you feed into iMovie that 
makes the difference. If you’re using a 
released piece of music, then your work is 
already done — its been mixed and 
mastered and will sound fine through 
speakers and headphones. If it’s your own 
music creation then ensure you’ve spent 
the time making it sound as professional 
as possible. No amount of visual wizardry 
will hide music that changes volume during 
the song, has too little or too many bass 
frequencies and distorts on playback. The 
encoding of your music file is important as 
well. I’m a purist and use AIFF files in my 
iMovie projects. The iMovie manual actu¬ 
ally suggests audio encoded at 48 kilo¬ 
hertz (KHz), 16-bit level, which is 
above-CD quality. 

To get your music into iMovie (and 
assuming you have your song in iTunes), 
click on the audio button and select your 
song from your iTunes playlist. If you’ve 
exported your audio to your desktop from 
an audio application then simply drag the 
file into the Timeline and it will import it. Of 
course, export to iTunes can be done 
directly if your music was created in 
GarageBand. 


Combining music and video. 

Once your music is in iMovie, it’s worth 
having a listen to the music again and 
using iMovie’s Bookmark feature to mark 
spots in the music where scene changes 
may work best. Select Add Bookmark from 
the Markers menu at each point in the 
music you want to highlight. Selecting 
Show Audio Waveforms from the View 
menu will help as well — some of the 
bigger music changes are visually obvious 
as well. If you’ve got Snap to items in 
Timeline enabled in your Preferences, you 
can drag your footage into the timeline and 
it will recognise the bookmarks you’ve 
created. You just then need to resize the 
footage and it will snap to the nearest 
bookmark. If you’ve done your story¬ 
boarding as preparation, dropping in the 
unedited footage is likely to be one of the 
easiest parts. 

Transitions and titles are the other staples 
of iMovie. In a music video, transitions are 
particularly important. The transition itself 
shouldn’t distract from either the music or 
the visual story unless its part of an overall 
abstract theme. If you are going to use 
titles, avoiding standard fonts is a must. 
Arial or Verdana is not going to add much 
style to your production. Remember the 
"less is more" rule —a lot of titles and 
flashy transitions are likely to be detrimental 
to quality, not beneficial. 

This is the part of the process where 
you’ll spend the most time and it may be 
worth creating multiple projects so you can 
keep different edits — you’ll be surprised 
how many directions the music and footage 
will want to take you and limiting yourself to 
one direction isn’t the best option unless 
time is limited and you’ve rigidly story- 
boarded. 

Show time. Once you’ve finished your 
video you may want to share it. There’s no 
shortage of places to do just that. On the 
musician-specific side, My Music Player TV 
launched in the past few months and offers 
free registration, 5GB of storage (limit of 
100MB per file). As a new offering your video 
is more likely to be seen, albeit by a smaller 
audience. On the other end of the spectrum, 
MySpace Music is the largest online musi¬ 
cian-hosting site and it also offers free regis¬ 
tration and the ability to upload videos. 


MySpace Music has literally millions of 
artists who have signed up so you’ll be a 
minute fish in an enormous ocean. 

YouTube and Google Video are the two 
largest free video upload offerings if you’re 
not looking for a musician audience. 
Another advantage of these two is the 
ability to embed the videos into any web 
site — both provide the code that you then 
just paste into an external page. A lot of 
MySpace users actually do this to maximise 
their audience. See “Hot links” for all four 
options. 

ABC TV’s Rage is always happy to 
accept new music videos as well, so if your 
end product comes out really well check 
the submission guidelines (see “Hot links”) 

That’S a wrap. Believe the hype — you 
can make a striking music video on your 
Mac with minimal financial outlay. What you 
can’t avoid is the need for time, inspiration 
and attention to detail. With all these 
elements in hand there’s no reason you 
can’t create something impressive. ^ 


Other resources 

If you want to dig a little deeper into the 
production process, there’s some very 
useful resources to help you: 

Make Your Own Music Video by Ed 
Gaskell is a comprehensive book 
covering the whole production process 
from a commercial viewpoint. $60 or so 
and available from major book sellers 
on order. 

Timtv.com is a site devoted to music 
videos and contains a link to a free e- 
book called Music Video 101. The bulk 
of the content comes from a 1986 
book interspersed with newer content. 
The techniques it covers are still 
applicable and you’ll also get a lot of 
enjoyment reading the technology 
sections. The site itself has other 
useful resources as well. 

The Australian Film Television and 
Radio School (see “Hot links”) offers 
short courses in most states. Although 
most are for industry professionals, 
educators are another target group so 
if you are in the education sector the 
short course guide is well worth a look. 
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INTRODUCING 
THE WORLD’S 

BIGGEST 

SELLING DISC 

PUBLISHER- 

THE AMAZING 

BRAVO SE 

Why is the Bravo SE Disc Publisher the 
biggest selling automated disc publishing 
system in the world today? It is simply the 
best value for money and now it's even 
more affordable! A genuine $500 off the 
RRP with every Bravo SE Disc Publisher 
sold in our END OF FINANCIAL YEAR 
DEALS offer. But hurry! It's for a limited 
time only and the prices will go back to 
normal next financial year. Forget $2149 
(RRP inc. GST) for now - The Bravo SE 
Disc Publisher can be yours for JUST 
$1649 (RRP inc. GST). 

Set, forget, burn and print CDs and DVDs 
automatically and hands-free. Up to 20 
discs at a time. It's so simple and it 
hooks up to your Mac® or Windows® PC 
in seconds. 

Call 03 9585 8383 for the name 
of your nearest stockist, for more 
information and a FREE sample disc. 
Email sales@primera.com.au or visit us 
on the web at www.primera.com.au 

If this coupon has been clipped, or 
you wish to preserve this publication, 
please download this coupon by going to: 

www.primera.com.au 



$ 500 

OFF! 


SIMPLY CLIP THIS COUPON, CALL REGI0N4 
FOR YOUR NEAREST DEALER, PRESENT THIS 
COUPON AND YOU WILL GET A GENUINE 
$500 OFF THE RRP 


OFFER COMMENCES 1st APRIL 2007 AND IS 
ONLY AVAILABLE UNTIL 30th JUNE 2007 
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$500 off RRP of DVD model. 

Print only model $350 off RRP. 
Coupon MUST be presented at point of sale. 


NO GIMMICKS - 


NO CATCHES - 


NO CONDITIONS. 


PROUDLY 
DISTRIBUTED BY 



Region4 Pty Ltd 

3 Wandarri Court Cheltenham Vic 3192 
Ph +61 3 9585 8383 Fax +61 3 9585 8377 
www.primera.com.au 


Bravo is a trademark and Primera is a registered trademark of 
PrimeraTechnology inc. All other trademarks are the property 
of their respective owners. © 2007 Region4 Pty Ltd 
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Hot Links 

www.red.com 

The Big Red One 

www.panasonic.com/business/provideo/p2/ 

www.sony.com.au/xdcam/ 

labs.adobe.com/wiki/index.php/Media_Player 

www.apple.com/au/finalcutstudio/ 

Final Cut Studio NABs the spotlight 



T HAT time of year has come again 
when high-tech video freaks have an 
annual shindig all their own. The 
National Association of Broadcasters 
convention had a wealth of major 
announcements, especially for us Mac folk. 

The openers. We've discussed Red 
One in the past. It’s the amazing 4K video 
camera that can be picked up for comfort¬ 
ably less than six figures, and at NAB it has 
finally had a genuine launch, with a booth 
and hands-on demonstration. All reports 
coming out of the show are saying the Red 
One is everything it’s cracked up to be. 

For those with middling budgets, the news 
the Panasonic’s P2 solid-state format is 
finally achieving some more substantial 
sizing. It’s been stuck in a rut for some time, 
but finally the 16GB cards have landed and 
32GB is mapped to arrive in November. No 
local pricing yet, but in US greenbacks they 
are set at $900 and $1800 respectively. A 
new P2 card camera was also announced by 
Panasonic — the HPX500. Interchangeable 
lenses are available for that model, which is a 
big step forward from the HVX200. 

Competition to Panasonic and P2 has also 
arrived, with Sony’s XDCAM EX camera now 
offering flash media recording, using the new 
SxS storage card. Developed by SanDisk 
and Sony (which co-developed MemoryStick, 
so they’re long time flash media friends), the 
clever thing about these cards is that they’re 
compatible with ExpressCard slots too. That 
will be seriously convenient for working on 
the road with a MacBook. 

Adobe made a big announcement in the 
form of a stand-alone Media Player software 
package, showing that company is eager to 
take on the iTunes movie market. Now that 
Adobe owns Flash, which has become quite 
the standard for online video, it makes a lot 
of sense Adobe would move to leverage that 


power for its own distribution system. Will it 
work? That will all depend on the content. 

The main event, it said it would have 
some big announcements to make, and 
Apple didn’t disappoint. It was obvious all 
would revolve around a new version of Final 
Cut Studio, but there were some big flour¬ 
ishes in the mix to whet the appetite. 

There were many rumours floating around 
pre-NAB regarding a possible "Final Cut 
Extreme”, which appeared to be 
unfounded. Big announcements did come 
to pass to suit the film and broadcast 
industries, in the form of Final Cut Server 
and ProRes 422. The Server is based on 
Artbox from Proximity, the Sydney company 
Apple purchased late last year, and it is all 
about delivering serious video asset 
management. ProRes 422 is a powerful 
new video codec that Apple claims will 
deliver “uncompressed HD quality at SD file 
sizes". Excellent when you need to work 
with high quality files over networks, or if 
you must work in a non-native format. 

Every application within Final Cut Studio 
has had a big revision. Motion 3 now 
supports 3D spaces while maintaining the 
overall simplicity of the interface and envi¬ 
ronmental tools. Soundtrack 2 now 
supports surround sound, complete with a 
visual positioning tool. And DVD Studio Pro 
4 has support for red and blue laser disc 
formats, meaning you can prepare discs 


for such output and then package it up for 
final production elsewhere — hopefully we 
will see a direct production update when 
new format drives become available on the 
Mac platform. 

Color is the big revelation of this update, 
adding a stunning stand-alone colour¬ 
grading package to the suite. Supporting 
up to 2K and 4:4:4 projects, Color packs 
some powerful tools for not only correction 
needs, but for applying colour effects to 
videos. This is likely to reduce the need for 
external packages like Magic Bullet, though 
we will reserve judgment until we have 
been hands on. There are an awful lot of 
excellent built-in effects, looks and grades 
to work with here, and the integrated work- 
flow plus integrated motion tracking and 
keying really makes this look like a big win 
for the Suite. 

We have barely scratched the surface on 
these updates, but thankfully the Final Cut 
Studio web site does an excellent job of 
walking you through the big changes, with 
some nice intro videos on every applica¬ 
tion’s front page. You’ll also find some “in 
Action" videos that offer a good look at a 
few of the new tools, from the AJA 10 HD 
box that ties into ProRes 422, to the new 
support for Red One. All worth a good look 
— unless you want to avoid getting too 
excited about the new tools before you can 
afford the upgrade. ^ 
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Hot Links 

www.adimex.com.au 

Local distributor 

www.aja.com 

Video goodies 

Preaching to the 

A JA has just received a big boost in 
recognition with the announcement 
of the transportable loHD conver¬ 
sion/connection box and its support for 
ProRes 422. It’s as good a time as any to 
take a look at AJA’s capture card range, the 
KONA. We took the LHe model for a spin to 
get a feel for how well this product slots into 
the Final Cut workflow. 

The card installs into your Mac Pro, with a 
breakout box giving easy access to a wealth 
of connectivity options: SDI, HD-SDI, 
analogue HD/SD (including 12-bit I/O), 
Genlock, RS-422 machine control, and hard¬ 
ware acceleration for HDV, Dynamic RT 
Extreme, and DVCProHD, so you will get 
great performance improvements during 
your edits. As fast as the Mac Pro is, there 
was a noticeable improvement in perfor¬ 
mance over edits without the card. 

The instant success of the KONA LHe was 
found in just how easy the included software 



converted 


is to use for manipulating source images and 
footage and making it all part of your system. 
At first glance, it looks almost too simple. A 
few lines of input and output and the KONA 
represented as sitting in between. Through 
this simple interface you can route video 
signals in many different ways and have the 
KONA perform conversions in real time. 

It is particularly adept at working with an 
external monitor, letting you choose exactly 
which stream or source you want it to 
display. Even if your monitor doesn’t support 
the source it will output in a way that still lets 
you do your job. We tested on a low end 15- 
inch LCD and the card sent it a 1080i video 
signal over composite cables without any 
fuss — just a few clicks to set the I/O needs. 

With both up- and down-conversion, it 
makes life a lot easier if you want to work 
in one timeline from different input sources 
in Final Cut Pro 5 (though version 6 has 
made life a lot easier out of the box for 


multiple sources in a single timeline, which 
is great news). 

The LHe is the middle card in the KONA 
family, with the LS series for those who don’t 
want HD (the e in LHe is for PCI-express, 
while the LH suits PCI-66/PCI-X), and the 
KONA 3 series for those who want to work at 
up to 2K and HD-SDI 4:4:4. 

For something that could get a lot of heavy 
use, it is nice to see the KONA range comes 
with three years warranty. The KONA Control 
Panel software is available for download 
from the AJA web site. 

Recommended pricing on the Kona LHe is 
$2570, and the optional breakout box is 
$407. Prices could change a little in coming 
weeks and months due to the big currency 
fluctuations we are seeing at the moment, 
so check in with the distributors for the most 
accurate pricing. 


® 

Hot Unks 

www.digistor.com.au 

Bring me a dream 

SANman 

V IDEO needs big storage, and with all this 
access to high-bitrate HD assets, big storage 
can now mean terabytes. Yes, plural. And that 
means RAID storage is a must. 

SANman offers up to 16 bays in a box (8TB max) at the moment, 
with 24 bays (12TB) on the way. We took the entry 8-bay solution 
for a spin, running over SCSI, but for those working with uncom¬ 
pressed HD or 2K you will need to opt for the Fibre Channel units, 
in 8, 12, or 16 bays. At best speeds, SANman can offer above 
600MB/S sustained read performance, which I’m sure will keep you 
happy for some time to come. 

This isn’t just a big disk box. SANman units can support direct 
connection, or running in NAS or SAN arrangements on your network, 


so they can suit every need. If you are on a network, the 
limiting factor is your network speed and switching perfor¬ 
mance, but there is support for Gigabit Ethernet if you 
must work in real-time over Ethernet. The on-board 
management panel is a bit confusing and quite limited 
in how you interact with the device (once you really under¬ 
stand the panel, you can do a lot, but it isn’t very easy to 
understand the messages). There is a browser-based 
management tool you can use to do your dirty work, 
which is the most comfortable solution. 

RAID options include 5 and 6, all hardware-supported, 
and you can work with additional swap in bays if you need 
to rotate your drives. 

The performance was flawless in our HD tests, though we were 
using HDV. That wasn’t exactly taxing the system as higher-bitrate 
videos would. However, the overall experience was perfectly simple 
and hard to go past for big A/V storage needs. 

Many configurations are available. Our test SANman SCSI-SATAII 
RAID Tower with eight bays and 8x320GB (2.5TB) is valued at $4195. 
An ATTO UL5D Dual Channel U320 SCSI Host Bus Adaptor, $860. As 
with the KONA, pricing should be checked with the distributor. 
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Change the way you 
watch TV. Forever. 


Thu, 28. Sep 7:00 PM 


8:00 PM 


1 

TEN Digital 

3 

SBS DIGITAL 1 

7 

7 Digital 

9 

Nine Digital 

12 

TEN HD 

21 

ABC2 


Futurama 

Put Your Head on 


Jamie's Kitchen Australia 


Toyota World Spc Inspector Rex 

Deadly Tarot (Repeat) 


Home And Away Celebrity Survivor 



Temptation 


Getaway 

Melbourne Tram Dining / Europe Cruis Grand Final Show 


9:00 PM 

Jericho 

Fallout 

Storyline Australia 

Bush School 

Bones 

The Man in the Fallout Shelter 

The Footy Show (AFL) 


David Tench Toni 

Meatloaf / Layne B 

World News Austr 


Bones 

The Woman at the 




Jericho 

* Fallout 



Foreign Correspondent 

Paraguay Aussies / Thailand 

Media V 

Australia Wide 

Head 2 Head 

Australian Story 

The Wild Thing (Re 

Foreign Correspo 

Paraguay Aussies , 


Jericho 

Fallout 

Today 8:30 PM—9:30 PM TEN HD 



One click record. 


Two channels at once. 


Record every episode. 


Play while recording. 


Recording free-to-airTV using IceTV and a Mac running EyeTV couldn't be easier—simply view 
our on screen 7 day TV guide, highlight the program you'd like, then click record. Once recorded, 
your TV programs appear in your library, with their correct name, episode title and description. 

From there the choice is yours. Watch, pause, rewind or fast forward anything you've recorded. 
Snack on TV or sit down for a full feast. Highbrow, lowbrow, short or long. You're in complete control 
of what's shown and when. If your Mac has two tuners you can record 2 programs at once while 
watching a third pre-recorded program. You can even set recordings at work via IceTV's website 
or by using your mobile phone! 


f "........ 

visit i< 


icetv.com.au/macworld for a free 90 day trial! 
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www.niche.com.au/subscriptions 
and get $5.00 off! 
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Hot Links 

www.palm.com.au 

Palm 

tinyurl.com/3babmn 

Pocket DiVX Player 

www.markspace.com 

The Missing Sync 


Palm Treo 750 


D ESPITE being available in other 

markets for some time, Palm’s Treo 
750 still makes a splash in the local 
smartphone market and marks the first time 
Palm has released a device in Australia that 
isn’t running the venerable Palm OS. 

Instead, the Treo 750 ships with Windows 
Mobile 5 — a more monumental shift than 
Apple using Intel processors. 

As a Windows Mobile device, you can 
sync it with either Entourage or iCal/Address 
Book but you’ll need to spring for a copy of 
Missing Sync at $US40. This allows you to 
sync via the provided USB cable or through 
the Treo’s integrated Bluetooth. 

Despite Steve Jobs’s dislike of small 
keyboards, the Treo 750 is very easy to use. 
Messaging addicts will find it very quick to 
tap out e-mail and SMS and accessing the 
“Send” and other commands is achieved 
through the use of soft-buttons that change 
function depending on what you’re doing. 

Although it has a stylus, the start-up 
wizard makes it clear that the Treo 750 is 
designed for one-handed operation. A 
section of the QWERTY keyboard automati¬ 
cally becomes a numeric keypad when 
making calls. If you prefer a larger keypad, 
then the touchscreen can also be used — 
the buttons are large enough to be pressed 
without resorting to the stylus. 

Rather than simply porting Windows 
Mobile to the square 240x240 display, Palm 
has made a number of customisations to 
the Today screen, adding an address book 
search box and a web search box. As well 
as the default calendar, task and e-mail 
today screen plug-ins you can download 
more from the huge variety available online. 

As you’d expect from a Windows Mobile 
device there’s support for reading and 
editing Microsoft Word and Excel docu¬ 
ments and viewing PowerPoint presenta¬ 
tions. The review unit I tested was 


customised further by Telstra with a PDF 
reader and quick access to Bigpond’s 
MyPlace service with quick access to 
BigPond music, web mail, Wherels and tele¬ 
phone directories. Three also offers the Treo 
750 with its own customisations. 

The Treo 750 uses HSDPA as its primary 
communications protocol. This means that 
web browsing and e-mail are easy to grab 
on the road although you’ll want to keep a 
close eye on data charges as these can pile 
up very quickly. There’s Bluetooth as well so 
you can wirelessly connect to your Mac for 
syncing and so you can use the Treo 750 as 
a wireless modem to get your Mac online 
while you’re on the road. 

Multimedia capability is supported with 
both hardware and software. The 1.3MP 
camera on the back of the device can take 
reasonable snaps, although the megapixel 
count is pretty low for such an expensive 
device. However, it’s good enough to grab a 
quick photo and it’s easy to send photos to 
your Mac via Bluetooth or to friends and 
family via MMS. 

The software that operates the camera 
also includes an image viewer that allows 
you to snap a photo of a friend and then 
assign it to a contact in your address book. 
That way, instead of a phone number 
appearing when you get an incoming call 
you can see a picture of the contact. 

Windows Media Player is included on the 
device, but if you prefer to watch DiVX or 
other movie formats then you’ll need to find 
an alternate player. Fortunately there are a 
few decent freeware apps for this such as 
Pocket DiVX Player. 

All in all, the Treo 750 is an excellent 
device. Even though I’ve not yet had a 
chance to test an iPhone, the Treo 750 hits 
all the right spots with form and function and 
even exceeds Apple’s dreamchild in some 
respects. The Treo retails for $1199, 


051 



although that price can be reduced signifi¬ 
cantly if you’re prepared to enter a contract 
with a carrier. Telstra offers it for $0 upfront 
on an $80 plan and Three offers it for $36 
per month on a $29 cap.^. 


Palm looks 
at Linux 

It seems that life in the Palm universe is 
about to get more complex. Palm has 
decided to re-enter the operating 
system business with plans to develop 
a new Linux-based OS for its hardware. 
Having sold the Palm OS to ACCESS 
and then licensed it back for a cool 
$US44 million — and now paying 
license fees to Microsoft for Windows 
Mobile — it seems that Palm’s need to 
have its own OS has returned. 

Adding further confusion is the news 
that ACCESS is developing its own 
Linux-based mobile OS. Unveiled at 
the 3GSM in Barcelona in February, 
that OS has a distinctly Windows 
Mobile look and feel. 

While this is a good idea for Palm it 
will add further complexity for 
consumers with the number of mobile 
operating systems already significant 
when you factor in all the different 
versions of Symbian as well Windows 
Mobile and Palm OS. 
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Hot Links 

www.sagem.com.au 

Sagem 


Sagem my401 C 

I N an era of increasing complexity it’s nice 
to see a device that looks great and 
retains simple functionality. This is the first 
Sagem phone I’ve ever tested and I’m 
impressed — although it’s not a device I 
could use in the long term. 

The first thing that stands out with the flip- 
phone is its size. At less than 5x19 cm when 
closed and a mere 83g, I kept thinking I’d 
lost it when it was actually in my pocket. 

Like most flip-phones there’s a smaller 
external display that shows incoming caller 
details, the time and signal and battery 
status. The internal display was adequate 
but suffers in comparison to other phones 
as it runs at a low resolution of just 128x160. 
It’s fine for phone operations but barely 
adequate at displaying photos taken with 
the VGA-resolution camera. 


On the upside, the my401C includes 
Bluetooth, which is now making its way 
as a standard feature in lower-end phones. 
As well as being handy for wireless 
headset, the my401C was able to make 
GPRS connections to the web. While GPRS 
isn’t adequate for surfing the web, it’s 
adequate if you need to grab e-mail on the 
run. The Bluetooth setup on this phone 
was well considered. The handset is 
configured to be discoverable, but for your 
security a prompt pops on the phone 
offering to make the phone invisible after 
three minutes. 

Given the presence of the camera, the 
need for decent storage capacity is sated by 
32MB of in-built memory and a microSD slot 
for storing images and music you can play 
through the integrated MP3 player. 


Interestingly, when I connected the 
my401C to my PowerBook, the Bluetooth 
Setup Assistant suggested that synchroni¬ 
sation to Address Book was possible. 
However, the my401C isn’t supported 
by iSync. 

Connectivity to overseas networks is 
possible with the my401C as it has a tri¬ 
band radio although you’ll need to make 
sure that you’ve got a global roaming 
arrangement with your carrier. 

Available in either black/silver or 
red/black the my401C looks great and will 
fulfil the needs of those looking for a basic 
mobile. Throw in Bluetooth and expand¬ 
able memory and you’ve got a pretty good 
phone at just $229 outright or $129 on a 
pre-paid. The my401C is available exclu¬ 
sively through Telstra, 
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Hot Unks 

www.xda-developers.com 

XDA Developers 

www.microsoft.com/windowsmobile 

Windows Mobile 

www.markspace.com 

MarkSpace Missing Sync 

Windows Mobile 6 


11:04 PM 

1/3/2007 


♦ © Windows Live 4 

r^lO rnorganong2 

on tornado 
4 Online 

Tomorrow: Scott Brucske at 8:00 am 
7:00 AM, l/.4/2007.His office 


ontacts 


M ICROSOFT took the wraps off the latest incarnation of its 
mobile operating system during the 3GSM conference in 
Barcelona earlier this year. However, devices sporting 
Windows Mobile 6 (formerly codenamed Crossbow) have been a 
little thin on the ground (although if you’ve got a Dopod 838Pro 
and a sense of adventure you might want to visit XDA Developers 
— see "Hot links” — and download the unofficial update). 

Windows Mobile 6 adds some significant improvements to its 
predecessor. For starters, one of my biggest gripes with the office 
applications has been that formatting is lost when files are 
opened on the handheld. WM6 fixes that with greatly enhanced 
versions of Word and Excel Mobile. 

Communications get a serious looking-at with internet connec¬ 
tion sharing available for when you want to use your handheld’s 


web connection with your PC. Rather than using 
Bluetooth to pair and then use the PDA as a wireless 
modem, it now shares its internet connection just 
like a normal computer. This is far more elegant and 
easier to use. 

Finally, e-mail gets a serious facelift with support 
for rich-text. Embedded images and formatting 
display nicely and online e-mail services such as 
Yahoo and Hotmail are supported. 

Given that the majority of Windows Mobile devices 
are smartphones it’s good to see that some attention has been 
given to the integration between the phone and PIM data. Call 
logs are now visible within contact records. Simply look up a 
contact name and you’ll be able to see the incoming and 
outgoing calls for that contact. 

As far as upgrading your device to run Windows Mobile 6, it’s 
doubtful many manufacturers will be providing upgrades. The 
update available from XDA Developers is unsupported and, while 
it includes a bunch of extra freeware utilities, shouldn’t be seen as 
an indicator that Dopod is going to provide its own update. 

Mac syncing for WM6 handhelds wasn’t ready at the time of 
writing as there are so few devices on the market and 
MarkSpace hasn’t been able to secure a sufficient variety of 
devices for testing. ^ 
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QuarkXPress 7 Design Bundle 


" Tooh for buffer de^fgl/l, prodwc/h'oi/1 fli/id c^llftborth’ow " 



Buy or Upgrade 

to QuarkXPress 7 

and get Goodies from Linotype, Pantone & Quark 

r for FREE ! 


100 TOP COLORS 

pantone : I /solid coated 


© 

Quark 


Lino 


tYpp 


Valued at 

over 


Y Mac® Intel® and UUindouus Vista™ compatibility. 

S Free Linotype® fonts, free PANTONE® suuatch & free Quark® XPert Tools Pro. 

Unmatched tools for design and layout uuith complimentary set of design tool add-ons. 

Y Shared content — edit once and see the change applied across your project. 

Y Simultaneous design for Print, UUeb & Interactive uuith Quark® Interactive Designer™*. 

Y Press-ready imposition uuith Quark® Print Collection*. 

Y Plus much, more. 

This bundle offers real value for designers 

For a limited time only, buy or upgrade to QuarkXPress® 7 and you’ll not only get 160 neuu and enhanced 
features, a printed user manual, free training DVD, and free technical support, but you mill also receive 
3 Linotype® font licenses of your choice, a PflNTONE® 100 Top Colours suuatch & Quark® XPert Tools 
Pro softmare - together valued at over $500 - FREE ! 
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* 

Mac 

Universal 

WMM*XP 


Available separately. 

** Promotion ends 31st July 2007. 
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Hot Links 

www.peeblesphoto.com 

We don't shoot weddings 

Pro File: Bruce Peebles, 
digital pioneer 


I T must have been a brave venture for 
Brisbane professional photographer 
Bruce Peebles to invest in a three-shot 
Leaf scan back, attached to a Sinar P2 
camera, all the way back in 1996. 

Advanced gear for its time, although with 
one disadvantage: the camera/scan back 
combo could only be used in the studio — 
but it delivered digital quality at a level that 
matched anything film could shoot at the time. 

There was one major advantage: the 
camera's software was Mac-friendly so 
Bruce headed off and bought his first Mac 
six months before the camera arrived. Prior 
to this he had used only an IBM PC to make 
audio-visual presentations. 

Another six months was used to shake out 
the Sinar/Leaf before letting it loose on 
clients’ work. Bruce felt it was important that 
he should become familiar with the whole 
process before convincing his clients to go 
digital — after all, he was one of the first 
pros in Brisbane to head in that direction. 

Next camera/back combo was a Sinar 23 
HR/Macroscan setup, followed by a Canon 
dSLR for client work on jobs where "you can 
essentially throw it over your shoulder, walk 
around and take pictures of the executives 
during a meeting or something like that. You 
can take very quick portraits of them and it’s 
very mobile.” 

In the business now for nearly 40 years, 
Bruce sees business as a tough game, 
especially now that digital capture is avail¬ 
able to pros and the general public alike. 
Some clients seem to think every man and 
his dog can shoot with digital cameras. 

Added to this is the Brisbane pro's opinion 
that some photographers undervalue their 
work — especially those who do a day’s 
shoot and give the client all the shots, take 
the fee and walk away. "If we take the easy 
road out, by shooting an editorial style, 
using available light, we are essentially 


showing the clients what to do with their own 
digital cameras." 

Some tend to hand over the images and 
leave the designers to fix the quality levels at 
a later stage. By shooting JPEG images, 
Bruce feels they don’t get the capture right 
in the first place. 

Entire process. He takes great care 
with his studio's images and handles the 
entire process: "I do all of the computer 
work. I don’t have anyone one who comes in 
and does it for me.” 

His work includes advertising, commercial 
and corporate work: “We have a small 
studio so that most of our studio work is 
jewellery, food, products and people. Most 
of the corporate work is done on location, 
annual reports, that type of thing.” 

Whilst digital seems to many people the 
magic bullet of photography, Bruce is real¬ 
istic about its promises. 

A positive for Peebles is instant feedback 
on the captured shot. With his setup he can 
preview a decent sized image, see the shot's 
detail, make sure it’s sharp, see the 
histograms and make adjustments to the 
curves, "so you’ve got a guarantee of getting 
the shot, because you can see it." 

A negative point in his view is the time 
spent at the computer. Looking back, he 
figures, with film he "would have spent time 

On the road again. Having shot a lot of cars 
over the years, Bruce Peebles finds that careful 
file handling post-capture is critical with this 
type of subject. 




Bling bling. One of Bruce Peebles’ special 
subjects is jewellery photography. 

in the darkroom before or driving to the lab 
— you don't have that cost any more. Now 
you’re at the computer making changes, 
writing CDs, exporting files, all that sort of 
thing. So you do spend more time at the 
computer than you used to.” 

Unlike some others he finds no downside 
in equipment upgrade costs. He sees it as a 
"business expense" but he advises others to 
be fully aware of future upgrade costs before 
investing heavily in digital capture. 

From the client's viewpoint he sees advan¬ 
tages for them in being able to "see exactly 
what they’re getting: the colours on the 
screen, the composition, the basic picture 
overall. And that saves time and also makes 
it easier for them to actually make a choice." 

It will surprise some to learn that Bruce 
supplies the client with CMYK image files. 

He explains that every supplied image is 
marked as copyright in the file information 
dialog and can only be used for the original 
license. The studio/client agreement has 
terms and conditions on the outgoing 
invoices that relate to copyright and other 
usage. But, he adds "Of course, there will 
always be people that probably will use the 
images without you realising it.” 

Big files. Bruce Peebles now uses a 
Leaf Aptus 22 back, usually docked to a 
Sinar P2. Recently he supplied a client with 
CMYK files 2.2GB in size; these needed to 
be saved at 1.9GB in Large Document 
Format (.psb) as Photoshop will not easily 
handle files over 2GB in size. At this size the 
images are over 590 million pixels each, 
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Sarotech UiOGiZMOg abicjs 

the hippest products for your portable lifestyle solutions 



Go back in time with 
Time Machine and Sarotech 


3.5” Hardbox e-SATA, Firewire 800 & USB 2.0 

Luxurious design with advanced aluminium | Oxford 924 Chipset 
Built in Power Supply | Up to 1.5Gbps | Fanless - low noise 


Cutie DX 

Easy backup with “One Push” | Scheduled backup 
with software | Write protection switch 
Available in USB 2.0 & Firewire 400 | Luxurious Design 
No external power required 


DLO Transdock 


Triple Interface 


DLO iBoom Travel 

Alarm clock radio + portable speaker system for iPod and iPod nano 

Compatible with all dockable iPods 

Convenient, protective travel pouch for supreme portability 

Runs on AA batteries or included AC adaptor 

Soothing blue backlight that can be turned off or on 

Sleep function, fall asleep to 15, 30, 60, 90 or 120 minutes of music 

Charges your iPod while it’s docked 

Available in both White and Graphite 


All-in-one Car Solution for iPod 
Latest generation of the award-winning TransPod 
the best-selling way to play and charge your iPod on the road 
No installation required. Powerful integrated antenna 
for even stronger iPod transmission through your FM radio 
Now with video output for showing iPod downloads 
on your mobile video system. Four assignable presets 
and indigo blue backlit LCD display for ease of operation 


UipGiznoS 


Sarotech 2 year Warranty on all Sarotech casing | 5 years Warranty on Hard Disk Drives 


For stockists and all enquiries phone | 03 9553 7175 

web | hipgizmos.com email | sales@hipgizmos.com fax 103 9553 7275 


All trademarks or registered trademarks are property of their respective owners. 























The new inter face 

of job management software 



Autumn 2007 streamline launches an entirely 
new interface and advanced features. 

Finally, the job management software everyone 
in the creative industry has been waiting for. 



Discover or upgrade today 1800 334 684 


streamline 

* 0*0 — 3 “•" 


w 

* 


windows 

Mac 

Universal 


Call or email Designwyse now for a FREE Streamline information pack, price list, or demonstration. 
www.designwyse.com.au, dwsales@designwyse.com.au, Melbourne 9706 8858, Freecall 1800 334 684 
4/200 Princess Highway DandendongVIC 3175. 

Authorised Apple Reseller 


Designwyse 
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Apple and education in Australia. 


By Martin Levins. 



An eye for an i 

T HE use of video has long been considered a boon to learning 
(and I don’t mean the “let’s entertain year 10 after their exams” 
use of video). The makers of Sesame Street originally struc¬ 
tured their show to capture the TV generation’s attention and to 
engage their learning, and we all know how attractive watching 
MythBusters makes learning science. But it’s not always easy to bring 
this stuff to the learning environment. 

Let’s see: ask the librarian to record a show for you, organise a 
player and TV, then all watch together during class (sometimes with 
a worksheet). 

Having a whole class all watch a 30- 
minute segment at the same time, irre¬ 
spective of individual learning needs, 
libraries almost suffering gravitational 
collapse under the weight of stored VHS 
cassettes, the unavailability of large moni¬ 
tors — this is not my idea of a 21 st century 
learning environment. 

I may watch some video in the class¬ 
room, but I’d like to offer the video to my 
learners to watch in their own time, when 
they are ready or need to. I’d also like 
them to be able to “quote” video from a 
presentation, or perhaps grab stills to substantiate their arguments 
in a presentation. 

There are commercial solutions that will allow this, (ClickView springs 
to mind) but usually you are stuck with their view of doing things — 
the need to install their video client, use their catalogue and have the 
video in their single format only. 

Apple’s AppleTV initially sounds like a goer here, but it doesn’t scale. 
You’d need too many for a school — it’s more a domestic solution in 
my view. 

Surprisingly, the software to do this already exists in most Mac 
schools — you just need a few extra bits of hardware, which you’d 
need if you were going with the commercial offerings anyway. 

What exactly am I proposing? 

A schedule is entered to the library computer and EIGato’s EyeTV 
software is used to record the show off-air or from an existing video 
(copyright permitting). Automatically, the system saves a copy of the 
recording as an iPod ready (m4v) file. Using QuickTime Pro, 
AppleScript takes the iPod file, fixes it up for streaming (referred to as 
“hinting”) and saves to a second file. This is done overnight when 
recording is finished. The iPod and hinted files are saved to a server, 
for download in the case of the iPod file and for streaming using 
QuickTime Streaming Server. 


Hot Links 

chxo.com/be2/batch_quicktime_applescript.html 

An Applescript scaffold for automating the process of converting iPod ready 
video for streaming 

elgato.com 

Find out more about digital tuners in both USB and FireWire flavours. 


The librarian enters cataloguing information as normal into the existing 
library catalogue (the cataloguing system ideally should support URLs 
in its description or location fields — most will do this) 

When searching the library catalogue, the users can click on the 
appropriate link for downloading the m4v file that will open in iMovie 
and sync to a connected iPod, or on the streaming link that will stream 
the video to their machine. 

Of course, streaming video is best over the wire, but, here at the insti¬ 
tute, we’ve tested streaming via wireless (802.11g) and have had several 
people viewing the same video delivered by 
an xServe without problems. The new 
802.11 n protocols will only make this better. 

So, the teacher who wants to show a 
video to the whole class can do so off one 
machine, perhaps connected to a video 
projector. 

Teachers and students can download 
the iPod-ready file and show it from 
iTunes, or choose File, Show in Finder and 
drop the file onto QuickTime Pro, export in 
any format, including files to be incorpo¬ 
rated into existing video for sharing via 
iWeb, even to a mobile phone. 

EyeTV uses MPEG-4 Layer 10, or H.264 to save the file for iPod. This 
is known as an asymmetric codec as it takes more horsepower to 
compress the data than to decompress; meaning that you can use a 
powerful machine to do the preparation and even lowly G4 iBooks can 
show smooth, high-quality video. 

The data size for 30-minute program is approximately 1,7GB or 
2Mbps (megabits per second). As the maximum bandwidth of a wire¬ 
less connection is approx 24Mbps, this will work well as long as there 
aren’t too many others using the same wireless access point. Even if 
they are, good quality switches should be able to give priority to video 
streaming through a Quality of Service (QoS) setting. 

So the recipe goes: a dual Intel iMac in the library, an OS X server 
with QuickTime Streaming, a reliable network, maybe QoS for delivery 
of streams and one or more EyeTV digital tuners (preferably with 
access to IceTV's electronic programming guide to make recording 
as easy as possible). 

Put all these together and stir. Download the AppleScript and tune 
it to suit your environment. 

I think the eyes have it. ^ 

As an educator, Martin Levins likes empowering people to create 
using computing technologies. 
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By Sean McNamara. 


Helpfolder 

We answer 
our readers' 
questions 

Each month, STM (02 8338 0222) 
gives an Evolution backpack 
valued at $150 to the Australian 
Macworld reader who sends in the 
most intriguing Help folder query. 

Evolution is the next level in 
laptop protection, presented in a 
comfortable, easy to use backpack 
large enough to accommodate a 
15-inch laptop. 

This is the first laptop bag that 
completely hides your laptop. Open 
the bag and you can't see it in 
there. The concealed laptop 
compartment looks like an inside 
wall of the bag, and the suspended 
foam cell provides protection on all 
sides. Not only does Evolution 
protect your laptop from the 
elements, but also from thieves — 
because nobody will know you're 
carrying a laptop except you. 

Like most STM bags, Evolution 
has waterproof zippers, but STM 
has added a built-in rain cover for 
your bag and reflective accents to 
provide even greater protection. 

Send your query to 
matthew.powell@niche.com.au 
for consideration in Help folder. 
Include your full mailing address 
to be eligible to win the Evolution 
backpack. All queries and 
solutions are the sole property of 
Niche Media. \ 

■ Sean McNamara is a Sydney- 
based consultant trading as 
MacAssist. 


Howto. 



STM Query of the month 

Moving experience 



■ I have a question 
regarding migrating from one 
Mac to another. I currently 
have a G4 iMac on lease, 


which I'm going to return in 
favour of upgrading to a new 
Mac (possibly a MacBook). 
However there will be a gap 
between sending my old Mac 
away and acquiring my new 
Mac, and I was interested in 
hearing your suggestions on 
the best way to migrate all 
the data from my current 
Mac in preparation for my 
new Mac. 

I'm almost certainly going 
to invest in an 
external 

FireWire/USB hard 
drive to store the 
data, but I’m 
wondering whether to 
use .Mac backup or 
some other tool to 
make the transition 
from one Mac to the 
next as easy as 
possible. 

Matt Forder 
Forest Hill, Vic. 



I 



© 

Hot L'nks 

www.bombich.com/software/ccc.html 

Carbon Copy Cloner 

docs.info.apple.com/article.html?artnum = 106178 

All about the Hardware Test 

personalpages.tds.net/%7ebrian_hill/macjanitor.html 

MacJanitor 

www.maintain.se/cocktail/index.html 

Cocktail 

www.thexlab.com/faqs/maintscripts.html 

The X Lab 


■ I use Mail and keep getting 
complaints from e-mail 
recipients that every time I 
send attachments, usually 
PDFs or Word documents, 
they also receive an Explorer 


Window 

HelQ 

Show Fonts 

m 

Show Colors 

o&c 

Style 

► 

Alignment 

► 

Make Plain Text 


Quote Level 

► 


.htm attachment with every 
file. I've checked through all 
my Mail settings and can find 
no reference to this 
annoyance. Any ideas, or am 
I looking in the wrong place? 
Ken Newton 
Paradise Point, Qld 

There's probably a funny 
interaction between Mail's Rich 
Text format and the e-mail clients 
at the receiving end. I notice in 
the source of your e-mail the 
following: 
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You're certainly on the right 
track with the external 
FireWire/USB drive, Matt. I 
don't think .Mac will have the 
capacity for the sort of transfer 
you're looking for. 

Probably the best thing to 
do is to download a copy of 
Carbon Copy Cloner (see 
“Hot links”) A — this will allow 
you to make an exact copy 
of your iMac's HD in 
preparation for when you get 
the new machine. 

When you first boot up your 
new Mac, it will run the 
Migration Assistant, which will 
guide you through the transfer 
process. When it says to 
connect your old Mac with a 
FireWire cable, connect your 
external HD, and when it says 
to turn your old Mac on while 
holding down the T key, just 
turn your external HD on — 
your new Mac will then give you 
options about what to import. 


—B_3258100788_7639333 
Content-type: 
text/html; 

charset="ISO-8859-1" 
Content-transfer-encoding: 
quoted-printable 

<HTML> 

<HEAD> 

followed by more HTML 
information. I think it's this code 
which is being made into the 
.htm attachment. 

One way to confirm this is to 
choose "Make Plain Text" from 
the Format menu in Mail A. If 
recipients stop complaining, 
we've found the culprit. It's 
likely later versions of e-mail 
clients at the recipients' end 
would fix this problem, but 
that's unlikely to be a realistic 
outcome. At least you'll know 
what to do to reduce the 
reporting of the problem! 
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He’s dead, Jim 



3 

■ 1 have recently purchased a 
new 20-inch iMac and using 
Migration Assistant 1 
transferred all my data from 
my old PowerMac G4. 
Unfortunately the G4 still had 
Classic OS installed and it got 
transferred across as well. As 1 

never used Classic on the old 

G4 1 never thought to ensure 
that it didn't get transferred 

across. 

1 have since deleted Classic 
and all related applications etc. 

— but now every time 1 start 
my iMac 1 get an alias folder 
called "Desktop (Mac OS 9)" on 
my hard drive A and B. When 1 

delete this folder it asks for an 

admin password and when 1 
restart the computer the folder 
is there again. Please help me 
rid my system of Classic and 
any traces of Mac OS 9. 

Russell Owen 

Thornleigh, NSW 

The problem is that the invisible 
Desktop Folder previously used 
by Mac OS 9 has some items in 
it — Mac OS X is assuming you 
want access to those items, and 

so is kindly creating an alias to 
the otherwise invisible folder to 
give you that access. 

The easiest way to rid yourself 
of this is to drag all the items in 
the folder to the Trash, then 
empty the Trash. You should then 
be able to drag the folder icon on 
the title bar of the folder's window 
(next to the folder name) to the 
Trash — this icon on the title bar 
is called a proxy icon, because it 
acts as a proxy for the actual 
item the window represents. Put 
the alias into the Trash as well, 
then empty the Trash. 

You may need to authenticate 
as an admin user to delete that 
folder, but that should stop the 
alias from re-appearing. 



Folder, begone! 



■ I have a MacBook, and I 
recently plugged in (via Mini 
DVI to DVI) a Benq 17-inch 
LCD and it was all OK at the 
monitor's native resolution 
(1280x1024). I then closed the 
lid on the MacBook to use the 
external monitor only (I also 
use a USB keyboard, wireless 
mouse, with the power 
plugged in also). I then could 
not bring the laptop out of 
sleep and needed to restart 
the MacBook. The only 
resolution that I could then get 


with the external monitor was 
640x480 — anything else 
showed "no signal". 

I attempted to perform a 
PRAM reset to clear things, I 
now get no signal at all, even 
at 640x480. I have tested the 
monitor on another Mac (all ok 
at all resolutions), I also 
plugged my MacBook into 
another external monitor and 
had the same problem. 

I tried repairing my 
permissions from Disk Utility, 
no problems and no difference, 
I updated to the most recent 
OS update (vl 0.4.9) performed 
an EFI & SMC Firmware update 
all to no avail. 

Ivan Bice 

Modbury Heights, SA 

Ivan, what you're describing 
sounds like a hardware problem 


to me, unfortunately. The fact 
that the problem is replicating 
with a different monitor while the 
Benq monitor is working fine with 
another Mac does not bode well. 

I don't think the Apple 
Hardware Test (AHT) function of 
your install disk will nail down the 
problem, as I don't think they get 
down to the level of testing the 
mini-DVI port. But it won't hurt to 
try it — insert the install disk 
which came with your machine, 
then restart while holding down 
the Option key. This will bring up 
the Startup Manager (see “Hot 
links"). You'll then be able to 
select the AHT portion of the 
install disk and see what it says. 

I think you're probably at the 
point of getting the machine to 
your local service centre (call 
Apple on 133 622 or check out 
its web site for locations). 
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How to. 









Sleepy time 

Beginners 
start here 

■ Every Mac user is familiar 
with the fact that Macs like to 
sleep — Macs are set by 
default to enter a low-power 
mode (sleep) after ten minutes 
A. Low power modes in 
computers have become 
popular over the years as 
businesses (and home users) 
look to save money on their 
power bills and as the idea of 
reducing the impact of 
technology use on the 
environment has become more 
and more widespread. 

When a Mac goes to sleep, 
most of its operations are 
suspended — the contents of 
RAM are maintained (including 
currently running applications), 
but not further operations are 



performed. For example, if you 
put your Mac to sleep while it's 
downloading something, the 
downloading will stop. 

You can specify different 
times for the computer system 
and the monitor to go to sleep, 
and also set the hard disk/s to 
sleep when possible (when 
they're not being used, which 
is pretty rare when the main 
system is not asleep). 

Sleep is a great idea for 
computers (and I'm pretty 
partial to it myself), but it can 
cause problems. For 
example, if you've connected 
over the network to a 
computer that goes to sleep, 
the connection will die. 

Another problem relates to 
Mac OS X's UNIX underpin¬ 
nings. There are maintenance 
scripts (called daily, weekly 
and monthly) which are sched¬ 
uled to run in the early 
morning hours (between 
3:15am and 5:30am depending 
on the script) which rarely get 
the chance to run on most 
machines either through them 
being shut down each night, or 
going to sleep if they're left on. 

Because of the different way 
in which automatic tasks are 
scheduled in different versions 


of Mac OS X, it is possible with 
later versions of Mac OS X that 
the regular scripts may run at 
some point after the machine 
is woken up, but it's not guar¬ 
anteed. These scripts help 
stop temporary and log files 
from expanding to the point of 
filling your HD by compressing 
and rotating the log files and 
deleting scratch and junk files. 

To see when the scripts were 
last run, open a Finder window, 
and choose "Go to Folder" 
from the Go menu, then type in 
/var/log/ B — look for 
"daily.out", "weekly.out" and 
"monthly.out". If these files 
don't exist, the scripts have 
never run on your Mac. You'll 
see whether the scripts have 
run recently or not by looking 
at their modified date C. 


If you want to run the scripts 
manually, you can download 
programs like MacJanitor (see 
“Hot Ii8nks”), a freeware utility 
specifically designed to run the 
periodic scripts, or other main¬ 
tenance programs like Cocktail 
(see “Hot links”), which goes 
well beyond just running the 
scripts. You can also run the 
scripts from the Terminal by 
typing the following 
commands: 

sudo periodic daily 
sudo periodic weekly 
sudo periodic monthly 

You'll be prompted for your 
admin password if you use 
those Terminal commands. 

A lot of information about the 
periodic maintenance scripts 
can be found at The X Lab (see 
“Hot links”). 


eeo 


\ Searching “log” 

A 0 



1 item 

© ® 

Servers 

Computer 

Home Others... 

Save J © 

Search for 

.oud 


- + 

▼ Other 

1 daily.out 


Today at 21:17 



Faster restore from .Mac 

Microsoft 

Reader tip 

■ Users of the .Mac Backup 
program may've noticed it 
can be very slow in restoring 
backup files from an 
external hard drive, even if 
it's only one file you are 
trying to retrieve. 

A faster way is to right-click 
or control-clickon one of the 
incremental Backup files, 


(probably the last backup file 
or older depending on the age 
of the file you wish to restore) 
and choose “Show Package 
Contents”. This will display a 
Contents folder. Open this 
folder and the Contents folder 
within it and then double-click 
on the file called 
Backup.sparseimage. 

The sparse image will load on 
the Desktop like a hard drive 
and it's just a matter of 
navigating through the file 
structure (which should be the 


same as your Mac) until you 
find the file/s you wish to 
restore. Drag them to a 
location on your hard drive 
(say, a restore folder) and 
you're done. 

Colin Lee 
Concord, NSW 

Each month, Microsoft 
gives a free Notebook 
Optical Mouse valued at 
$70 to the Australian 
Macworld reader who 
submits the best tip. Sized for 


mobility and designed to be 
noticed, Microsoft Notebook 
Optical Mouse 3000 offers 
great comfort for either hand 
and is always good to go. E- 
mail your tip, together with 
your name, address and 
phone number, to 
matthew.powell 
@niche.com.au All 
reader tips 
published 
^ become the 
sole property 
of Niche Media. 
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THANK GOD 

FOR THE SALVOS 


Life on the streets for Rick* had 
become a living hell. 

As he sat at a computer on our 
StreetNet internet bus, Rick felt his 
life closing in on him. He’d been 
working the streets to survive and 
had fallen under the control of a 
violent pimp. If he spoke to anyone 
or tried to escape, his pimp had 
sworn to kill him. 

Rick desperately wanted our help, 
but how could he let us know? 
Then the solution struck him. 

He sent us an email using our 
StreetNet email system, pleading 
for us to get him out. 

The next time he climbed on 
board and logged on, he had 
his reply. And without his pimp 
being any the wiser, we secretly 
emailed him back and forth until 
we’d worked out just how to 
help him escape. 


A few nights later, Rick’s pimp 
was out searching the streets for 
him in vain. But Rick was long 
gone. We’d arranged a drive-by 
pick up straight off the street, and 
spirited him away. A few weeks 
later Rick was back home with 
his family, far away from harm. 


Rick’s story is a true story. And 
every week, The Salvation Army 
provides a way out and a second 
chance to young people like him 
who need better options in their 
lives. Please help us answer other 
cries for help by giving generously 
to our Red Shield Appeal. 

DONATE NOW I 
salvos.org.au/rsamac or 
call 13 SALVOS (13 72 58) 


MIBMI 


redshiMappeal 


WE ALMOST MISSED HIS 
CRY FOR HELP. PLEASE 
DON’T MISS OURS. 


a true story but we have changed his nai 
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Readme. 


Reviews of the latest computer books. 



Hot Unks 


Words on paper 


Looking Good In Print has 

been around for fifteen years and is 
now into its sixth edition. Changes 
from previous editions include 
updated illustrations and examples, 
extra tips and sidebars on new 
approaches to design, and a new 
chapter that covers different tech¬ 
niques for designing large docu¬ 
ments and publications. The book styles itself as a practical design 
guide for anyone into desktop publishing and is aimed at skill levels 
from beginner to professional. You're expected to be familiar with your 
Mac and your publishing software but it doesn't really matter whether 
you're using InDesign, QuarkXPress or even Word. 

Part one, Elements Of Design, covers the basic principles of design 
and the common tools available in desktop publishing software. 
Topics covered here are text, illustrations, photographs and colour. 
Part two, Putting Your Knowledge To Work, applies these principles 
and techniques to specific projects. You'll get right inside the art of 
designing newsletters, ads, brochures, and business cards. Finally 
you'll learn how to design print documents for internet distribution and 
output on various desktop printers. There's a great Gallery of Mistakes 
for you to learn from and some telling makeovers of dud designs 
The book is simply illustrated in black and white, which actually 
forces you to concentrate on basic design aspects without the distrac¬ 
tion of colour. As the intro says, the book is "not intended solely as a 
teaching aid, it also functions as a fully illustrated compendium of 
design possibilities". No surprise that Looking Good has become the 
bible of desktop publishers. You don't get into a sixth edition without 
nailing targets. 

InDesign CS2 for 
Windows and Mac in 
Easy Steps is as straightforward 
as you can get, considering the 
scope and complexity of InDesign. 
The Easy Steps series uses short, 
one or two-page lessons which 
contain a number of illustrated steps 
showing you how to operate a partic¬ 
ular feature of the software. The spacious layout, complemented with 
full-colour graphics, adds to the feeling of simplicity. An elephant flags 
things you should try to memorise, a cobra warns you of potential 
dangers and a chili gives you hot tips. Yep. 

There are nearly 150 lessons in the book divided into 16 chapters. 
A quick introduction to the workspace and page-building leads into 
basic text manipulation, images, objects, and colour. More advanced 


www.totaltraining.com 

Total Training video Instruction 


text functions — beginning with text wrap and type on a path — set 
you up for master pages, paragraph, character and object styles, 
tables and tabs. Combine your finished chapters into a book with table 
of contents and index and you're ready to print or export. This latter 
chapter covers printing a composite, preflight checking, using 
InDesign's Package command, and exporting to PDF or XML. 
Finished? Not quite. The last two chapters seem strangely out of 
sequence, first covering the rotate, scale, shear and free transform 
tools, transparency, drop shadows and feathering, and then creating 
paths with the pen and pencil tools. 

I doubt that this title is suitable for absolute beginners because of its 
economy of detail and its urge to hurry on to the next step. If you've 
had some experience with page layout it's a quick and efficient way to 
improve your skills. Or use it as a reference by picking a topic of 
interest from the complete list of steps in the menu. 

Adobe InDesign CS2 One- 
On-One, by contrast, is a total 
package. With 500 pages illustrated 
in full colour and DVD instruction 
from author and digital publishing 
guru Deke McClelland, there's not 
much left unsaid. The layout of the 
book itself is a stunning advert for 
what InDesign can do. 

The book integrates print and video in a “Read, Watch, Do” format. 
So, read the introduction to each chapter and watch the video lesson. 
Then work through the rest of the chapter and test your learning by 
matching 12 key concepts on the left-hand side of the page with defi¬ 
nitions on the right. You'll need InDesign CS2 to use the lesson files that 
come on the DVD and Mac OS 10.2.8 with 256 MB RAM, a DVD drive 
and a colour monitor with 1024x768-pixel resolution. It's also recom¬ 
mended you install the video lessons onto your hard drive, particularly 
if you have an older machine. The video quality is exceptional and 
McClelland is a knowledgeable and enthusiastic instructor. ^ 


■ The DVD lessons for McClelland's book were 
produced by Total Training which offers a wide range of video 
instruction. The product list includes the complete Adobe 
family of software, a selection of Microsoft products and the 
Final Cut Studio suite from Apple. It already has Adobe CS3 
material available with over four hours of free samples. 


Keith has been a Mac addict since 1984 and still can’t fathom 
why there is anyone who isn’t. 


Author Roger C Parker 
Publisher Paraglyph 
ISBN 193309706X 
RRP $55.00 



Looking Good 


'"Print 

' stmifdMon 


Author Robert Shufflebotham 
Publisher Computer Step 
ISBN 1840783044 
RRP $34.95 



Author Deke McClelland 
Publisher O'Reilly 
ISBN 0596100973 

RRP $79.99 
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o J introducing the all new 

dlo transdock : road ready music & motion 

Latest generation of the award-winning TransPod, the best-selling way to play 
and charge your iPod on the road 

No installation required; simple to move from car to car 

Powerful integrated antenna for even stronger iPod transmission through your FM radio 
Now with video output for showing iPod downloads on your mobile video system 
Built-in USB connection to simultaneously charge your cell phone or other electronic device 
Enhanced design with more flexible mounting arm 

Two interchangeable faceplates included; others available for purchase online 
Four assignable presets and indigo blue backlit LCD display for ease of operation 
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^iuxxid your ipod :: your lifestyle :: your choice 



MM 

Available from all major retailers For local resellers contact hipgizmos.com For more product details visit dlo.com 
phone 03 9532 3300 fax 03 9532 3211 email sales@iworldaustralia.com.au web iworldaustralia.com.au 
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Competition. 








G simms 

creating more opportunities 



icetv 


u 



El Gato, IceTV, Simms International and Australian Macworld 
are teaming up to offer three readers the opportunity to win 
fabulous prizes including EyeTV Diversity tuners paired with 
subscriptions to the excellent IceTV electronic programming 
guide as well as cool accessories. 

EyeTV Diversity is a revolutionary version of the popular 
TV tuner for Macs, allowing you to watch and record TV, 
even fast-forward and rewind live TV. The Diversity plugs 
into a USB port and includes a high-powered antenna, 
allowing reception of DVB-T (terrestrial digital TV) signals 
even in poor reception areas or in a car travelling as fast as 
160km/h (recommended for the back seat only). Diversity also 
includes two separate tuners, meaning you can watch one 
program while recording another, or watch two programs at 
once with picture-in-picture. 

EyeTV products always come with a 30-day trial subscrip¬ 
tion to the IceTV program guide, but if you win this competi¬ 
tion you’ll get a full 12-month subscription to the service, 
which enables one-click recording on the EyeTV and even 
remote recording via the internet. EyeTV is pretty good, IceTV 
makes it great. 

But wait, there’s more. On top of all this, Simms International 
is providing a Kingston U3 2GB DataTraveler High-Speed Flash 
Drive for plugging into your other USB port and recording 
programs on the go (or any other data you wish to store) for 
all three winners. 

For second and first prize winners, there’s also an STM Sphere 
laptop bag in pink and charcoal for carrying your laptop, your 
EyeTV Diversity and your High-Speed Flash Drive about. 

And in case that’s not enough to grab you, there’s also a rocking 
iDog by Hasbro for the first prize winner. iDog is a robotic pooch 
that dances to your iPod’s music with expressive lights, sounds 
and movements. It’s the veiy definition of diversity. 


How to enter. 

To win this incredible prize pack, you need to unleash your 
creative muse. Simply write a limerick (or two, or three - 
multiple entries are permitted) which incorporates at least two 
of the prizes or prize sponsors. That is, you must include some 
selection of these words: El Gato, EyeTV, IceTV, Simms, 
Diversity, Sphere, iDog, DataTraveler and Australian Macworld 
(or AMW). If you can manage a single limerick (a good one) 
that includes all of the above, you get a special bonus prize. 

The winner of the competition will be judged (by the edito¬ 
rial staff of Australian Macworld] to have exercised the greatest 
creativity and rhyming skill in the composition of their limerick 
or limericks. Chance plays no part in this contest. 

Send your entries to matthew.powell@niche.com.au with the 
subject header “There once was a man” or by post to “There 
once was a man”, Australian Macworld , 170 Dorcas Street 
South Melbourne, Victoria 3205. Entries must be received by 
5pm on Tuesday the 26th of June 2007. 


THERE ONCE WAS A MIN 

COMPETITION 


Conditions of entry. Instructions on “How to enter” form part of the conditions of entry. Entry is open to all readers of Australian Macworld except employees of Niche Media, El Gato, IceTV, 
Simms International, their immediate families and agencies. The competition opens at 9am on Wednesday the 30th of May 2007 and closes at 5pm on Tuesday the 26th of June 2007. Entries received 
outside these times will not be accepted. Entry is by email to matthew.powell@niche.com.au with the subject header “There once was a man” or by post to “There once was a man”, Australian Macworld , 
170 Dorcas Street South Melbourne, Victoria 3205. Entries will be judged on creativity and skill - there is no element of chance. Multiple entries are permitted. Judges’ decision is final. The prize 
consists of three EyeTV Diversity tuners, three 12-month IceTV subscriptions, the Kingston U3 2GB DataTraveler Flash Drives, two STM Sphere laptop bags in pinks and charcoal and one Hasbro iDog. 
Prizes and prize values are subject to change. Winners' names will be published in the August issue of Australian Macworld, on sale Wednesday 25 July 2007. 
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Ratings key 

Outstanding 

Very good 

Good 

Flawed 

Unacceptable 

Dangerous 




AMW lab: 
big flat monitors 

Size still matters 

W HEN AMW lab last looked at the 30" Apple Cinema 
Display (ACD30), along with competitive models from 
other vendors, we also had to borrow a late model 
PowerMac G5 with “dual-link DVT’ support on its graphics card. 
This time around Apple loaned us a MacBook Pro notebook. This 
portable powerhouse had no trouble driving the 30” monster 
display at its maximum 2560x1600 resolution. And you can still 
use the notebook’s built-in screen while displaying a different 
image on the 30" LCD alongside. 

For graphically-oriented professionals, a MacBook Pro for the 
road, with a whopper screen and some extra storage for the 
studio, might well be the best fit-out you can buy. Of course if 
money is no problem, or you don’t require portability, or if you 
want to drive two of these displays at once, you’ll need to spring 
for a desktop-bound Mac Pro. The good news is the price of these 
very large display panels has been falling since we reviewed them 
last year, which will make it easier to afford that Macintosh 
upgrade at the same time. 


We evaluate, 
rigorously test 
and give detailed 
assessments of 
new-release 
software and 
hardware. 
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Test drive. 



APPLE CINEMA HD DISPLAY 

Type 

30" TFT LCD 

Rating 

m 

Pros 

Comes from Apple, includes 

FireWire ports 

Cons 

External power pack, single DVI port, 
tilt adjust only 

Ports 

DVI, USB x 2, FireWire x 2 

SRP 

$2798 

Distributor Apple 131 622 

Reviewer 

Ian Yates 

Hot links 

www.apple.com.au 



DELL MONITOR 3007WFP-HC 

Type 

30" TFT LCD 

Rating 


Pros 

Tilt, swivel and height adjustable 

Cons 

Single DVI port 

Ports 

DVI, USB x 4, Camera card reader 

SRP 

$2399 

Distributor Dell 02 8972 5061 

Reviewer 

Ian Yates 

Hot links 

www.dell.com.au 



Apple would now like you to pay $2798 for one of these 30" 
displays, which is a whopping $1127 discount compared with the 
price asked a year ago. However, as always, it pays to look at 
what else is on the market to do the same job, and this year there 
are several more vendors competing in the high resolution 
30"LCD display market. AMW lab collected 30" displays from 
Samsung, Dell and HP to compare with the Apple offering, and 
we also looked at slightly smaller displays from both NEC (26") 
and Dell (27"). All the 30" LCD displays can handle 2560x1600 
resolution while the smaller monitors peak at 1900x1200, which 
is the same resolution offered by Apple on its even smaller 23" 
Cinema Display at $1399. 


Real estate. Any display with a 30" diagonal size makes its 
presence felt immediately you open the carton. Now that these 
things are made using LCD panels instead of glass tubes, one 
person can easily lift and locate them, but make sure you clear 
some serious real estate on your desk before attempting the 
manoeuvre. These displays are all designed to be driven at their 
maximum resolution - if you just need whopping big writing 
you can achieve the same result buying a similar-sized TV with 
computer-input facility for a lot less money. If you live inside 
palette-laden applications like Adobe’s Creative Suite or Apple’s 
FinalCut HD Pro, then you already know what you’d do with 
this sort of real estate. 



NEC MULTISYNC LCD2690WUXI 

Type 

Flat Panel Monitor 

Rating 


Pros 

Tilt and height adjustable 

Cons 

No USB extension ports, lower 
resolution than 30" displays 

Ports 

DVI x 2, VGA 

SRP 

$2299 

Distributor NEC 02 9877 2333 

Reviewer 

Ian Yates 

Hot links 

www.nec.com.au 



DELL MONITOR 2707WFP 

Type 

Flat Panel Monitor 

Rating 

W'/ 2 

Pros 

Tilt, swivel and height adjustable, 
multiple input sources 

Cons 

Lower resolution than the 30" models 

Ports 

DVI, VGA, S-Video, Component, 
Composite, USB x 2 

SRP 

$1499 

Distributor Dell 02 8972 5061 

Reviewer 

Ian Yates 

Hot links 

www.dell.com.au 
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All your business 
processes in a 
single application 



For example, you can have a double-page spread of an A4 magazine open inside InDesign 
and you can clearly read and edit the text, even at 8.5 points, without zooming. It has 
never before been this easy to see the knock-on effect of text changes across several 
pages. Audio editors will also appreciate being able to view multiple tracks at once, as well 
as having easy access to palettes without having to hide or move windows around. 
Photoshop mavens will be able to edit individual pixels. If video editing is your bag, 
Apple would like you to buy two of these monsters, one for editing and all the effects 
palettes you can possibly imagine, and another one alongside as your preview device, 
instead of dragging a broadcast quality HD monitor onto the desk. Everything in this 
review can display HD content at full resolution. 

None of the four 30" LCD displays we reviewed can accept any input source other than 
their DVI sockets, so no, you can’t use them as a replacement TV unless you route the 
TV signals through the Macintosh first. They all support resolutions about twice that 
required for HDTV so it would be overkill if your intention is to upgrade your TV and 
your Mac display by writing only one cheque. Of the two smaller screens, the NEC offers 
a VGA port in addition to its DVI ports, but the Dell 27" lets you connect almost anything 
to the display. With the addition of a set-top box the Dell 27" can do double duty as a 
TV replacement, albeit more expensively than a vanilla TV. 

On test. Looking at any of these monitors, the quality and colour of the display is 
simply stunning - it only takes a few days before you start to think 30" is just about the 
right size for a display panel. Apple’s “floating in space” design is certainly chic, matches 
your other brushed aluminium toys from Cupertino, and the asking price is now the 
second-lowest on offer. Despite asking for even less money, Dell also includes camera- 
card slots on the side of the display, which could be a very handy feature if you are using 
the monitor in a photographic studio. 

Although the others displays extend your USB ports to the monitor from the back of 
your Macintosh, you would still need to provide your own separate card reader. Only the 
Apple monitor extends the FireWire ports to the monitor, which could well be a crucial 
decider if you regularly need to connect a camcorder or similar device to your Macintosh. 
Because they aren’t designed to replace TV sets, none of these units came equipped with 
remote controls - there’s nothing to control remotely except the power switch anyway, 
except for the “baby” Dell’s multiple inputs. 

Australian Macworld’s buying advice, if you want the most real estate you 
can get, and you want it right in front of your face for creative work, any of these 30" 
displays will more than satisfy. If you need to match your decor with your other Apple 
acquisitions you won’t be disappointed with Apple’s 30" Cinema Display and your finan¬ 
cial penalty is now much lower for remaining loyal to the fold. However, the other vendors 
provide swivel and height adjustment while Apple only provides tilt, which might be 
important in some work environs. While HP would like you to pay an extra $200 above 
the Apple price for a fully adjustable stand, Samsung and Dell give you the same capacity 
with a price below Apple’s. Dell is still asking less than al the other vendors and the price 
includes delivery. Which is hard to ignore. ^ 



Accounts 
Job Costing 

Contact Management / CRM 
Point of Sales 
Stock Control 
Service and Repairs 
and more... 

Suitable for businesses of any size 


HansaWorld Australia Ltd. 
Tel: 0418 601 868 
Email: wood@hansaworld.com 




HANSAWORLD 

mmmm enterprise 
















068 


Test drive. 


Rating 

m 

Pros 

Imaging and productivity enhancements throughout; superb 
new image-alignment and monochrome-conversion tools; 
dramatically improved Camera Raw module 

Cons 

Interface has some rough edges; some compromises in 
smart-filter functionality 

OSX 

10.4 

Processor 

Universal 

SRP 

$355 

Publisher 

Adobe Inc 

Distributor 

Adobe Asia-Pacific 1800 504 971 

Reviewer 

Jim Heid 

Hot links 

www.adobe.com.au, 

blogs.adobe.com/jnack/2007/02/nondestructive.html 


Camera Raw 4.0 - Nikon D200 



INDESIGN CS3 


Type 


Page-layout application 


Rating 




Pros Creative new Photoshop-style effects; enhanced style 

features; text variables and object-level search-and-replace 
help keep content updated 


Cons Interface still somewhat cluttered; notes can’t be applied to 

objects other than text; transparency cannot be applied to 
text selections 


osx 


10.4 


Processor 


Universal 


SRP 


$355 


Publisher 


Adobe Inc 


Distributor Adobe Asia Pacific 1800 504 971 


Reviewer 


Galen Gruman 


Hot links 


www.adobe.com.au 
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ADOBE CREATIVE 
SUITE 3: PART ONE 

Revolutionary as well as evolutionary — 
especially for Macromedia users. 


A DOBE’S long-awaited Creative Suite 3 has finally 
started to ship, at least in its Print and Design editions. 
The Production edition, with all the video and audio 
goodies, ships soon and the Master Suite with everything follows 
not long afterwards. 

We’ll be looking at the various components in Creative Suite 3 
in detail over the next few issues - it’s too big for one maga¬ 
zine. This issue we’re looking at the anchors of the Print and 
Design suites - Photoshop, InDesign, Illustrator and the 
Macromedia import Dreamweaver, which replaces GoLive while 


incorporating some of its good points. 

Next issue we’ll take a look at Photoshop Extended, Bridge, 
InCopy and more Macromedia refugees in Contribute, Fireworks 
and Flash. After that we expect to look at the video and audio 
applications, some of which are returning to Mac after an absence 
(like Premiere Pro) and some of which will be making their debut 
on the better platform (like SoundBooth and Encore DVD). 

Adobe has left nary an application unturned in its extensive 
stable with this update. It’s a lot to take in, so we hope you’ll join 
us for the ride. 
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ILLUSTRATOR CS3 


DREAMWEAVER CS3 


Type 

Vector illustration application 

Rating 

\\\\'* 

Pros 

Intel-native; excellent new colour features; helpful interface 
tweaks; useful improvements to the Control panel 

Cons 

Basic colour picker still a bit of a hassle; no changes to some 
older features, such as the 3D tools; can’t create multiple- 
page documents 

OSX 

10.4 

Processor 

Universal 

SRP 

$355 

Publisher 

Adobe Inc 

Distributor 

Adobe Asia Pacific 1800 504 971 

Reviewer 

Ben Long 

Hot links 

www.adobe.com.au 

LIVC V-VJIUI- 


Artwork colors 




a 

CL + 

3 



Type 


Web-design application 


Rating 




Pros Spry Framework for Ajax now included for enhanced site 

interactivity; Photoshop integration; easy-to-use CSS layouts 


Cons 


Server behaviours and database tools need updating 


osx 


10.4 


Processor Universal 


SRP 


$355 


Publisher 


Adobe Inc. 


Distributor Adobe Asia Pacific 1800 504 971 


Reviewer 


David Sawyer McFarland 


Hot links 


www.adobe.com.au 
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Project Turn Your Bathtub into a Hydroponics Farm 

^ 0 file:///Macintosh%20HD/Users/dave/Desktop/Cha| ▼ 


Cosml@»2.0 


Your online guide to apartment farming 


HOME FEATURES ASK THE EXPERTS $ 


C? Related Stories 




Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna allquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation utlamcorper suscipit lobortis nisi ut 
aiiquip ex ea commodo consequat. Duis autem vel eum iriurc. 

Introduction Material! Stcp-by-Step Dealing with 


Subscribe to the National 

Exasoerator Today’ 


protected. Information 


K part of our network's 


Lorem Ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim 
veniam, quis nostrud exerci tation 
utlamcorper suscipit lobortis nisi ut 
aiiquip ex ea commodo consequat. 

Ouis autem vel eum iriure. 

Lorem ipsum dolor sit amet nisi ut 
aiiquip ex ea commodo consequat. 

Duis autem vel eum iriure. 
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PHOTOSHOP CS3 

Sprawling upgrade offers new features and goes Intel-native 


T T’S simple, really: if digital imaging is an important part of 
your creative life, you’ll want Adobe Photoshop CS3. The new 
version provides so many improvements in so many areas 
that no serious digital photographer, video artist, or designer 
should be without it. 

But although the program is a must-have, it isn’t perfect. While 
some of Photoshop CS3’s new features shine, others need polish. 
What’s more, Photoshop now comes in two flavours, so you’ll need 
to decide between the standard version and the pricier, more fully 
featured Photoshop CS3 Extended (which we’ll review next issue). 

Interface hits and misses. Photoshop CS3 sports numerous 
user-interface enhancements, many of which appear across the 
CS3 product line. Fortunately, Adobe didn’t change the vast 
majority of keyboard shortcuts that many Photoshop users 
perform in their sleep - so Photoshop veterans will feel at home 
even as they enjoy exploring their new surroundings. 


Foremost among these enhancements is a new scheme for 
managing Photoshop’s many tool palettes, now called panels. 
Panels can reside in docks that you can show and hide with a 
keystroke and have appear or disappear as you mouse toward or 
away from the edge of your screen. You can drag panels between 
docks and opt to have panels be represented by space-saving 
icons: click on an icon, and it expands into a panel. Spend a few 
minutes customising your panels and docks, and you can create 
a very efficient workspace. 

Alas, although you can stash free-floating panels on a second 
display, you can’t group them into docks that reside there. In general, 
Adobe could have done a better job of creating workspace presets 
that took advantage of a second display, as Apple did with Aperture. 

Another panel-related quibble: In Illustrator CS3, you can 
customise panels so they appear in muted greys that distract less 
from the image you’re working on. Photoshop CS3 provides no 
such nicety. 
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Test drive. 


Other usability improvements abound throughout Photoshop CS3. 
The new Black 8t White adjustment command lets you control how 
an image’s colours are converted to greys by clicking and dragging 
directly on the image instead of futzing with dialog-box sliders. 
Photoshop CS3’s Channel Mixer and Curves dialog boxes now let 
you save and recall presets. (The new Black 8t White dialog box 
does, too.) And the Print dialog box has been completely remod¬ 
elled. Replacing the old Print With Preview dialog box, it provides 
a larger image preview that’s colour-managed, reflecting changes 
when you choose different rendering settings and printer profiles. 

Despite these interface improvements, Photoshop remains a 
daunting program for imaging newcomers. The little smatterings 
of engineer-speak that you find here and there don’t help. For 
example, Photoshop’s Brightness/Contrast command is greatly 
improved in CS3, but Adobe hides access to the old-style 
Brightness/Contrast adjustment command behind an option called 
Use Legacy. Exactly what will that phrase mean to a professional 
photographer who’s only now making the move to digital? (It 
certainly doesn’t provide any warning that it’s a substandard way 
to adjust brightness/contrast.) 

Better images. Photoshop users have long relied on features 
such as the Channel Mixer to control the conversion of colour 
images to black-and-white. The new Black 8t White command 
makes the process much easier. 

The Black 8t White dialog box sports presets that simulate 
numerous film filters; there’s even a preset that simulates infrared 
film, though it often blows out image highlights. As for the 
Channel Mixer, it has also been improved and now offers its own 
black-and-white conversion presets. 

The venerable Curves dialog box gets some long-overdue atten¬ 
tion in Photoshop CS3, gaining new controls that make it the 
best place to adjust image tonality. Like the Levels dialog box (its 
tone-adjustment partner in crime), the Curves dialog box now 
lets you make black-point and white-point adjustments. As with 
Levels, you can show shadow or highlight clipping by pressing 
the Option key while moving the black- or white-point slider. A 
histogram display, several useful tonal presets, and new curve- 
display options round out the revamp. 

Attention to detail. Camera Raw 4’s Retouch Tool lets you clean up 
sensor dust. Here, a spot in the lower right corner of the image is being 
cleaned up. 



( Str* Imtgt.T') nofrcto 14 fct 1872 2192 U0.9Kn. 290 m ( Op«it fcmQ»~~ ) ( Cinctl ) ( Pont ) 


Like Adobe’s Photoshop Lightroom, Photoshop CS3 includes 
Camera Raw 4, the latest version of what many people regard as 
the best raw-image processor available. Camera Raw 4 sports a 
large array of new image-processing capabilities, including 
superb monochrome conversion and new controls for lighting, 
tonality curves, and colour. The Camera Raw window even has a 
new Retouch tool that lets you do rudimentary cloning and dust- 
spot removal - great for getting rid of sensor dust spots that 
appear in every frame of a shoot. 

It’s also worth noting that you can now open JPEG and TIFF 
images in the Camera Raw window and apply non-destructive 
edits to them. This has some interesting workflow advantages - 
for example, a news or sports photographer can use it to apply 
non-destructive edits and submit them, along with the original 
JPEGs, to a waiting photo editor. On his must-read blog, 
Photoshop product manager John Nack has published some inter¬ 
esting thoughts about this (see “Hot links”). 

Filters get smarter. With each new version, Photoshop 
becomes less destructive — it gains new features that enable 
you to alter images without changing their original pixel data. 
In Photoshop CS3, you can, for the first time, apply image 
filters non-destructively. Select a layer and choose the Filter: 
Convert For Smart Filters command, and Photoshop converts 
the layer to a smart object that you can apply filters to. Better 
still, you can change filter settings at will, and you can even 
reorganise the order in which the filters are applied, by 
changing their position in the Layers panel. A smart filter also 
has a built-in layer mask, so you can selectively paint away 
parts of the filter’s effects. 

Smart filters provide more imaging flexibility, but with 
compromises. For example, retouching a smart object requires 
extra steps if you want to paint, dodge, heal, or erase: In those 
instances and others you must double-click on the smart object, 
make changes in a separate window, and then save and close 
to return to your image. And while being able to selectively 
turn filters off and on is convenient, when you turn a filter 
back on, Photoshop must crank through the filter’s calcula¬ 
tions all over again. These compromises are understandable 
from a technical standpoint, but they can discourage experi¬ 
mentation. Turn the Lens Correction filter off and on a couple 
of times on a 16-bit, 10-megapixel image, and you’ll quickly 
understand — or maybe not so quickly. 
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Stark contrast. The new Black & White dialog box provides several 
presets that simulate various film filters — even infrared. Photoshop 
CS3’s new Clone Source panel appears at the right edge of this screen; 
its dock is collapsed to icon view. 

Selecting and retouching. Making detailed selections in 
an image is often a tendon-taxing experience. Photoshop CS3’s 
new Quick Selection tool makes it easier. Activate the tool and 
paint across an image, and Photoshop samples a range of 
colours or shades and draws a selection where it detects signif¬ 
icant differences. 

As with any “automatic” selection tool, Quick Selection works 
best when there are fairly significant differences in colour or 
tonality between edges. With subtler edges, the selection tends 
to stray, but you can clean up sloppy selections by pressing the 
Option key while painting, or by using other Photoshop selec¬ 
tion-tweaking techniques, such as the Lasso tool. 

Speaking of selections, Adobe has plucked the Feather 
command from the Select menu. Its successor, Refine Edge, 
provides a dialog box that lets you feather a selection, as well as 
expand and contract it in various ways. This is a great enhance¬ 
ment for tweaking selections and layer masks created from them. 
The Refine Edge command also offers new Radius and Contrast 
sliders for even more precise control. 

For serious retouchers, an even better enhancement is the new 
Clone Source panel. Its Overlay option lets you see a translucent, 
tracing-paper-like version of the source image beneath the brush 
as you paint, making it easy to precisely position your pixels - 
no more flying blind as you clone. The Clone Source panel also 
lets you scale and rotate the pixels you’re copying - great for 
special creative effects. 


delays of a few seconds were common as Photoshop ruminated. 
On the iMac, Auto Enhance was far more responsive. 

Line it up. Several Photoshop CS3 improvements involve 
aligning multiple images or multiple image layers. The new 
Auto-Align Layers command lines up a set of selected layers, 
moving and scaling the layers as needed. It’s ideal for combining 
multiple versions of a group shot: put each shot in a layer, align 
the layers, and then use layer masks to selectively show and hide 
portions of each layer until you’ve created a photo in which 
everyone’s eyes are open. 

Photoshop CS3 Extended takes image alignment even further 
by enabling you to align and process multiple images to remove 
digital noise - and even people. That feature is so useful for 
mainstream digital photography that it really belongs in the 
standard version. 

Photoshop’s Photomerge feature, which stitches multiple 
images into panoramas, is also dramatically improved in CS3. 
In earlier Photoshop versions, ugly diagonal lines often 
appeared at the blend points between shots. In my CS3 tests, 
these artefacts rarely occurred, and when they did, it was due to 
sloppily shot originals. 

Adobe has also enhanced two features that originally debuted in 
Photoshop CS2. The Vanishing Point feature, which lets you edit 
and paste graphics in perspective, now supports multiple image 
angles. And Photoshop’s high dynamic range (HDR) features now 
provide better results. Both the vanishing-point and HDR features 
are particularly powerful in Photoshop CS3 Extended. 

Photoshop CS3 includes Device Central, a program that lets you 
preview how content will look when displayed on a variety of 
mobile devices. With Photoshop (and Illustrator) CS3, you can 
use Device Central to see how images will look when displayed 
as wallpaper or as user-interface elements. With Flash CS3 and 
Dreamweaver CS3, you can test interactive designs. 

At the other end of the size spectrum, Photoshop CS3 lets you 
export large, high-resolution images for web viewing using the 
Zoomify technology. When you export an image for Zoomify, 
Photoshop creates a bare-bones web page containing the HTML 
code necessary to display the image and the Zoomify panning 
and zooming controls. It’s a slick way to deliver extremely high- 
resolution images. 

Australian Macworld’s buying advice. Photoshop CS3 


Native performance. For Mac users, one of the best reasons 
to upgrade to Photoshop CS3 is that it now runs natively on Intel- 
based Macs. In Macworld Lab tests performed on a 2.66GHz dual¬ 
core Xeon Mac Pro, Photoshop CS3 took about half as much time 
to start as the non-native CS2. A suite of 16 scripted tasks performed 
on a 50MB image was completed nearly 60 percent faster. 

The stopwatch doesn’t tell the entire story. I tested Photoshop 
CS3 on two machines: an aging dual-2GHz Power Mac G5 and a 
brand-new 2.33GHz iMac Core Duo. Photoshop CS3 was much 
more responsive on the Intel-based iMac. For example, the Quick 
Selection tool provides an Auto Enhance option that fine-tunes 
a selection when you release the mouse button. On the G5 system, 


packs refinements and additions that will please digital imagers 
of eveiy kind. There’s room for some interface polish here and 
there, but CS3 is also the most refined version of Photoshop yet. 
And while Intel processors deliver the best experience, CS3 
performs acceptably on older Macs. 

So should you consider Photoshop CS3 or its Extended cousin? 
If you’re into video, 3D graphics, or scientific and medical imaging, 
CS3 Extended is for you. I’d give my right mouse button to have 
CS3 Extended’s image-alignment features in the standard edition, 
but aside from that, the dividing line is fairly straightforward. 

And the bottom line is that Photoshop CS3 is the best, most 
full-featured image-editing program available for photographers 
and designers. ^ 
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Test drive. 



INDESIGN CS3 

Abundant enhancements and refinements equal 
an enticing upgrade 


A DOBE InDesign CS3 is chock-full of enhancements and 
new features, but very few of them will create a stir among 
designers the way version 2.0’s transparency feature did. 
Nor does the new version extend the program into new areas, as 
InDesign CS2 did with its bevy of additional text-management 
functions. But don’t let that first impression fool you. InDesign CS3 
will grow on you as its improved utility becomes more obvious in 
day-to-day work. 

You’ll first notice the new user interface, which offers more screen 
space for your layouts. The new docks keep the layout window 
inside of them, so there are fewer objects to overlap your document 
window, and the ability to collapse panels (previously called 
palettes) into small icons on the dock really frees up space. The 
expanding Control panel, which is located by default at the top of 
the screen, gives you access to more functions when you’re working 
on a high-resolution monitor. 

The revamped interface helps overcome the difficulty of fitting 
InDesign on a 1024x768-pixel or smaller screen, but you’ll find that 
it still feels cramped at that size. For example, in the full-size panel 
view, the text-oriented panels are reduced to just their tabs, so they’re 
useless unless you remove or resize other panels so they can grow. 

Practical additions. Dig a little deeper, and you’ll find my 
favourite addition: the expanded Find/Change dialog box, which 
now lets you search and replace object attributes (such as strokes, 
fills, and text wrap), makes easy work of adjusting your layout. 
And thanks to a new glyph-oriented pane, the new dialog box also 
makes working with special symbols effortless. 


Designers will also like the expanded special effects features, 
which invoke Photoshop-style effects such as Bevel and Emboss 
and Inner Shadow. InDesign can apply these effects separately to 
an object’s contents, its frame, or to the object as a whole, which 
brings very rich creative capabilities as you mix and match the 
effects. You still can’t apply an effect — not even a basic trans¬ 
parency - to text selections (as QuarkXPress 7 can); instead, an 
effect is applied to all of a frame’s text. 

Publishers of specialty documents such as catalogues and research 
papers will get a lot of use out of the new Text Variables feature. 
Although InDesign still can’t insert cross-references to other text 
elements inside the same document (for example, a page-number 
reference to a sidebar on a different page, which can update when 
the text is reflowed and pages are renumbered), it can do pretty 
much everything else, such as inserting the date, the file name, the 
chapter number, and running heads and footers based on each 
page’s headings - not just on the user-specified text that XPress 
6’s text-synchronisation feature first introduced. And the Text 
Variables feature gives you a lot of control over the formatting of 
these elements. 

The ability to import other InDesign documents into a layout 
makes it much easier to create composite layouts. For example, 
you can import an ad file into a magazine layout, so the ad is auto¬ 
matically updated in the magazine. You can even edit that ad from 
within the magazine layout (it opens in a new window). 

InDesign CS3 also lets you export layouts in XHTMF format, 
something competitor XPress has been able to do for years. Unlike 
XPress, InDesign doesn’t tiy to reproduce the layout as a web page; 

instead, it converts the graphics to web-native 
formats and applies CSS style names to the 
exported text based on your paragraph styles. The 
idea is to prepare the InDesign content for design 
work in a program like Dreamweaver. If your web 
pages don’t look like your print pages, that’s OK - 
but it would be nice to have an option to simulate 
the print page layout when desired. To get a more 
print-like version of your layout for web use, 
InDesign CS3 does add the ability to export to the 
Digital Editions’ eBook format, which more closely 
resembles PDF than HTMF in its visual richness. 


Lots of refinements. Most of InDesign CS3’s 
enhancements are subtle or specialised. For 
example, the OpenType controls now allow for 


Not so squeezy. The ability to collapse panels helps 
free up your screen for the layout you’re working on. 
And many Photoshop-style special effects are available 
through the Effects panel. 
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This way and that. The new effects give designers 
a way to express their creativity. Here, a designer 
experiments with several effects combinations. 


use by InCopy users; previous versions required 
that you buy your own copy of InCopy to do 
that. That also adds more interface elements to 
wade through. Unless your company uses 
InCopy, you may want to disable InDesign’s 
InCopy-related plug-ins - though doing so 
inconveniently wipes out the list of recently 
opened files when you close and then relaunch 
the program. This is likely a bug, as the Open 
Recent option in the File menu returns after I 
opened a file, but the previously opened files 
no longer appear in the menu. 

Still missing. No program is ever 
complete, it seems. I can think of more 
improvements Adobe could make to 
InDesign, such as supporting the use of 


positional forms found in Arabic text and in some western script 
fonts. And you can now turn off optical margin alignment for 
individual paragraphs. 

Table and cell styles make table formatting easier to apply and 
change. Style groups help you manage the many styles a complex 
document can have. Nested styles - a way to apply a series of 
styles within a paragraph based on rules you specify - can now 
repeat rules, making them more flexible. 

Script developers now have access to all of InDesign’s internal 
functionality, so they can write more-capable scripts. They can 
even attach scripts to menu options and other interface elements 
so the scripts run automatically when users choose a menu option 
or click on a button. And users can undo a script’s internal oper¬ 
ations one by one, not just the entire script. 

InDesign lets you customise the Control panel’s array of 
buttons, as well as what menu items display - you can even 
apply colours to individual menu options. The Glyphs panel now 
shows recently-used special characters, providing easier access 
to them. A similar convenience is the new ability to save search 
queries for reuse in the Find/Change dialog box. And helping to 
ease the importing process, InDesign CS3 lets you set the defaults 
for how graphics are fit to frames. 

The automatic bulleting and numbering feature has been 
enhanced to support these features in Microsoft Word and to 
provide more control over bullet and number formatting and 
positioning. And you can override non-printing layers in the 
Print dialog box, so you no longer have to cancel the print job 
first. There are dozens of similar improvements, all of which are 
useful to at least some users. 

A few enhancements are still partly baked. For example, you 
can now add non-printing notes to text, using a feature that was 
previously part of the InCopy workgroup editing add-on program. 
But you can’t add notes to other objects, and InDesign can’t 
convert its notes into PDF comments when you export your layout 
to Acrobat files (something the companion InCopy program can 
do, oddly enough). Similarly, InDesign can now set up layouts for 


special symbols in its Autocorrect feature, offering an option 
to convert double hyphens to em-dashes as you type, speci¬ 
fying inter-column rules in multi-column text frames, letting 
users thread text across frames without having to switch away 
from the Type tool (either manually or via a modifier key), and 
adding the ability to see tracked changes (both those from 
Word and from InCopy). Oh, and it would be nice if Adobe 
would get rid of the extraneous shape tools and consolidate 
some of the panels. They could also consolidate or move 
features from panels such as Attributes and Story that contain 
very few features and just clutter the interface. 

Australian Macworld’s buying advice. Despite a few 
wrinkles and omissions, InDesign remains the most capable page 
layout software available. The more I use this new version, the 
more I appreciate the subtle retooling throughout, not just the 
obvious new features. InDesign CS3 is an upgrade that you’ll 
grow to like. ^ 

Memo to self. InDesign now lets you insert notes into text — handy 
reminders to yourself and others. 
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documents in this electronic format can greatly improve 
your service to buyers and sellers. (If you already have a 
multifunction device or scanner with document feeder, 
you might want to get the PaperPort software to add this 
capability.^ 
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Test drive. 



ILLUSTRATOR CS3 

A few new features make a huge difference 


W HILE all owners of Intel Macs will be thrilled to finally 
have an Intel-native version of Adobe’s Creative Suite, 
Illustrator users typically haven’t had to deal with 
slow-moving progress bars the way that many Photoshop users 
have, so performance hasn’t been a primary concern for them. 
However, there are plenty of other reasons to upgrade to the CS3 
version: Adobe has made some significant interface changes, 
updated some important components, and added some innova¬ 
tive new features, such as Live Color, a complete colour-explo¬ 
ration environment that makes it easy to develop and experiment 
with different colour themes. In addition, no matter what kind of 
Mac you’re using, you will notice some performance improve¬ 
ments when you’re scrolling and zooming, and you’ll see faster 
screen redraws when you’re working with very complex docu¬ 
ments. There’s still a little room for improvement, especially in 
the program’s basic colour-picking facility. 

Interface changes. Illustrator’s interface has been updated 
to match the rest of the CS3 programs’ - its tool palettes (now 
called panels) sit inside of docks that can be expanded or 
collapsed, allowing you to better manage screen real estate. 

The redesigned Control panel further reduces on-screen clutter. 
Introduced in Illustrator CS2, the Control panel has been expanded 
to include more options and tools. For example, when a path is 
selected, the Control panel now provides options for selecting 


similar objects and aligning those objects. When a point is 
selected, the Control panel provides all the anchor-point controls 
that you used to have to access from the main Tools palette. Adobe 
was very smart about what it put in the Control panel, and you’ll 
probably find that, after a while, you use it for more of your para¬ 
meter selection than the customary palettes and dialog boxes. 

The actual selection process has been improved by some changes 
in the visual feedback that Illustrator provides as you mouse 
around your illustration. When you pass the Direct Selection tool 
over a control point, the control point enlarges so that you can 
easily see and select it. While this may not sound like much, you’ll 
get accustomed to the change very quickly, and you’ll soon realise 
how helpful - even luxurious - it is. Of all the program’s new 
features, Illustrator CS3’s easier-to-see anchor-point highlighting 
is the one you’ll encounter most often, and it’s a great idea. 

Illustrator CS3 also introduces Document Profiles, preset para¬ 
meters that allow you to create new documents configured for a 
specific final output. For example, the Video And Film profile 
gives you a 1920x 1080-pixel document in RGB colour. This 
feature can save you some hassle when you’re ready to output 
your illustration. 

The interface changes that Adobe has made are significant, but 
long-time users don’t need to worry about a burdensome learning 
process or changes to familiar keyboard shortcuts and commands. 
It’s easy to adopt the new features into your workflow. 


Change everything. The Live Color dialog box lets you quickly change 
the colours of multiple objects, so you can easily employ the new colour 
schemes you’ve explored with the Color Guide feature. 
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New drawing tools. Illustrator CS3 is the 13th version of 
Illustrator, and as you’d expect after all this time, its drawing 
tools are veiy powerful and refined. Adobe has made a few signif¬ 
icant additions to longstanding tools in the program’s toolbox. 

A new Eraser tool lets you modify existing parts of your illus¬ 
tration just as you would in a paint program. Pass the Eraser tool 
over an object, and the tool will automatically alter and reshape 
it so that it looks partially erased. Like the Paintbrush tool, the 
Eraser tool makes creating organic, painterly objects easy — you 
use a simple painting interface, and you don’t have to think about 
paths and anchor points. 

While Illustrator has long allowed you to align objects, the new 
version also lets you align individual points, a great way to align 
just one side of a group of objects, for example. 

The new Crop Area tool makes it easy to crop down to a specific 
rectangular part of an image. In the past, you had to draw a 
rectangle and create a clipping mask in order to crop an image. 
If you need to output PDFs and other documents that are cropped 
to a specific size, the Crop Area tool is a great addition. 

In previous versions of Illustrator, working on a single object in 
a complex document required that you perform lots of locking and 
hiding to isolate the path that you wanted to edit. Illustrator CS3’s 
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new Isolation mode provides a good alternative to 
this type of housekeeping. The Isolation mode lets 
you easily isolate a single group or sublayer; all 
other objects in your document are faded, and you 
can edit only the isolated element. Unfortunately, 
you can’t isolate an individual object; you can 
isolate only groups of objects or sublayers. 

All of these additions are great, but I was hoping 
to see an overhaul of some of Illustrator’s other 
features, most noticeably its 3D tools, which have 
hardly progressed since the old days of Adobe 
Streamline. And as I say about every version, the 
inability to create multiple-page documents is a 
tremendous oversight. 

Live Colour. The most significant additions to Illustrator are 
new colour features. The new Color Guide can automatically 
create entire palettes of harmonious colour schemes; you can 
choose complementary, analogous, monochromatic, or triad 
colours, all based on the currently selected colour. 

There’s nothing better than the Color Guide for quickly creating 
a colour scheme for an illustration. The new, radically advanced 
Live Color dialog box allows you to quickly apply colour schemes 
to selected groups of objects. The live part of Live Color refers to 
the ease with which you can interactively try out entirely new 
colour schemes and perform colour reductions. 


Instant pantone. You can use the new Color Guide 
feature to automatically generate entire colour schemes 
based on a selected colour. 

Illustrator’s basic colour picker is still a bit of a 
hassle — picking basic fill and stroke colours 
requires more clicks than it should — but Live Color 
is one of the most significant additions to Illustrator 
in years, and it will appeal to all types of designers 
and illustrators, as well as to motion-graphics 
specialists and Flash animators. 

Flash integration. Flash users will be thrilled 
with the new Illustrator’s Flash integration. You 
can import Illustrator files directly into Flash and 
copy and paste objects between the two programs. You can move 
text between Illustrator and Flash as a vector object or as 
Dynamic Text, which can be scripted and animated in Flash. This 
lets you use Illustrator’s far more powerful tools to create content 
for your Flash animations. 

Australian Macworld’s buying advice. Upgrading to 

Adobe Illustrator CS3 is a no-brainer for long-time Illustrator users. 
I was hoping that some of the older tools would get some tweaks — 
especially the 3D tools and the colour picker, and I’d love to see the 
ability to create multiple-page documents. But the Live Color feature 
alone is worth the price of admission, and the interface improve¬ 
ments and better performance will make all users very happy. ^ 





Need an upgrade to the latest 
machine to take advantage of 
Creative Suite 3? Looking to run 
the Intel-only Production Suite 
or Master Collection in June? 
These bundles are ideal for the 
mobile or studio-based design 

professional ■ Call for more details. 


Mac Pro 2GHz, 2GB RAM, 500GB + 500GB external, 
Apple 20" Cinema HD Display, 3 year care $54/wk 
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Test drive. 



DREAMWEAVER CS3 

Innovative new features and Photoshop integration fortify upgrade 



D REAMWEAVER has always been a solid tool for 
creating and maintaining web sites. The latest version 
builds on an already powerful product by adding 
support for Intel processors, Photoshop integration, and 
templates and tools that simplify CSS (Cascading Style Sheets) 
design. It also expands into new territory by adding the Spry 
Framework for Ajax, a combination of technologies that 
includes JavaScript, CSS, and HTML for building interactive 
user interfaces such as pop-up navigation menus, tabbed 
panels, interactive tables, special visual effects, real-time form 
validation, and more, without having to return to the server to 
refresh the page. 


Universal at last. Dreamweaver CS3 is the first version of 
the web-design program to appear with the Adobe name; it’s also 
the first version to run natively on Intel Macs. Running on an 
Intel Mac, Dreamweaver CS3 is more responsive than 
Dreamweaver 8 running on Rosetta: startup time is faster; typing 
feels quicker; and site-wide operations, such as updating 
templates and broken links, are speedier. For example, updating 
a template in Dreamweaver CS3 on our 2.66GHz dual-core Xeon 
Mac Pro took just under a minute, as opposed to nearly four 
minutes in Dreamweaver 8. In another test, we relocated a site 
file in Dreamweaver, a process that necessitated changes to the 
site’s page links. It took Dreamweaver CS3 just 11 seconds to 
change all the links on our 350-page web site, compared with 43 
seconds for Dreamweaver 8. 

The long and winding road. Full integration of 
Dreamweaver into the Adobe pantheon of creative programs will 
take time. Unlike Flash CS3, which has adopted the Adobe look- 
and-feel, Dreamweaver CS3 has the same user interface as 
Dreamweaver 8 (this may be welcome news for long-time users 
accustomed to the Macromedia style). 

However, Dreamweaver CS3 does 
provide helpful integration with 
Photoshop, offering a streamlined work¬ 
flow for getting images from Photoshop 
into Dreamweaver. You can copy all or 
part of a layered or sliced Photoshop (PSD) 
document and paste it directly into a 
Dreamweaver page. You can even drag a 
Photoshop document from your desktop, 
Bridge, or the Dreamweaver Files panel 
onto an open Dreamweaver page. A new 
image-optimisation window lets you apply 
compression settings and save a file into 
your site; the optimised image then 
appears on the web page. 

Dreamweaver CS3 also remembers the 
location of the original Photoshop PSD 
document - but only if you’re using 
Photoshop CS3. Clicking on 
Dreamweaver’s Edit button launches 
Photoshop and opens the PSD file; after 
making changes in Photoshop, you just 

Habla Safari? Dreamweaver CS3 lets you 
produce cross-browser compatible drop-down 
menus in minutes. New layout tools provide 
widgets for displaying lots of page content in a 
compact space — like the tabbed panels 
pictured here. 
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Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisi ut 
aliquip ex ea commodo consequat. Duis autem vel eum iriure. 

Introduction Materials Step-by-Step Dealing with Irate Neighbors 

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim 
veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisi ut 
aliquip ex ea commodo consequat. 

Duis autem vel eum iriure. 

Lorem ipsum dolor sit amet nisi ut 
aliquip ex ea commodo consequat. 

Duis autem vel eum iriure. 


Copyright 2007, CosmoFarmer.com. All rights reserved. 
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copy the layer, the slice, or the portion of the image you want, 
and then paste the new, edited image back into Dreamweaver. 
The old image is replaced, and all of the optimisation settings 
you applied previously are reapplied. 

And this version of Dreamweaver includes Adobe’s new Device 
Central. This program (which is integrated with several other 
programs in the suite) shows how different mobile devices display 
web content. You can preview a Dreamweaver CS3 page in more 
than 200 different mobile-device profiles; each profile simulates 
the display of a particular phone - in many cases, complete with 
a photo of the phone. Each profile also includes information 
about the phone’s screen size and the type of HTML, Flash, and 
video it supports. Device Central uses Opera Mini (a browser for 
handheld devices) to simulate the web-page display. Since not 
all phones ship with Mini, what you see in Device Central may 
not exactly match what appears on a particular phone. 

Building the new web. One of the most significant addi¬ 
tions in this version of Dreamweaver is a new set of tools for 
adding interactive elements to a web page. Based on the Spry 
framework, these new tools go far beyond the eye candy of 
Dreamweaver’s old timeline animations, and they’re a significant 
improvement on the simplistic JavaScript produced by the 
previous Dreamweaver behaviours. Spry widgets — pre-built 
blocks of code that you can insert into your pages — add helpful 
user-interface elements to a page; the Spry Menu Bar widget, for 


example, is a navigation bar that supports two levels of pop-up 
menus - the perfect way to cram a lot of links into a compact 
space. Form-validation widgets are coded to ensure that data is 
submitted correctly - for example, to make sure that a field isn’t 
empty or that it contains a properly formatted e-mail address or 
phone number. This widget offers more features and produces 
much more professional-looking forms than the Validate Form 
behaviour that shipped with Dreamweaver for years. Several other 
page widgets make it easy to present a lot of content in a small 
space; for example, the Tabbed Panels widget lets you place 
content into separate tabbed areas, each of which is revealed by 
clicking on a tab. 

For people who do like eye-candy, Spry effects let you draw 
attention to your web pages with effects that fade out, shrink, 
grow, or shake an image or other page content. The Spry Data 
Set feature lets you take data from an XML file and display it in 
a table. People viewing the web page can sort the table by 
clicking on column headers, and they can even see detailed infor¬ 
mation about one item - all without downloading a new page 
from the web server. 

Solving CSS woes. CSS is a web designer’s main tool for 
creating beautiful and functional web sites that adhere to proper 
web-coding standards. Unfortunately, CSS is also a confusing 
technology, and thanks to the idiosyncrasies of web browsers, 
creating web pages that look and work the same on Windows 
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Test drive. 



Cascading with style. New CSS layouts offer quick access to cross¬ 
browser compatible web-page designs that are easy to edit and customise. 

machines and Macs, and on Microsoft Internet Explorer, Mozilla’s 
Firefox and Apple’s Safari is often difficult. This is especially 
troublesome to Mac-based web designers because the most 
popular web browser, Internet Explorer 6 for Windows, also has 
the most problems handling CSS. Dreamweaver CS3 adds two 
new elements - CSS layouts and the Check Browser Compatibility 
feature - that cut down on the laborious trial-and-error often 
associated with CSS-based web design. 

The CSS layouts contain the basic HTML and CSS necessary to 
create the most common page layouts — two-column, three- 
column, liquid-width, and fixed-width, for example. These 
templates offer more options than the few CSS templates offered 
in Dreamweaver 8, and also unlike the templates in the previous 
version, these are basic layouts without any graphics or excessive 
styling, so you can modify and add to them to create your own 
look-and-feel. In addition, the Dreamweaver CS3 layouts include 
all the necessary CSS workarounds required to make the designs 
work well in all current web browsers. 

The new Check Browser Compatibility feature lets you check a 
web page for CSS or HTML code that might not work correctly in 
a particular browser. Potential errors are identified, and a single 
click takes you to Adobe.corn’s CSS Advisor, which provides 
suggestions for how to fix the problem. 

Dreamweaver CS3 improves on the program’s already powerful 
CSS tools. Dreamweaver’s display of CSS-based design within the 


program’s interface has also improved, getting closer to the “what 
you see in Dreamweaver is what you’ll get in a web browser” 
ideal. New CSS management tools simplify the process of 
reordering styles in a style sheet, renaming styles, and moving 
styles between style sheets. 

Getting old. Dreamweaver CS3 doesn’t offer any changes to 
the server-side tools that have made this application a favourite 
for designers who don’t like programming but do want web sites 
that can interact with databases. The program still lacks 
commands for solving common server-side problems such as 
uploading files, sending e-mail, and visual SQL (database) query 
generation. Web designers who want to add more-advanced 
features will have to purchase third-party extensions, one of 
which is the new Adobe Dreamweaver Developer Toolbox. 

Australian Macworld’s buying advice, with its combi- 

nation of accurate visual design, excellent CSS tools, and strong 
site-management features, Dreamweaver continues to be the 
premier web-design program. If you’re not on an Intel Mac, don’t 
need the fancy user-interface widgets offered by the Spry frame¬ 
work, and don’t have trouble with your CSS layouts, you may 
not find the CS3 debut that enticing. However, if you’re using an 
Intel Mac, are hoping to ease the frustration of building CSS- 
based web layouts, or want to add responsive user-interface 
controls such as complex, multi-layered drop-down menus, 
Dreamweaver CS3 is quite a worthy upgrade. ^ 


A better view. Dreamweaver users' favourite trick — the ability to work 
on raw code and visual layouts simultaneously — has been retained and 
enhanced. 
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Dreamweaver CS3 and Dreamweaver 8 tested 


Dreamweaver CS3 Dreamweaver 8 Dreamweaver CS3 Dreamweaver 8 Dreamweaver CS3 Dreamweaver 8 

Link Update Link Update Update Template Update Template Synchronise Sitewide Synchronise Sitewide 

Mac Pro Intel 00:11 00:43 00:59 03:58 00:53 00:58 

Quad Xeon/2.66GHz 

Power Mac G5 00:16 00:13 01:27 02:10 00:54 00:47 

Quad/2.5GHz 


Best results in bold. Shorter is better. 

All tests were run on Adobe Dreamweaver CS3 version 9.0 Build 3481 and Macromedia Dreamweaver version 8.0.2. All systems were running Mac OS X 10.4.9 with 1GB of RAM. Each of the tests were run using a 16.5MB site containing 350 pages and 
various Dreamweaver files. The Link Update test involved moving a folder to another location and timing how long it took Dreamweaver to update links. The Update Template test involved modifying a template and timing how long Dreamweaver took to 
update pages. For the Synchronization Sitewide test, we recorded how long it took for Dreamweaver to synchronize the Web site onto a local server. —Macworld Lab testing by Brian Chen and James Galbraith 
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Phone: 133 622 
Fax: 02 9641 8160 
Web: www.apple.com.au 

Page: 2 & 3 


Canon 

Phone: 02 980 52000 
Fax: 02 9805 2633 
Web: www.canon.com.au 

Page: 84 


comp 
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compnow.com.au 


Designwyse 

Professional Computer Solutions 

Phone: In Melbourne Call 9706-8858 
Outside Melbourne: FreeCall 1800 334 684 
Fax: 9794 0034 

Web: www.designwyse.com.au 
Page: 4 & 5, 56 



Phone: 1800 028 316 
Web: www.filemaker.com.au 

Page: 16 


GRIFFIN 


icetv 


Phone: 1300 654 803 
Fax: 02 9901 3679 
Web: www.icetv.com.au 
email: info@icetv.com.au 

Page: 49 


HT, VIIXI 


Phone: 02 9582 0909 
Fax: 02 9582 0999 
Web: www.jands.com/au 

Page: 83 


jupiterimages 

your search ends here 

Phone: 1800 225 319 

Web: www.jupiterimages.com.au 

Page: 9 


C^ServerlOl 

.. web a 

Phone: 07 3876 6101 
Fax: 07 3876 3101 
Email: info@server101.com 
Web: www.server101.com 

Page: 77 


Streetwise 

Everything for your Mac 

Phone: 03 9819 2891 

Fax: 03 9819 3902 

Web: www.streetwise.com.au 

Page: 40 



Phone: 03 9895 2999 
Fax: 03 9898 9355 

Page: 23 



North Sydney 222 Pacific Hwy, 2065, 

Ph: 02 9951 7979 Fax: 02 9957 4325 Email: 
sales_nthsyd@compnow.com.au, Mon-Fri 
9am -5:30pm, Sat 9:30am- 4:30pm 

South Melbourne 64 Clarendon St, 3205, 
Ph: 03 9684 3600 Fax: 03 9682 2902 
Email sales_sthmelb@compnow.com.au, 
Mon- Fri 9am -5:30pm, Sat 9:30am- 4:30am 


Phone: +1 (615) 399-7000 
Fax: +1 (615) 367-6468 
Web: www.griffintechnology.com 

Page: 6 


ISHANSAWORLD 

enterprise 


Malvern 1465 Malvern Rd, 3146, 

Ph:. 03 9824 8544 Fax: 03 9824 8598 Email: 
sales_malvern@compnow.com.au, Mon- 
Thurs 9am -5:30pm, Friday 9am- 8pm, Sat 
9:30am- 4:30am 

Geelong 255 Moorabool St, 3220 
Ph: 03 5223 1550 Fax: 03 5223 2021 Email: 
sales_geelong@compnow.com.au, Mon- 
Fri 9am -5:30pm, Sat 9:30am-1:30pm 

South Yarra 409a Chapel St, 3141 
Ph: 03 9827 5011 Fax: 03 9824 2786 Email: 
sales_chapelst@compnow.com.au, Mon- 
Thurs 10am -6pm, Fri 10am- 7pm, Sat- 
SunlOam -6pm 

Chadstone Chadstone Shopping Centre, 
Ph: 03 9568 8655 Fax: 03 9568 2255 
sales_chadstone@compnow.com.au, Mon- 
Wed 9am -5:30pm, Thurs-Fri 9am-9pm, 
Sat-9am-5pm, Sun-10am-5pm 
Web: www.compnow.com.au 
Page: 25 


CoNeXuS 


Phone: 02 9975 2799 
Fax: 02 9975 2966 

Page: 39 


L3, 137-139 Bathurst Street, 

Sydney NSW 2000 

Phone: 02 9283 9845 

Fax: 02 9283 7153 

Web: www.hansaworld.com 

Email: wood@hansaworld.com 

Page: 67 


HipGizmS 

Phone: 03 9553 7175 
Fax: 03 9553 7275 
Web: www.hipgizmos.com 
Email: sales@hipgizmos.com 

Page: 67 


^>iux>rld 

Phone: 03 9532.3300 
Fax: 03 9532.3211 
Email: sales@iworld.com.au 
Web: www.iworldaustralia.com.au 
Page: 37, 63 



lalco 


Phone: 03 9455 7444 
Fax: 03 9455 7400 
Web: www.lakopacific.com 
email: sales@lakopacific.com 
Page: 11 




Quark 


Phone: (02) 9357 3315 
Email: drichards@quark.com 
Web: www.quark.com 

Page: 53 



R E G I O N 4 


Phone: 03 9585 8383 
Web: www.region4.com.au 

Page: 45 



TRY BYTE 


Phone: 02 9906 5227 
Fax: 02 9906 5605 
Web: www.tryandbyte.com.au 
Email: trynbyte@alpha.net.au 
Page: 12, 15 


S vistra 
australia 

Phone: 1300 850 933 
Email: info@vistra.com.au 
Web: www.vistra.com.au 

Page: 26 & 27 


usive 

Software 


Phone: 1300 137 140 
Fax: 1300 137 141 
Web: www.xclusive.com.au 
Email: sales@xclusive.com.au 

Page: 82 


iHTl ZYTECH 

■ ■■■I .com.au 

Phone: 08 9721 1125 
Fax: 08 9721 1126 
Web: www.zytech.com.au 
Email: sales@zytech.com.au 

Page: 21 


Phone: 07 3210 6400 
Fax: 07 3210 6444 
Web: www.infinitesystems.com.au 
Email: info@infinitesystems.com.au 

Page: 75 


Phone: (02) 9266 9825 
Fax: (02) 9266 9805 
Web: salvos.org.au 

Page: 61 
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macmarket 




3£itd v/lih 't'iancin 


macs 


On-Site Mac Service 
Melbourne Based 

We come to you, anywhere in the 
Melbourne Metro Area 

• Apple Mac Troubleshooting 

• Installation & Maintenance 

• Networking & Internet Sharing • Upgrades 
• Wireless Networking • Independent Advice 

Phone: 1800 762 040 

email: support@macaid.com.au 

Mac * Aid 


87 Albion St, Surry Hills 

02 9281 4444 

www.maccentre.com.au 


Suite 214, 22-36 Mountain Street, Ultimo NSW 2007 • Ph: 02 9281 6392 • Fax: 02 9281 4130 • sales@microseconds.com.au • www.microseconds.com.au 


iPod Repairs 


Apple Service 


/ f| Authorised Service Provider 

Established July 2001 

/ Workshop or On-Site service 
y Very competitive rates 

✓ Fast turn-around on all work 

Average 3 business days for workshop repairs 

✓ Service contracts available 


/ FREE ASSESSMENT 

A small postage fee is applicable if the faulty iPod is to be 
returned after assessment 

/ Warranty & non-warranty iPods 
/ 6-month warranty on parts 

1 year on batteries. Terms and Conditions apply 

✓ Well established company 

We have been doing non-warranty iPod repairs since 2004 


Phone (03) 9857 0611 • www.synergeticaustralia.com 


Apple Qk 
problems? 

* apple computer & ipod service specialists I 

The Mac Doctors v 


449 Ipswich Rd Annerley Brisbane Ph: (07) 38489438 
459 Flinders St West Townsville City Ph: (07) 4724 5889 

free diagnosis/warranty certified 


Mac Centre 

New, Ex-Demo & Pre-loved Macs 
Long & Short term rentals 
Software & Peripherals 
• Trade-in your System 
On-site Support 
Training 

r Authorised 
y Solutions Reseller 






Apple Secondhand Reseller 


330D Miller Street Cammeray NSW 2062 

Tel: (02) 99222327 
Fax: (02) 99222527 
Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 


econd/ 


for Macintosh 


Microseconds was established in 1990 and has since 
become one of Australia’s largest retailers of second-hand 
Macintosh computers, parts, and peripheral equipment. 


• Service and repairs 
- New and used Macs 

• Great warranty 

• Spare parts 


Serving the Macintosh community for fifteen years 
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Qi 





Quailty peripherals for your notebook, desktop and iPod. Proudly distributed by Try and Byte. 
To view the full range of products, please visit our website. 


TRY BYTE 


Unit 17,2a Herbert St, St Leonards NSW 2065 
Tel (02) 9906 5227 • Fax (02) 9906 5605 


www.tryandbyte.com.au 


CD & DVD 

DUPLICATION 



BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 
PRINTING & PACKAGING 
DVD AUTHORING 


ANY QUANTITY 


MultipliCD 

cd duplicationIservices 



689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 

PH: (03) 9827 6588 



To advertise in 
Macworld MacMarket 
Call (03) 9525 5566 


■mocossist 

Mac OS X solutions and support 


IT 
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Now Playing 


Dani California 
Red Hot Chili Pe 


Ertrai 
Settings 
Shuffle Songs 


V 


SLY Direct 


Svtigl 


■a 



Speakers from JBL and Harman Kardon 




Digital TVTuner 
Solutions 


Visit Our Online 
Store for these 
products and 
many more. 

www.dvdirect.com.au 

Ph:02 9452 6001 
email: sales@dvdirect.com.au 
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Something to chew on. 

By Alex Rieneck. 



The Price of Wisdom. 


A while ago, my Netcomm brand modem died. It had been 
running hot for a long time, as well it might, seeing as it had 
seen far more in the way of Danish amateur photography than 
most Danish amateur photographers do. One day, it had something 
like a little stroke, and it never worked again. I was sad. Well, actually 
I said foul things and bought a new one. A bright shiny new Netcomm 
NB5Plus4W and I attached it to the phone lines and within mere 
minutes introduced it to the rich and vibrant world of 
internet amateur photography. A minor glitch on 
the road to nowhere was safely past. 

Except it wasn’t. You see, I live next door to 
this building filled with people who (nominally 
anyway) work for a living. Well, they work 
when they are not standing around in the 
street talking and smoking cigarettes. 

That is, I think they work. They have 
computers and everything. Computers 
which they keep using to surf the internet 
using my modem. This sucks. I mean, back 
when I had a 256Kb connection and an 
unlimited downloads account, I didn’t think it 
mattered. It was kind of cute, in a silly “cutting edge” kind of way. I let 
it ride. But when the connection sped up and I got a download limit 
imposed, it suddenly started mattering. After all, I didn’t want to be 
shaped to dial-up speeds courtesy of anyone else’s interest in naked 
pygmies. So I turned WEP on, and forgot about it. 

Fast-forward to the new modem, on which I had not turned on WEP 
yet. I looked up one day and saw the little lights blinking away and I 
knew that it wasn’t me, and I knew that every blink of those little lights 
was someone else hard at work on my download limit. I didn’t like 
that idea much. After all, next door they have their own wireless 
network. They could use that. Except their connection is slower, and 
they could get caught surfing by their boss and lose their job. 

What sucked rather more in my opinion was that if their tastes ran 
to kiddie pictures or bomb-making instructions it would be my door 
that got kicked in first by the local wallopers desperately searching 
for my modem. So it was time to turn on WEP No problem. 

Except Netcomm had changed all that. The old modem had been 
pretty self-explanatory — tick this box, type something here, and it 
was done. This new one had a case of terminal acronym and internal 
help designed by a local member in a safe seat. Plus a welter of crazy 
new check boxes all with acronyms and arcane markings of their own. 


© 

Hot Unks 

www.netcomm.com.au/ 

Thoroughly Modem Millie 

www.apple.com/au/airportextreme/ 

Much easier 

www.flickr.com/photos/tags/denmark/ 

Danish amateur photography 


After several two-hour sessions with the modem and its instructions 
I gave in and rang the help line of my ISP In this case they told me 
they could only help with the modem-ISP part of the equation. The 
Modem-ME paradigm was something that I would have to deal with. 
Having tried to get wireless to work on a couple of PCs I told them 
that this was a wise move, and being chatty asked them if “Enter 10, 
26, or 58 hexadecimal digits for 64, 128 or 256 bit Encryption Keys 
respectively, e.g., AA AA AA AA AA for a key length of 64 bits” made 
any sense to them. After all, it was that line of non-English that was 
the least of my problems. They said that it didn’t and gave me the 
number of Netcomm. 

I did more reading, had more failures and eventu¬ 
ally rang the number. A recorded message on 
the number told me that help calls cost 
$50 charged to a major credit card. 
Suddenly that "aggressively priced” 
modem didn’t seem cheap. 

Now, I may be an idiot. I’ve been 
called it before, and I know that I 
have done some stupid things in my 
life, but I consider it to be a mark of rare 
intelligence on my part that I didn’t pony up 
the cash. In fact, another positive was not taking the modem straight 
to Netcomm head office and inserting it where it might do some 
good. Self-control, though, is something that I have learnt through 
bitter lessons. 

I would like to tell you that there is a happy ending to this story. That 
I found something on the internet that fixed my problem, but I didn’t. 
Instead, I found a welter of advertisements, obfuscation and lies, 
filtered though bad English and worse web design across many sites. 
Finally, after weeks of turning the modem off when I wasn’t using it, I 
worked out how to get it to not broadcast its name into the ether. The 
leeches appear to have been thrown off the track. I am now looking 
at paying $259 for an Airport Extreme and attaching it to a spare 
modem. This is probably what I should have done in the first place. 
After all, every second of the time I have spent with “fixing” that 
modem has been wasted. I have learnt nothing and I could have been 
alive, instead. 

Hmm. I learnt that. So I suppose it wasn’t all a waste. ^ 

Alex Rieneck has been a technology commentator since the days 
of the bone abacus. 
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You wont need a Soapbox to reach all the 
3D, Digital Photography, Graphics and Publishing 

software you want: Read the full details, view screenshots, 
download demos and buy online. Just visit the one site 
that has the largest range of MacOSX software in Australia... www.xclusive.com.au 
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INTRODUCING THE NEW SHURE SOUND ISOLATING™ EARPHONES 


From a leader in professional audio for over 80 years comes the next generation in personal listening. Shure Sound 
Isolating™ earphones combine the sleekest, lightest most comfort - inducing design ever with all the depth and detail 
your music has to offer. It’s a whole new recipe for rocking out. 


SE210 


SE310 


SE420 


SE530 / SE530PTH 


Distributed by 


40 Kent Rd. Mascot NSW 2020 • Ph:(02) 9582 0909 • Fax:(02) 9582 0999 


WWW. 


com.au 










3CCD: 1440 x 1080 EACH. HD-SDI OUT: SMPTE 292M. SMPTE 
TIME CODE IN/OUT. 20X HD VIDEO LENS. AND BUILT-IN GENLOCK. 
FOR UNDER $14,000?* THE CANON XL HI HD CAMCORDER. 


Whether you’re a broadcast ENG producer, documentary, feature or commercial videographer, the Canon XL HI HD camcorder 

gives you total control. It delivers 1080i HD resolution along with two frame rates - 50i and 25 Frame. It features an 

unparalleled range of advanced image controls and full manual shooting so you can create your own 

custom look. For extra flexibility, there’s the optional 50i/60i Video Mode Option for PAL and NTSC 

recording and CONSOLE Image Control & Storage software, www.canon.com.au/xlhl 1800 804 240 advanced simplicity' 


'Actual price is determined by individual resellers and may vary. CIP 3893 /MW 










